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Boston’s  accent. 

They  jolce  about  the  way  people  tallc  in  Boston, 
but  Boston’s  true  accent  is  the  emphasis  it  puts  on 
independent  and  innovative  thinking. 
And  at  no  time  do  you  get  a  better  sense  of  this  than  in  September, 
as  thousands  of  students  descend  upon  the  city  at  more  than  60  colleges 
and  universities  in  search  of  higher  education. 
Boston,  higher  education  and  The  Globe. 
It’s  a  tradition  we’re  proud  to  share. 
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The  Evening  Outlook  reaches  the 
affluent  Westside  Los  Angeles 
market  without  risking  advertising 
dollars  on  a  game  of  chance. 

The  Average  Family  Income  in  our 
primary  market  area  —  ^39,610  —  is 
among  the  highest  in  California. 


ONLY  ONE  DAILY  NEWSPAPER 
EXCLUSIVELY  SERVES 
THIS  MARKET'S  NEEDS! 

Source:  Urban  Decisions  Systems,  Jan.  1984 
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—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us.” 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler.  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


MINOLTA 


□  Please  have  my  dealer  contact  me  for  a  demonstraton  of  the  Minolta  Beta  450Z's 
sizing  capabilities, 
n  Please  send  me  more  information 


Name 

Tit  Ip 

rify 

State 

Zip _ 

Telephone 

Mail  to  Minolta  Corporation.  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N.|. 07446 

BETA.  THERE’S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


By  Doug  Borgstedt 


SEPTEMBER 

26-29 — National  Newspaper  Association,  Convention  and 

Show,  MGM  Grand  Hotel,  Reno. 

28-29— Florida  Press  Club  Inc.,  Fall  Meeting,  Sundial 
Beach  &  Tennis  Resort,  Sannibel  Island,  Fla. 

28-30 — Foundation  for  American  Communications,  Conference 

on  Economics  and  the  News  Media,  Dallas-Fort  Worth  Airport  Hilton  & 
Conference  Center 

28-30— Illinois  Newspaper  Production  Conference,  Holiday 
Inn,  Alton,  III. 

29/9'6 — National  Press  Photographers  Association,  Flying 

Short  Course;  Sept.29,  Hartford  Sheraton,  Hartford,  Conn.;  Sept.  30, 
Hyatt  Regency  Crystal  City,  (Arlington  Va.);  Washington, D.C.; 
0^.  2,  Adam's  Mark  Hotel,  Indianapolis:  Oct.  4,  Red  Lion  Inn, 
Omaha;  Oct.  6,  MGM  Grand,  Reno. 

30/10-2— New  England  Newspaper  Association,  Fall  Convention, 

Sheraton  Islander  Inn.,  Newport,  R.l. 

OCTOBER 

1,2— Washington  Journalism  Center,  Conference  for  Journalists, 
Watergate  Hotel,  Washington,  D.C.  Oct.  1,  Telephones:  Sorting  Out 
the  Confusion.  Oct.  2,  Computers;  How  Far  Can  They  Go?. 

3- 6 — American  Journalism  Historians  Association,  Florida 

A  and  M  University,  Tallahassee. 

4- 5— New  York  State  Dailies  Advertising  Managers  Bureau, 

Fall  Meeting,  Hyatt  Regency,  Buffalo. 

4-6— Catholic  Press  Association,  West/Northwest  Regional 

Conference,  St.  Francis  Retreat  Center,  Monterey,  Calif. 

7-10— International  Newspaper  Promotion  Association, 

Western  Region  Conference,  Marriott  Hotel  and  Tennis  Club, 
Newport  Beach,  Calif. 

10-11— Catholic  Press  Association,  Midwest/East  Regional 

Conference,  Hollenden  House  Hotel,  Cleveland. 

10-13 — American  Medical  Writers  Association,  Annual, 

Conference,  Hyatt  Regency  Hotel,  San  Antonio. 

10- 14 — Women  in  Communications,  Inc.,  Westin  Hotel,  Seattle. 

11- 14 — New  England  Newspaper  Production  Conference, 

Marriott  Hotel,  Copley  Place,  Boston. 

14-17— Institute  of  Newspaper  Controllers  and  Finance 

Officers,  Hotel  Vancouver,  British  Columbia,  Canada. 

14-17— Southern  Newspaper  Publishers  Association,  Annual 

Convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

14-17— International  Newspaper  Promotion  Association 

Central  Regional  Conference,  Hyatt  Regency,  Milwaukee. 

14-17— Graph  Expo  84  East,  New  York  Coliseum,  New  York  City. 

20- 23 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 24— International  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Marriott  Hotel,  Charlotte,  N.C. 

SeminarsiWorkshopsIClinics 

OCTOBER 

1-5— ANPA  Training  Seminar,  Advanced  Offset  Press  Operations, 
The  Newspaper  Center,  Reston,  Va. 

4- 5— Ohio  State  University  School  of  Journalism,  "Reporting 

Public  Afairs  in  the  Year  2004,”  Fawcett  Center  for  Tomorrow,  OhioState 
University,  Columbus. 

5- 7 — Symposium  on  Journalism  Education,  Department  of 

Journalism,  St.  Michael's  College,  Winooski,  Vt. 

7-12 — American  Press  Institute,  Journalism  Educators 

Reston,  Va. 

7- 17 — American  Press  Institute,  Lifestyle  Section  Editors, 

Reston,  Va. 

8- 11 — ANPA  Foundation,  Newspaper  in  Education  Instructor, 

Training  Seminar,  Airlie  House  (inference  Center,  Airlie,  Va. 

8- 11— California  Polytechnic  State  University,  Graphic 

(Communications  Department,  Flexographic  Seminar,  San  Luis  Obispo, 
Calif. 

9- 12 — Inter  America  Press  Association  Technical  Center, 

Seminar,  Management  Techniques  for  the  Modem  Newspaper,  Knight- 
Ridder  Newspapers  Institute  of  Training,  Miami. 

10— New  England  Newspaper  Association,  Reporting  and 

Writing.  Workshop,  Sheraton  Tara  Hotel.  Raintree,  Mass. 


“U  SOV'T  INDICTMENT  - 
<iu  WALL  ST.  JOURNAL  CASE 


EVER  SET  THE 
FEELIN6  WE'RE 
BEINS  PUSHEP 
AROUND-?*. 


FOLLOW  ME,  KID- 
WE’IL  MAKE  IT/ 
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n  SIGNIFICANT 
BREAKTHROUGH^’ 


Color  photography 
deadlines  extendi  by 
up  to  ten  hours. 


At  the  Democratic  National  Convention, 
throughout  the  Olympics,  and  during  the 
Republican  National  Convention,  Scitex, 
in  cooperation  with  AT&T  and  Hilton 
Hotels,  delivered  the  color  of  these  events  for  mil¬ 
lions  of  readers  internationally.  From  San  Francisco, 
Los  Angeles,  and  Dallas,  35mm  color  transpar¬ 
encies,  of  magazine  quality,  were  transmitted  to 
Washington,  D.C.,  New  York,  and  London  in  under 
four  minutes. 

During  these  events,  more  than  200  pictures  were 
transmitted  and  have  since  appeared,  in  full  color,  on 
front  pages  and  covers  of  international  publications. 

Scitex’s  innovative  new  product,  the  SATLIGHT 
transportable  color  scanner,  gives  the  field  photog¬ 
rapher  the  on-the-spot  immediacy  that  previously 
only  existed  in  television.  SATLIGHT  is  respon¬ 
sible  for  the  transmission  of  the  history  making 
transparencies. 

Because  of  the  scanner’s  rapid,  high  quality  trans¬ 
mitting  process,  photographers  had  up  to  10  addi¬ 
tional  hours  in  the  field  to  shoot  the  event  and  didn’t 
have  to  rely  on  conventional  methods  of  transport¬ 
ing  these  photos  back  to  the  publications. 

The  scanner  feeds  into  the  AT&T  ACCUNET, 
Reserved  1.5  Network,  and  is  transmitted  by  the 
latest  digital  technology,  including  satellite  and 
fiber  optics,  to  a  receiving  base,  either  a  publica¬ 
tion  or  other  Scitex  installations. 

Hilton  Hotels  provide  photojournalists  with  access 
to  their  video-conference  rooms,  the  photographer 
connects  SATLIGHT  into  the  AT&T  network,  and 
transmission  is  as  easy  as  dialing  a  telephone. 


scitex 


Scitex  America  Coip. 

Eight  Oak  Park  Drive 
Bedford.  Massachusetts  01730 
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GPS  5000  Counter'Stacl{( 
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GPSTrav'Matic™ 

Vertical  Tray  System 


choice  of  fully  automated  horizontal  and  vertical 
distribution  systems  of  proven  reliability  and  easy 
expandability-and  with  continuous  computer 
tracking  of  the  contents  of  each  bundle. 

Three  innovative  products,  carrying  forward  the 
historic  Goss  commitment  to  new  technologies  and 
expanded  capabilities  in  the  maricets  we  serv^e.  For  more 
information,  contact  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International,  3100  South  Central 
Ave.,  Chicago,  IL  60650. 312'656'8600. 


Led  by  the  GPS  Conveyor  System-Single  Gripper 
Technology,  the  “affordable  alternative”  to  competing 
systems,  with  all  the  computerguided  automation  you 
need  for  high-speed,  virtually  jam-proof,  programmable 
routing  of  products  to  all  desired  destinations. 

Next  in  line  and  just  as  flexible-the  new-generation 
GPS  5000  Counter'Stacker,  with  advanced  electronics 
and  built-in  diagnostics,  yet  actually  less  expensive  than 
our  older  models.  It’s  easily  programmed  for  changing 
distribution  requirements  and  for  bundling-compen¬ 
sated  or  not-to  fit  any  size  or  circulation. 

Finally,  there’s  the  GPS  Tray'Matic^'*  Vertical  Tray 
System  to  transport  tied  bundles  without  waste,  each 
secure  in  its  own  deep  tray,  even  from  one  floor  to 
another,  and  onto  the  waiting  trucks.  Considered  with 
the  GPS  News-Trac™  System,  you  now  have  the 


Rockwell  International 


.where  science  gets  down  to  business 
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E&P's  poll  of  editorial  support 

This  week  Editor  &  Publisher  launches  its  14th  quadrennial  poll 
of  daily  newspaper  editorial  support,  or  endorsement,  for  pre- 
sidentid  nominees.  Our  first  poll  was  made  in  1932.  It  has  been  the 
only  accurate  statistical  record  of  these  endorsements  which  have 
been  used  on  occasion  to  “set  the  record  straight.” 

Only  recently  former  President  Nixon  in  a  major  speech  quipped 
that  he  never  had  the  media  with  him  in  his  election  campaigns  (E&P, 
March  24,  page  8).  E&P  pointed  out  the  inaccuracy  of  the  statement 
and  noted  its  poll  in  1968  showed  he  had  the  editorial  support  of  60.8% 
of  the  daily  newspapers  and  in  1972  the  support  of  71.4%.  President 
Nixon  explained  to  E&P  (May  5,  page  7)  he  was  referring  “primarily 
to  television  reporters  and  a  number  of  newspaper  reporters  as  well 
who  .  .  .  took  a  different  position  than  their  publishers.” 

After  President  Franklin  Roosevelt’s  election  for  four 


The  Oldest  Publishers  artd  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  establishad 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  MarcJi  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Adverlising,  January  22, 1925. 


Editor 
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unprecedented  terms  beginning  in  1932,  in  spite  of  the  opposition  of  a 
majority  of  daily  newspapers,  it  became  popular  to  charge  that  the 
newspapers  were  out  of  step  with  the  electorate.  The  criticism 
became  louder  when  Harry  Truman  was  elected  in  spite  of  a  majority 
of  newspaper  support  for  Thomas  Dewey.  The  critics  became  silent 
when  Dwight  Eisenhower  was  elected  for  two  terms  with  a  majority 
of  newspaper  support.  John  Kennedy  had  less  newspaper  editorial 
support  than  Richai-d  Nixon  but  was  elected  anyway.  Then  Lyndon 
Johnson  in  1964  was  the  first  Democratic  nominee  (in  the  history  of 
our  poll)  to  have  the  backing  of  a  majority  of  newspapers  and 
defeated  Barry  Goldwater.  Since  then  Nixon  had  majority  support  of 
newspapers  for  two  elections  and  Ronald  Reagan  for  one.  In  between 
Jimmy  Carter  was  elected  over  Gerald  Ford  who  had  more  news¬ 
paper  support. 

In  retrospect,  a  Democratic  nominee  has  been  elected  to  eight 
terms  and  a  Republican  to  five  terms  in  those  years.  In  six  out  of  the 
13  elections  the  winner  had  a  majority  of  newspaper  editorial  en¬ 
dorsements;  seven  were  elected  in  spite  of  the  newspaper  support  for 
their  opponents. 

If  one  were  to  eliminate  the  last  two  terms  of  FDR  because  of  the 
extraordinary  circumstances  of  the  Depression  and  the  war  years,  or 
to  include  the  three  Republican  terms  of  Harding,  Coolidge  and 
Hoover  whom  we  may  assume  had  large  newspaper  support  in  the 
boom  days  of  the  ’20s,  prior  to  Roosevelt,  the  comparisons  would 
be  different. 

Those  of  different  political  persuasions  will  interpret  these  figures 
for  their  own  purposes.  In  our  opinion,  they  remove  any  validity  to 
the  generalization  that  newspapers  are  not  in  tune  with  their  readers 
or  the  electorate.  There  are  too  many  variables.  Also,  the  importance 
of  newspaper  endorsement  for  the  election  of  state  and  local  officials 
has  not  been  questioned. 

We  wish  to  thank  all  editors  of  daily  newspapers  in  advance  for 
returning  our  questionnaires  for  the  1984  poll  which  have  just  been 
mailed  out  so  that  we  can  report  once  again  the  editorial  preferences 
for  the  Presidential  nominees. 
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Letters  to  the  Editor 


Columnist  talks  about  USSR  and  the  press 


Your  July  14th  issue  reported  upon 
a  “miniature  version  of  the  Soviet- 
American  cold  war”  when  some  visit¬ 
ing  Soviet  editors  refused  to  meet 
with  Secretary  of  State  George  Shultz 
after  he  declared  that  the  Soviet 
Union  supported  international  terror¬ 
ism. 

Apparently  under  direction  from 
the  Soviet  embassy,  the  Russian  edi¬ 
tors  said  they  didn’t  feel  Shultz  should 
have  to  feel  endangered  by 
“international  terrorists.” 

The  U .  S .  editors ,  who  had  arranged 
the  meeting  on  behalf  of  the  American 
Society  of  Newspaper  Editors,  were 
stunned  by  the  incident.  The  White 
House  retaliated  by  cancelling  a 
meeting  with  the  Soviet  editors,  as  did 
other  Republican  “leaders.” 

Watson  Sims,  editor  of  the  New 
Brunswick  (N.J.)  Home  News,  who 
accompanied  the  Soviet  editors,  said 
that  they  complained  about  how  poor¬ 
ly  American  media  cover  the  Soviet 
Union,  and  charged  that  we  “tell  lies 
about  the  Russians  or  at  least  tell  only 
part  of  the  truth  and  underplay  the 
Russian  role  in  World  War  II.”  They 
added  that  the  average  American 
knows  relatively  nothing  about  the 
USSR. 

Based  on  a  recent  trip  to  Moscow, 
Leningrad,  Kiev  and  Odessa —  1  must 
regretfully  say  that  I  agree  with  each 
of  the  charges. 

Unlike  most  Americans,  I  have  the 
opportunity  to  read  the  New  York 
Times  daily,  and  therefore  consider 
myself  well-informed.  Yet  1  was  stun¬ 
ned  by  the  relative  strength  1  could 
see  in  the  Soviet  economy. 

For  example,  would  you  have 
thought  it  is  difficult  to  cross  major 
avenues  in  Moscow  which  are  8-12 
lanes  wide  and  packed  with  cars 
traveling  50  mph? 

We’ve  read  plenty  about  their  need 
to  import  grain  from  the  U.S.,  but 
how  about  their  producing  2-3  million 
cars  a  year?  Tens  of  thousands  of 
apartments  are  being  built  in  every 
city  —  90,000  in  Moscow  vs.  only 
7,000  in  New  York,  a  city  of  compar¬ 
able  size.  A  wide  range  of  consumer 
goods  are  unavailable  and  food  takes 
35%  of  the  average  worker’s  pay.  But 
a  five  room  apartment  rents  for  only 
5%  of  a  working  couple’s  income.  Is 
that  news  to  you,  as  it  was  to  me? 

My  particular  interest  was  in  look¬ 
ing  at  the  practice  of  religion  in  the 


Soviet  Union.  I  found  every  evidence 
of  the  repressions  1  had  read  about 
before  going,  but  was  surprised  to  see 
1 5 ,000  -  20,000  people  made  a  pilgrim¬ 
age  to  celebrate  Pentecost  at  a  re¬ 
latively  isolated  cluster  of  churches  in 
Zagosk,  30  miles  from  Moscow. 

I  was  surprised  that  64  new  Baptist 
churches  opened  last  year  and  67 
formerly  underground  churches  reg¬ 
istered  with  the  government.  Every 
Christian  or  Jew  I  met  acknowledged 
they  paid  a  price  in  practicing  their 
faith.  There  is  not  freedom  of  religion 
in  Russia,  yet  there  are  millions  of 
believers.  That’s  a  balance  1  have  not 
seen  in  the  U.S.  press. 

And  to  read  either  American  his¬ 
tory  or  the  American  press  on  the 
anniversary  of  D-Day,  one  would 
think  that  it  was  the  U.S.  invasion  of 
Europe  that  defeated  the  Nazis. 
However,  I  visited  one  mass 
graveyard  in  Leningrad  where 
600,000  people  are  buried  —  double 
the  total  U.S.  losses  from  World  War 
II  in  the  Pacific  and  Europe  in  just  one 
city  which  successfully  resisted  the 
Nazis  during  a  900-day  seige. 

1  came  away  convinced  that  the 
USSR  had  indeed  done  more  to  defeat 
Hitler  than  the  USA,  which,  after  all, 
sent  its  Army  in  three  years  after  the 
war  began. 


I’m  glad  that  ASNE’s  editors  are 
going  to  the  Soviet  Union  to  look  for 
themselves.  What’s  tragic  is  that  so 
few  American  editors  have  never 
been  there  to  make  a  first-hand 
assessment. 

John  Stremlau  of  the  Rockefeller 
Foundation  notes  that  the  United 
States  thinks  nothing  of  spending 
$250  billion  a  year  for  a  possible  war 
against  the  Soviet  Union,  yet  gradu¬ 
ates  only  a  half  dozen  advanced  stu¬ 
dents  in  Russian  studies  from  all  of 
our  universities. 

That’s  a  dangerous  balance  that 
could  lead  to  war  by  miscalculation. 
By  contrast,  millions  of  Russians  are 
learning  English.  Unfortunately,  they 
are  also  hearing  only  the  negative  side 
of  the  United  States  from  their  gov¬ 
ernment  and  their  press. 

That’s  why  we  must  have  a  vastly 
stepped-up  exchange  of  newspaper 
editors  from  both  sides.  Watson  Sims 
and  other  editors  going  to  the  USSR 
are  to  be  commended  for  their 
openness. 

Sitting  placidly  in  our  own  cultures, 
we  are  unable  to  discern  truth  from 
propaganda  in  what  we  hear  about  the 
other  side. 

Michael  J.  McManus 
(McManus  is  a  syndicated  columnist 
who  writes  about  religion.) 


FROM  NEW  YORK  ...  A  commentary. 

“Once  again,  the  nation  is  setting  major 
new  telecommunications  policy  by  acci¬ 
dent,  with  little  public  input — a  continu¬ 
ing  pattern  of  leainng  the  future  course  of 
a  vital  part  of  the  national  economic 
scene  to  the  whims  of  business  patterns, 
judges  and  bureaucrats  For  years,  the  na¬ 
tion’s  legislators  have  failed  to  come  to 
grips  with  the  changing  nature  of  the  tele¬ 
phone  industry.  Now  the  same  prospect  is 
emerging  for  the  cable  television  busi¬ 
ness" 

— Merrill  Brown  of  The  Washington  Post 
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Small  out,  Nogales  in 

United  Press  International  terminates  BUI  Small  as  president/COO; 
replaces  him  with  Luis  Nogales;  Rhea  Eskew  quits  advisory  board 


By  Andrew  Radolf 

and  John  Consoli 

Financially-troubled  United  Press 
International  “terminated”  William 
J.  Small  as  its  president  and  chief 
operating  officer  on  Sept.  8  and  re¬ 
placed  him  with  Luis  Nogales,  execu¬ 
tive  vice  president  and  general  mana¬ 
ger. 

Small,  who  said  he  has  a  “firm, 
unbreakable  contract,”  told  E&P  he 
is  considering  litigation. 

Small  said  the  “suggestion  by  (UPI 
co-owner)  Doug  Ruhe  that  I  resign 
was  sudden  and  mysterious  and  it  re¬ 
mains  that.” 

He  added  that  last  June  his  contract 
was  extended  by  Ruhe  for  two  more 
years  to  run  through  1989. 

One  day  prior  to  Small’s  termina¬ 
tion,  Rhea  Eskew,  president  of  Multi¬ 
media’s  newspaper  division,  resigned 
from  UPI’s  newspaper  advisory 
board,  saying  UPI  management  has 
been  insensitive  in  its  abrupt  dis¬ 
missal  of  many  longtime  wire  service 
news  personnel. 

“I  spent  24  years  working  for 
UPI,”  said  Eskew.  “The  things  that 
have  happened  in  the  recent  past  in 
regard  to  personnel  have  made  it 
impossible  for  me  to  support  UPI’s 
aims. 

“I  felt  it  unfair  to  serve  on  an 
advisory  board  when  I  could  not  ar¬ 
ticulate  support  for  the  company.” 

Eskew  said  his  resignation  had 
nothing  to  do  with  the  wire  service’s 
financial  difficulties  and  said  the  qual¬ 
ity  of  the  news  product  continues  to 
be  strong. 

“I  am  not  going  to  tell  these  people 


Notice  to  Readers 

Headquarters  of  The  Editor  &  Pub¬ 
lisher  Co.,  Inc.,  will  move  Sept.  30  to 
II  West  I9th  St.,  New  York,  N.Y. 
1001 1 .  The  new  telephone  number 
will  be  212-675-4380  after  that  date. 


WILLIAM  SMALL  (above)  was  replaced 
as  president  and  chief  operating  officer  of 
UPI.  His  successor  is  LUIS  NOGALES 
(right),  who  most  recently  served  as  exec¬ 
utive  vice  president/general  manager. 


Small’s  joining  UPI  as 
president  In  Sept,  1982, 
was  regarded  as  a  move 
made  to  reassure  editors 
that  UPI  was  In  the  hands 
of  someone  with  a  strong 
news  background. 


how  to  run  their  business.  I  just  did 
not  like  the  manner  in  which  many  of 
their  people  were  treated.” 

No  member  of  the  UPI  manage¬ 
ment  team  would  publicly  comment 
on  Small’s  ouster. 

One  UPI  news  executive,  who 


More  UPI  coverage 

See  page  34 

UPI  newspaper  advisory  board 
chairman,  James  Hoge,  upset  over 
handling  of  Small's  termination. 

H.L.  Stevenson,  UPl's  executive  vice 
president/editorial,  will  also  leave  the 
wire  service. 

UPI  state  news  editors  begin  to 
defect. 


asked  for  anonymity,  said  that  despite 
Small’s  “excellent  credentials  as  a 
journalist,”  UPI  “needs  somebody 
with  a  fiscal  background.  In  the  finan¬ 
cial  world.  Bill  (Small)  has  no  clout.” 

The  news  executive  noted  that 
despite  Nogales’  lack  of  an  editorial 
background,  he  will  be  getting  “plen¬ 
ty  of  help”  regarding  news  operations 
from  the  wire  service’s  top  editors. 

When  the  E.W.  Scripps  Co.  sold 
UPI  to  Media  News  Corporation  on 
June  2, 1982,  the  sale  raised  questions 
within  the  newspaper  industry  about 
the  new  owners’  financial  ability  to 
keep  the  deficit-plagued  news  service 
afloat. 

Newspaper  editors  were  also  trou¬ 
bled  about  the  lack  of  editorial  back¬ 
ground  of  two  of  the  panners,  Ruhe 
and  William  Geissler,  who  eventually 
became  sole  owners  of  the  news  serv¬ 
ice. 

Small’s  joining  UPI  as  president  in 
Sept.,  1982,  was  regarded  as  a  move 
made  to  reassure  editors  that  UPI  was 
in  the  hands  of  someone  with  a  strong 
news  background. 

Small,  57,  previously  was  president 

(Continued  on  page  34) 
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Can  daily  newspapers  under  a  JOA  each  publish  a  weekly? 

Federal  judge  says  no,  but  dailies  get  appeal  hearing 


Attorneys  for  Tucson  Newspapers, 
Inc.,  won  an  “emergency”  appeal  to 
a  two-judge  panel  of  the  U.S.  Appel¬ 
late  Court  for  the  Ninth  Circuit  that 
will  enable  it  and  Tucson’s  two  dailies 
to  continue  publishing  their  free- 
circulation  weekly  community  news¬ 
papers. 

TNI  is  the  joint  operating  agency 
for  the  Pulitzer-owned  morning  Ari¬ 
zona  Star  and  the  Gannett-owned 
evening  Tucson  Citizen. 

TNI  and  the  two  newspapers  are 
being  sued  by  the  twice-weekly  Green 
Valley  News,  a  Wick  newspaper, 
which  alleges  they  are  violating  feder¬ 
al  anti-trust  laws  by  distributing  the 
free  weeklies  in  its  market  area. 

TNI  distributes  the  Star’s  Roundup 
and  the  Citizen’s  Bulletin  Board  by 
mail  to  non-subscribers  in  Green  Val¬ 
ley,  a  community  about  17  miles  south 
of  Tucson. 

Subscribers  to  the  dailies  receive 
the  two  weeklies  with  regular 
delivery. 

U.S.  District  Judge  William  D. 
Browning  issued  a  temporary 
injunction  on  Sept.  5  against  distribu¬ 
tion  of  the  two  weeklies  as  publica¬ 


tions  separate  from  the  parent  news¬ 
papers. 

Browning  stated  in  his  order  that 
Roundup  and  Bulletin  Board,  when 
inserts  and  circular  material  were 
taken  into  account,  did  not  carry 
enough  news  and  editorial  opinion  to 
fit  the  definition  of  a  newspaper  con¬ 
tained  in  the  Newspaper  Preservation 
Act  of  1970. 

Browning  declared  the  two  week¬ 
lies  to  be  “shoppers”  which  are  “not 
intended  to  be  included  in  those 
activities  of  a  joint  operating  agree¬ 
ment  exempt  from  operation  of  the 
antitrust  laws.” 

The  judge  also  said  there  is  a 
“threatened  injury  to  the  plaintiffs” 
from  the  distribution  of  the  weeklies 
and  said  an  injunction  would  do  less 
economic  harm  to  the  two  Tucson 
dailies  than  not  issuing  one  would  do 
to  the  Green  Valley  News. 

TNI  and  the  Tucson  dailies  “reap¬ 
plied”  to  Browning  on  Sept.  7  to  have 
him  stay  his  injunction  order  but  were 
denied,  said  Mike  Meehan,  an  attor¬ 
ney  for  the  defendants. 

The  defendants  then  made  an 
emergency  appeal  on  Sept.  8,  a  Satur¬ 
day,  to  the  Ninth  Circuit  and  they 


were  heard  in  Los  Angeles  that  after¬ 
noon. 

The  two-judge  panel  vacated 
Browning’s  injunction  order  which 
will  allow  TNI  to  continue  distribut¬ 
ing  the  weeklies  while  the  case  is  in 
litigation. 

Meehan  said  the  case  will  go  back 
to  District  Court  but  added  no  trial 
date  has  been  set. 

According  to  Green  Valley  News 
publisher  Jon  Fishman,  the  appeals 
judges  vacated  the  injunction  order 
“on  a  technicality.  The  judges  didn’t 
challenge  the  fact  that  they  are  shop¬ 
ping  newspapers  not  included  in  the 
Newspaper  Preservation  Act.” 

Fishman  said  the  problem  was  with 
“the  category  of  the  injunction. 
We’re  going  to  go  back  to  court  and 
seek  a  permanent  injunction.” 

Meehan  said  TNI’s  attorneys 
argued  it  is  “inappropriate”  for  a 
judge  to  say  “what’s  the  major  pur¬ 
pose  of  publisher”  in  distributing  a 
publication. 

Meehan  said  the  two  weeklies  were 
an  effort  by  the  dailies  to  give  Green 
Valley  readers  more  community  news 
as  well  as  a  “sampling  program”  to 
build  circulation  in  the  area. 


Settlement  ends  Montreal  Gazette  lockout 


The  Montreal  Gazette  (Sept.  4)  re¬ 
sumed  publication  after  settling  a 
lockout  of  its  unionized  composing 
and  newsroom  employees,  the  first 
labor  disruption  in  the  English- 
language  paper’s  206  years. 

Under  the  three-year  agreements 
with  the  Montreal  Typographical 
Union  and  the  Newspaper  Guild,  top 
minimums  for  both  unions  will  be 
raised  $33  per  week  each  year. 

Top  minimum  for  typographers 
was  $701  Canadian  and  $760  for 
reporters. 

Before  the  11-day  lockout,  the 


Gazette  had  previously  agreed  to  the 
same  three-year,  $99  raise  for  its 
union  pressmen,  whose  top  minimum 
was  $701. 

Gazette  general  manager  Bob 
Richardson  said  the  paper  imposed 
the  lockout  after  ITU  employees 
began  their  third  day  of  work  slow¬ 
downs  while  management  negotiators 
were  considering  the  union’s  latest 
offer. 

“The  first  day  we  were  only  able  to 
get  out  91 ,000  or  92,000  out  of  (a  nor¬ 
mal  press  run  of)  225,000.  The  next 
day,  only  65,000,”  Richardson  said  in 
a  telephone  interview. 


St.  Paul  dallies  to  combine  operations 


The  evening  St.  Paul  (Minn.)  Dis¬ 
patch  and  the  morning  St.  Paul 
Pioneer  Press  will  be  combined  into  a 
single  all-day  newspaper  next  year, 
Knight-Ridder  Newspapers,  Inc., 
announced  Sept.  4. 

The  combined  newpaper  will  be 
called  the  St.  Paul  Pioneer  Press  & 
Dispatch. 

“We  took  this  step  to  improve  the 
product,”  vice  president  and  general 


manager  John  Henry  told  E&P. 

“It’s  not  a  cost-saving  exercise,” 
he  added.  “In  effect,  it  will  actually 
cost  us  more  to  combine  the  papers. 
There  will  be  new  space,  more  news¬ 
print  costs.” 

Earlier  this  year,  the  two  papers 
combined  editorial  staffs. 

No  one  will  be  laid  off  as  a  result  of 
the  consolidation,  Henry  said. 


“So  while  we  were  (considering  the 
union  offer)  and  an  editor  said  they 
were  refusing  to  work  on  five  pages, 
we  said,  ‘That’s  it,”’  Richardson 
added. 

During  the  lockout,  the  Guild  em¬ 
ployees  dissolved  their  joint  negotiat¬ 
ing  council  with  the  typographers.  A 
Montreal  Guild  employee  said  the 
union’s  negotiator  was  not  available 
for  comment. 

Richardson  said  there  was  “no 
bitterness”  as  a  result  of  the  paper’s 
first  labor  dispute. 

“There  was  concern  on  both 
sides,”  he  said. 

Boccardi  to  succeed 
Fuller  as  AP  chief 

Keith  Fuller,  who  has  served  as 
president  and  general  manager  of  As¬ 
sociated  Press  since  1976,  will  retire 
on  his  62nd  birthday  in  January  and 
will  be  succeeded  by  Louis  Boccardi, 
47,  executive  vice  president. 

Fuller  reportedly  indicated  his  de¬ 
sire  to  take  an  early  retirement  and  the 
AP  board,  meeting  in  New  York  City 
this  week,  voted  to  name  Boccardi  to 
succeed  him. 
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Low  rates  for  third  class  mailers 

Postal  Commission  rejects  American  Newspaper  Publishers  Assn, 
arguments;  grants  bulk  mailers  even  lower  rates  than  USPS  sought 


By  Andrew  Radolf 

The  Postal  Rate  Commission  re¬ 
commended  new  third  class  bulk  mail 
rates  which  are  even  lower  than  what 
was  sought  by  the  United  States  Post¬ 
al  Service. 

In  putting  forth  its  recommenda¬ 
tions,  the  PRC  also  rejected  the 
American  Newspaper  Publishers 
Association’s  argument  that  the  en¬ 
tire  structure  of  third  class  rates 
should  be  revised  and  bulk  mailers 
charged  much  higher  rates. 

The  association  argued  that  first 
class  mail  rates  were  set  too  high  and 
revenues  from  that  classification 
were  being  used  to  subsidize  third 
class  mail.  ANPA  charged  that  the 
Postal  Service  was  keeping  third  class 
rates  low  in  order  to  build  up  its  bulk 
mail  business. 

The  PRC  recommended  that  third 
class  bulk  mail  presorted  by  carrier 
route  be  charged  a  minimum  per  piece 
rate  of  8.30  with  the  “breakpoint”  at 
3.5  ounces.  The  PRC  recommended  a 
per  pound  rate  of  380  for  mail  pieces 
presorted  by  carrier  route. 

The  Postal  Service  had  asked  that 
third  class  mail  presorted  by  carrier 
route  pay  9.50  per  piece,  with  the 
breakpoint  at  4  ounces.  The  per 
pound  rate  for  mail  presorted  by  car¬ 
rier  route  proposed  by  the  Postal 
Service  was  380. 

Current  third  class  mail  rates  are 
7.40  per  piece,  presorted  by  carrier 
route,  with  the  breakpoint  at  3.9 
ounces. 

The  per  pound  rate  is  450,  with  a 
discount  of  3.60  per  piece  for  mail 
presorted  by  carrier  route. 

The  breakpoint  determines 
whether  pieces  of  bulk  mail  will  be 
charged  the  minimum  per  piece  rate 
or  the  per  pound  rate.  Under  the  PRC 
recommendations,  for  example,  bulk 
mail  weighing  3.5  ounces  or  less  per 
piece  would  be  charged  8.30  each. 
Mail  weighing  more  than  3.5  ounces 
per  piece  would  be  charged  at  the  per 
pound  rate,  so  bulk  mail  wieghing  8 
ounces  each  would  pay  190  per  piece 
under  the  PRC  recommendations. 

The  rate  for  third  class  mail  weigh¬ 
ing  four  ounces  each,  under  the  PRC 
recommendations  would  come  out  to 


the  same  9.5  0  per  piece  proposed  by 
the  Postal  Service. 

However,  under  the  proposed  PRC 
rates,  carrier  route  presorted  mail 
weighing  more  than  eight  ounces  a 
piece  would  actually  be  charged  less 
than  under  existing  rates.  Mail  weigh¬ 
ing  10  ounces,  for  example,  is  charged 
24.60  per  piece  under  exising  third 
class  rates  but  would  be  charged 
23.80  per  piece  with  the  proposed 
rates. 

It  is  unclear  whether  the  reduced 
breakpoint  proposed  by  PRC  would 
lead  to  third  class  mailers  reducing  the 
weight  of  their  shared  mail  pieces  to 

The  PRC  said  it  agreed 
with  the  Postai  Service  and 
other  third  ciass  maiiers, 
inciuding  Advo  Systems 
president,  Jack 
Vaientine . . . 


qualify  for  the  8 . 30  rate  or  whether  the 
lower  rates  for  heavier  pieces  would 
result  in  mailers  increasing  the  size  of 
shared  mail  packages. 

The  PRC  said  the  Postal  Service 
had  underestimated  its  future  re¬ 
venues  and  volume  of  mail  in  making 
its  rate  proposals.  As  a  result,  the 
PRC  came  up  with  rates  that  were 
generally  lower  than  what  the  Postal 
Service  sought. 

The  American  Newspaper  Publish¬ 
ers  Association  argued  in  the  postal 
rate  hearings  that  third  class  bulk  mail 
rates  did  not  reflect  true  handling 
costs  and  advocated  restructuring 
third  class  rates  along  a  “linear” 
method  similar  to  first  and  second 
class  rates. 

ANPA  proposed  carrier  route  pre¬ 
sort  third  class  rates  of  6.9  0  per  piece, 
plus  390  per  pound.  The  ANPA  pro¬ 
posal,  presented  by  Washington- 
based  economist  Sharon  Chown,  did 
away  with  the  breakpoint  concept  and 
had  all  third  class  mail  paying  by  the 
piece  and  by  weight. 

The  PRC  said  it  agreed  with  the 
Postal  Service  and  other  third  class 
mailers,  including  Advo  Systems 


president.  Jack  Valentine,  who 
“attacked”  Chown’s  “linearity 
assumption.”  The  PRC  said  that 
assumption  was  the  “most  vulnerable 
aspect”  of  her  presentation. 

Most  senior  ANPA  officials  were  in 
London  for  the  association’s  board 
meeting  and  therefore  unavailable  for 
comment  on  the  PRC’s  recommenda¬ 
tions  or  what  action  the  association 
will  take  next. 

Gene  DePolito,  executive  director 
of  the  Third  Class  Mailers  Associa¬ 
tion,  noted  that  the  PRC  was 
“interested”  in  ANPA’s  ideas  about 
restructuring  third  class  rates,  but 
ANPA  “didn’t  have  enough  data  to 
support  its  position.  Next  time 
around,  I  really  think  it  will  be  a  mat¬ 
ter  of  who  presents  the  most  sub¬ 
stantive  information.” 

The  PRC  noted,  in  fact,  that 
ANPA’s  arguments  had  cast  some 
doubt  on  the  superiority  of  the 
existing  structure  for  third  class  rates 
but  said  ANPA  failed  to  show  how  its 
proposal  was  better.  The  PRC  said  it 
would  welcome  more  evidence  in  the 
matter. 

Newspapers  wanted  higher  third 
class  bulk  mail  rates  to  help  them 
compete  against  shared  mailers  for 
the  distribution  of  preprint  ads. 

The  PRC  said  ANPA  never  made 
competitive  arguments  on  behalf  of 
newspapers  in  the  postal  rate  hearings 
even  though  the  commission  can  take 
into  account  the  competitive  impact 
of  mail  rates  on  other  media. 

The  PRC  stated  that  ANPA’s  pres- 
entation  “has  not  sought  to 
demonstate  concrete  instances  of 
competitive  damage”  from  the 
existing  structure  of  third  class  rates. 

As  a  result,  the  PRC  did  not  take  the 
competitive  impact  of  third  class  pric¬ 
ing  on  newspapers  into  account. 

The  PRC’s  rate  recommendations 
now  go  to  the  USPS  board  of  gov¬ 
ernors  who  will  meet  on  Oct.  2. 

DePolito  said  he  “anticipates”  the 
governors  will  accept  the  PRC  rate 
proposals  and  the  new  rates  will  go 
into  effect  in  February. 
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A  profitable  news  war  in  Denver 

After  many  years  of  being  No.  2,  the  Rocky  Mountain  News  overtook  the 
Denver  Post  in  circuiation  and  ad  image;  now  it  pians  to  stay  there 


By  Mark  Fitzgerald 

The  newspaper  war  between  the 
Denver  (Colo.)  Post  and  the  Rocky 
Mountain  News  is  like  almost  no 
other  in  the  country. 

Not  only  are  both  dailies  making 
money,  but  the  paper  which  once  was 
a  distant  second  —  the  Rocky  Moun¬ 
tain  News  —  now  is  the  strong 
circulation  and  ad  linage  leader. 

“There  aren’t  many  markets  where 
Avis  has  overtaken  Hertz,”  the 
News’  assistant  managing  editor, 
David  Butler,  noted  in  a  recent 
interview  with  E&P. 

In  displacing  the  Post  as  Denver’s 
number  one  newspaper,  the  News  has 
had  to  come  a  long  way. 

“When  I  came  here  (in  1952),  the 
Rocky  Mountain  News  was  running 
fourth  in  a  two-man  race.  We  weren’t 
even  close,”  News  vice  president  and 
general  manager  William  W.  Fletcher 
said. 

The  News,  which  celebrated  its 
175th  birthday  in  April,  has  long  his¬ 
tory  of  hard  times.  By  the  time  it  was 
purchased  by  Scripps-Howard  in 
1926,  the  News  had  gone  from  the 
only  newspaper  in  town  to  one  that 
appeared  to  be  on  its  way  out. 

A  fierce,  no-hold s-barred  war  with 
the  Post  throughout  the  Twenties  and 
Thirties  cost  Scripps-Howard  nearly 
$3  million,  but  produced  few  new 
readers.  By  the  end  of  the 
Depression,  the  newspaper  was  a 
likely  candidate  for  closing. 

In  large  measure  it  was  saved  by  a 
move  made  more  out  of  desperation 
than  any  other  reason:  In  1942,  the 
morning  paper  became  a  tabloid. 

News  editor  Ralph  Looney  traces 
the  paper’s  recent  success  to  that 
decision  42  years  ago. 

“It  began  at  the  time  Bill  Haley, 
then  the  business  manager,  converted 
this  paper  to  a  tabloid,”  Looney  said. 
“Those  numbers  just  went  right 
straight  up.” 

“The  trend  line  up  was  there  and 
you  could  see  it  years  ago,”  publisher 
Fletcher  said.  “Our  circulation  was 
increasing  while  theirs  was 
declining.” 

By  1979,  News’  daily  circulation 


Bi  ■  Connor  reminisces  on  the  show/2-Q 
I  ■  Louganis  achieves  first  in  cliving/3-Q  ^ : 
[  ■  Portugal’s  Lopes  wins  marathon/7-Q  j 

^  Rocky  Mountain  New  s  3 


Olympto  Games  draw  to  close 


I'HR  I)LN\'ER  R)S1' 


Reagan  may  hike  taxes  as  ‘last  resort’ 


had  surpassed  the  Post  in  the  primary 
market  area  (PMA),  and  in  March 
1980,  it  moved  in  front  in  total  daily 
circulation. 

Sunday  circulation  surged  at  the 
same  time,  finally  surpassing  the  Post 
in  the  last  quarter  of  1982. 


The  gap  between  the  two  has  since 
widened:  According  to  Audit  Bureau 
of  Circulation  figures  for  the  six 
months  ended  March  31,  1984,  the 
News  led  the  Post  319,177  to  244,953 
in  daily  circulation  and  368,590  to 
356,986  in  Sunday  circulation. 

At  the  same  time,  the  News  won 
more  and  more  of  Denver’s  news¬ 
paper  advertising. 

In  1980,  the  Post  still  had  a  51.3% 
share  of  field  overall.  But  by  last  year, 
the  News  claimed  a  54.8%  share. 

The  News  has  won  the  bulk  of  lin¬ 
age  from  both  big  retailers  such  as  the 
Joslin’s  department  store,  which 
places  68.7%  of  its  linage  in  the  tab¬ 
loid,  and  from  classified  advertisers. 

“We’ll  be  one  of  the  few  papers  in 
American  to  run  four  million 
individual  classified  ads  this  year,” 
advertising  director  Carlos  Boettger 
said. 

The  turnaround  is  not  due  to  one 
single  factor,  publisher  Fletcher  said. 

“We’re  doing  a  better  job  in  local 
news,  a  better  job  in  general  news,  a 
better  job  in  sports,  business,  fashion 
and  food  news,”  he  said.  “And  our 
service  to  subscribers  started  to 
improve  in  the  1970s.” 

While  the  Rocky  Mountain  News 
has  grown  in  this  seemingly  steady 
and  sure  way,  the  Post  has  flagged 
badly,  losing  circulation  and  advertis¬ 
ing  and  undergoing  frequent  changes 
in  management  staff. 

In  their  defense,  Denver  Post 
executives  note  that  by  the  time  the 
Los  Angeles-based  Times-Mirror  Co. 
bought  the  then-afternoon  broadsheet 
for  $95  million  in  1980,  the  paper  had 
already  lost  its  PMA  circulation  lead. 

But  circulation,  which  in  1978  was 
more  than  269,000  daily,  or  25,000 
more  than  this  year,  has  continued  to 
fall. 

A  big  reason  is  two  major  moves  the 
Post  made  in  1982:  One  that  was  logic¬ 
al  and  probably  inevitable  —  and  one 
which  proved  to  be  a  disasterous  mis¬ 
reading  of  the  Denver  market. 

First,  the  paper  was  shifted  to 
morning  in  June  1982.  While  circula¬ 
tion  has  still  slipped  since  that  move, 
few  doubt  that  the  change  was  right 
one,  and  it  was  accomplished  with 
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Ralph  Looney 
News  editor 

remarkably  few  circulation  problems. 

The  second  —  mistaken  —  move 
was  to  emphasize  national  and 
international  news  at  the  expense  of 
local  news. 

At  first  blush,  the  idea  seemed  to 
make  sense.  Denver,  the  thinking 
went,  was  rapidly  being  populated  by 
young  and  affluent  out-of-staters. 
This  sophisticated  group  was  thought 
to  be  less  interested  in  so-called 
“parochial”  news  and  more  in  broad¬ 
er  subjects. 

There  was  only  one  problem  with 
the  logic:  newcomers  to  Denver  go 
native  remarkably  fast. 

“This  market  is  interesting  in  what 
happens  to  newcomers.  They  assimi¬ 
late  very  quickly,”  the  Post’s  newest 
executive  editor,  David  Hall,  said. 
“They  come  looking  for  something, 
and  they  find  it  —  and  very  quickly 


Carlos  Boettger 
News  od  director 

become  interested  in  the  communi- 


William  Fletcher 
News  v.p./gen.  mgr. 

went,  ‘Get  the  full  story  in  the  full-size 
paper,’  but  it  backfired  by  reminding 
readers  that  we  were  a  tab,”  News 
promotion  manager  Vernon  J.  Mal- 
linen  said.  “Tabloids  don’t  have  a  bad 
reputation  out  here.” 

Complicating  the  Post’s  problems 
was  the  competition  in  Dallas,  where 
the  Times-Mirror’s  Dallas  Times- 
Herald  was  in  nearly  the  same  situa¬ 
tion  —  falling  from  first-place  in  the 
city’s  PMA  to  the  rival  Dallas  Morn¬ 
ing  News,  which  has  led  in  total 
circulation  for  some  years. 

Times-Mirror,  finding  itself  “Los¬ 
ing  a  Two-Front  War,”  as  a  News¬ 
week  headline  once  put  it,  shook  up 
the  management  in  both  spots. 

First,  Denver  Post  chairman  Lee 
Guittar  and  editor  Will  Jarrett  were 
shifted  (back)  to  Dallas  in  late  1983. 

(Continued  on  page  14) 


Showcasing  its  local  articles,  the 
News  gained  circulation  even  more 
rapidly. 

“The  Rocky  Mountain  News  did  a 
good  job  of  sticking  to  its  knitting  in 
the  Seventies,”  Post  publisher/CEO 
Schlosberg  said  of  his  competition. 

It  also  appears  that  the  first  Post 
mangement  teams  underestimated 
the  appeal  of  a  tabloid  to  Denver  read¬ 
ers. 

“When  Will  Jarrett  first  came  to 
town,  he  made  the  comment  that 
nobody  considers  a  tabloid  a  serious 
paper,”  News  publisher  Fletcher 
said,  smiling. 

But  in  the  West,  tabloids  don’t  have 
the  sometimes  unsavory  reputation 
they  do  in  the  Northeast, 

“The  Post  had  a  promotion  that 


George  AAortin 
Post  $r.  v.p./circulotion 


David  Hall 
Post  executive  editor 


Richard  Schlosberg 
Post  publisher/ceo 
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Sports  pages:  Denver’s  most  lively  competition 


By  Mark  Fitzgerald 

While  Denver  is  an  intensely  com¬ 
petitive  newspaper  town,  there  isn’t 
much  classic  Front  Page-style  fight¬ 
ing  with  dodges  and  snares  and  steal¬ 
ing  or  minimizing  exclusives. 

There  isn’t,  that  is,  except  on  the 
sports  pages. 

Since  the  city’s  newspaper  war 
heated  up  with  Times-Mirror  Co.’s 
purchase  of  the  Denver  Post,  sports 
has  been  the  front  line  of  battle. 

And  the  battle  has  been  fought  with 
aggressive  reporting,  heavily  pro¬ 
moted  star  columnists  —  and  some 
old-fashioned  newspaper  shenani¬ 
gans. 

“Last  summer  when  (the  Rocky 
Mountain  News)  was  preparing  their 
football  section  we  found  out  they 
were  featuring  a  story  about  (three 
locally  prominent  quarterbacks)  for  a 
preprint  section  to  run  that  Tues¬ 
day,”  Denver  Post  executive  sports 
editor  Tom  Patterson  recalled. 

“So  we  rushed  to  get  color  shots  of 
the  same  people,  wrote  a  story  and 
spread  it  on  our  Sunday  back  page  — 
two  days  before  it  appeared  in  the 
Rocky  —  and  there  was  nothing  they 
could  do  about  it,”  he  said. 


Denver  battle 

(Continued  from  page  13) 


They  were  were  succeeded  by  edi¬ 
tor  Hall  and  publisher  Schlosberg. 

Both  moved  quickly  to  return  the 
Post  to  its  roots. 

The  paper’s  look  —  which  had  been 
criticized  as  simply  a  pale  imitation  of 
the  Times-Herald  and  the  Los 
Angeles  Times  —  was  gradually 
transformed  to  a  more  distinctive 
style.  Further  changes  are  doubtless 
in  the  offing,  judging  by  a  bulletin 
board  in  editor  Hall’s  office  that  is 
crammed  with  numerous  different 
front-page  mockups. 

And  local  news  quickly  regained  its 
prominence. 

“We  haven’t  made  any  secret  that 
our  emphasis  will  be  on  the  local 
coverage  of  Denver,  this  county  and 
this  region,”  publisher  Schlosberg 
said. 

At  the  same  time,  the  Post  assem¬ 
bled  a  new  management  already 
tested  in  competitive  markets. 

Editor  Hall,  for  example,  says  of 
himself,  “I’ve  always  worked  in  com¬ 
petitive  markets  —  it’s  all  I  know.” 

George  Martin  —  who  led  the  effort 


Of  course,  Patterson  added,  the  riv¬ 
al  News  crows  about  its  own  beats: 
“They  are  constantly  using  the 
phrase,  ‘as  reported  in  the  Rocky 
Mountain  News,’  making  constant  lit¬ 
tle  digs  like  that.”  And  the  News  takes 


“In  one  way  Its  good 
and  almost  funny 
because  all  of  the  silly 
little  announcements  we 
have  —  the  kind  of  thing 
people  crumble  up  and 
throw  away  —  get  in  the 
paper,”  he  said. 


pains  to  keep  those  beats,  adds  News 
assistant  managing  editor  Denny 
Dressman. 

“It’s  not  at  all  uncommon  for  us  to 
hold  out  a  story  from  our  first  edition, 
which  goes  out  of  state,  because 
we’ve  had  enough  experience  with 
them  taking  the  story  and  getting  it 
into  their  (metro  editions),”  he  said. 

‘‘The  competition  is 


of  Detroit’s  number  two  paper,  the 
Free  Press,  as  it  narrowed  the  circula¬ 
tion  lead  of  the  rival  Detroit  News  — 
was  also  brought  in  early  in  the  year  to 
rebuild  the  circulation  department. 

In  just  the  past  three  weeks,  there 
have  been  more  additions:  Thomas  G. 
Clancy  was  hired  from  the  market- 


‘T/iere  aren’t  many 
markets  where  Avis  has 
overtaken  Hertz,”  the  News’ 
assistant  managing  editor, 
David  Butler,  noted  in  a 
recent  interview  with  E&P. 


leading  Chicago  Tribune,  where  he 
was  vice  president  and  director  of 
marketing,  to  be  the  Post’s  vice  presi¬ 
dent  and  director  of  advertising. 

Also  from  Chicago  —  but  from  the 
Sun-Times  —  came  Anthony  H. 
Campbell,  who  was  named  managing 
editor.  At  the  Sun-Times,  Campbell 
was  about  to  become  Sunday  editor 
and  was  strongly  rumored  to  have  the 
inside  track  in  becoming  the  paper’s 
first  permanent  editor  under  Rupert 
Murdoch’s  ownership. 

The  Post  also  dropped  the  ad  agen- 


unbelievable,”  the  Post’s  Patterson 
sums  up. 

In  the  contest  to  win  readers,  the 
News  is  even  reaching  back  to  a  tactic 
popular  in  the  1920s  —  sending  a 
reporter  on  an  exotic  trip,  in  this  case 
to  scale  Mt.  Everest. 

Denver’s  competition  is  particular¬ 
ly  fierce  when  it  comes  to  covering  the 
Broncos  football  team.  Both  papers 
have  found  that  Denver  fans  have  an 
essentially  insatiable  appetite  for 
Broncos’  news  —  and  x)th  feel  it. 

“They  both  cover  us  very  thor¬ 
oughly,”  Broncos’  public  relations 
director  Jim  Saccamano  said. 

“In  one  way  it’s  good  and  almost 
funny  because  all  of  the  silly  little 
announcements  we  have  —  the  kind 
of  thing  people  crumble  up  and  throw 
away  —  get  in  the  paper,”  he  said. 

“But  sometimes  people  around 
here  say,  ‘Oh,  these  reporters  from 
the  Post  and  the  Rocky,  they’re  al¬ 
ways  hanging  around,”’  Saccamano 
added. 

Game  coverage  is  even  more 
intense.  Both  papers  have  seven 
press  credentials  for  home  games  and 
both  send  a  sizable  crew  on  the  road. 

“When  I  first  came  here  (in  April, 


cy  which  developed  its  long-running 
“What  Does  The  Post  Say?”  promo¬ 
tion  theme  in  favor  of  a  smaller 
Denver  agency.  The  new  campaign, 
due  to  begin  this  fall,  will  not  include 
the  famous  tagline. 

In  addition,  there  were  numerous 
in-house  promotions,  creating  a  new 
associate  editor  position  (Sue  Smith); 
a  deputy  managing  editor  (Joe  H.  Bul¬ 
lard);  and  assistant  managing  editor 
for  graphics  (Randy  Miller). 

This  new  management  team  faces 
the  challenge  not  only  of  boosting 
circulation  and  ad  linage,  but  perhaps 
more  importantly  of  winning  back  its 
traditional  image  as  “Denver’s 
paper.” 

In  surveys,  Denver  area  residents 
are  now  more  likely  to  name  the  News 

—  or  the  “Rocky”  as  it  is  called  local¬ 
ly  —  as  Denver’s  paper. 

At  the  same  time,  the  News  has 
managed  a  remarkable  demographic 
sweep  of  Denver’s  market. 

“In  every  demographic  cell  — 
whatever  the  age  —  we  lead,”  ad 
manager  Boettger  said  flatly. 

“The  key  to  our  future  growth  is 
that  marvelous  core  —  the  18-24  age 

—  the  market  everyone  wants,  the 
market  we  have  always  dominated,” 
he  added.  “We  get  the  readers  at  the 
start  and  keep  them  as  they  age.” 
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1982),  I  was  amazed  at  the  coverage,” 
Dressman  of  the  News  said.  “There 
was  a  pre-season  game  ht  Los  Angeles 
and  the  Denver  media  had  26  reserva¬ 
tions  —  an  exhibition  game  and  we 
had  more  people  from  the  media  than 
Los  Angeles  did.” 

“The  worst  job  to  have  on  this 
paper  is  covering  the  Broncos,  and  it 
should  be  the  best.  The  Broncos  are 
under  a  very  fine  microscope,”  the 
Post’s  Patterson  said. 

Each  paper  covers  the  Broncos  in  a 
style  that  reflects  its  approach  to 
sports. 

The  News  is  generally  credited  with 
breaking  more  stories  and  providing 
more  thorough  coverage. 

“1  think  our  Bronco  coverage  up  to 
this  year  was  not  as  good  as  theirs,” 
said  the  Post’s  Patterson.  “This  year  I 
think  it’s  very  good.” 

For  its  part,  the  Post  gets  good 
marks  even  from  editors  at  the  News 
for  its  graphics  and  page  design.  A 
recent  front  page  towards  the  end  of 
football  training  camp,  for  example, 
featured  several  boxes  with  perform¬ 
ance  statistics  for  a  variety  of 
defensive  and  offensive  units. 

“I’m  very  graphically  oriented 
myself,  and  we’ve  kind  of  instilled  in 
the  slot  men  that  they  should  be  con¬ 
stantly  looking  for  chart  material, 
looking  to  see  what  they  can  do  with 


Indeed,  the  1983  Scarborough’s 
national  newspaper  audience  rating 
study  showed  wide  margins  in  the  per¬ 
centage  of  market  coverage  in  four 
important  age  categories:  18-24 
(News  leads  51%  of  coverage  to  the 
Post’s  27%);  25-34  (43.8%  to  25.9%); 
35-44  (48.6%  to  28.5%);  and  45-54 
(45.7%  to  28.3%). 

The  News  also  showed  greater 
numbers,  and  thus  greater  percentage 
of  coverage,  of  readers  with  better 
education  and  income  levels. 

“(The  Post)  is  in  a  very,  very 
dangerous  market  (position)  that  they 
may  not  be  able  to  pull  out  of,”  the 
News’  Boettger  contends. 

In  response,  Schlosberg  declared  in 
an  interview  that  “Nobody  has  a  lock 
on  their  audience.” 

Schlosberg  and  Hall  also  denied  the 
perception  that  Times-Mirror  wanted 
the  Post  to  be  an  “upscale”  paper. 

“This  isn’t  that  kind  of  city.  You’ll 
find  in  Denver,  more  so  than  most 
other  places,  a  lot  of  egalitarianism 
here,”  Hall  said. 

In  nearly  every  area  of  competition 
—  editorial,  circulation,  advertising 
and  promotion  —  both  papers  are  tar¬ 
geting  the  same  market,  and  in  mostly 
the  same  ways. 

Editorially,  for  instance,  both  have 
produced  very  good  indepth  series. 


graphics,”  Patterson  said. 

The  Olympics  gave  the  Post  and 
News  another  chance  to  go  head-to- 
head  with  high-powered  coverage. 

For  the  Post,  the  result  was  a  16- 
page  pullout  tabloid  section  with 
coverage  of  every  Olympic  sport  and 
a  daily  centerfold  feature  article 
focusing  on  a  particular  Olympic 
athlete. 


'We  plan  two  months 
in  advance  at  least,” 
sports  editor  Patterson 
said.  “At  the  beginning  of 
the  summer,  our  guys 
know  what  stories  they 
will  be  doing  for  the  rest 
of  the  summer.” 


“We  gave  twice  as  much  news  as 
the  Rocky  Montain  News,”  Patter¬ 
son  said. 

The  News  produced  an  eight-page 
pullout  that  its  editors  said  focused  on 
sports  more  interesting  to  general 
readers.  They  also  noted  that  Olym¬ 
pic  news  often  pushed  other  stories 
off  the  front  pages  of  the  Post’s  reg¬ 
ular  sports  section,  while  the  News 


but  editors  at  both  paper  are  more 
inclined  to  direct  attention  to  their 
day-to-day  breaking  stories. 

Asked  to  name  a  breaking  story 
their  paper  did  better  than  the  other, 
for  example,  the  Post’s  Hall  and 
News’  assistant  managing  editor 
Denny  Dressman  chose  the  same  one: 

‘The  Rocky  Mountain 
News  did  a  good  job  of 
sticking  to  its  knitting  in  the 
Seventies,”  Schlosberg  said 
of  his  competition. 


the  shooting  murder  of  vitriolic  radio 
talk-show  host  Alan  Berg. 

“If  you  want  to  put  it  in  terms  of 
win/lose  —  we  won,”  Hall  declared. 
The  Post,  he  said,  “threw  the  news¬ 
room  at  the  story,”  and  consistently 
scored  beats  over  the  News. 

On  that  story,  the  News  drew  some 
criticism  for  playing  a  upbeat  color 
picture  of  balloons  the  day  of  Berg’s 
murder,  while  the  Post  used  the 
dramatic  photo  of  his  body. 

“The  night  it  happened,  we  had  a 
front-page  with  a  better  impact  (head¬ 
line),”  Dressman  said,  adding  that 


aged  all  Olympic  stories  in  the 
pullout. 

“I  think  they  diminished  the  impact 
of  other  sports  stories,”  the  News’ 
Dressman  said.  “This  town  still  cares 
about  the  Broncos  and  we  were  able 
to  give  it  big  play,  if  it  was  the  biggest 
non-Olympic  story.” 

While  the  Post  was  more  heavily 
staffing  the  Olympics,  Dressman 
said,  the  News  was  scored  some 
important  beats  in  their  coverage  of 
the  Nuggets  basketball  team. 

“They  recalled  their  guy  (from  the 
Los  Angeles  Olympics)  early  to  catch 
up,”  he  said. 

Patterson  conceded  that  the  News 
“beat  us  two  or  three  times”  on  Nug¬ 
gets’  coverage,  but  said  all  Post  sports 
reporters  stayed  for  the  entire  Olym¬ 
piad. 

The  Post  thus  far  has  been 
undeniably  ahead  in  the  popularity  of 
its  columnists  —  particularly  by 
Woodrow  (Woody)  Paige  Jr.,  an 
iconoclastic  sports  commentator  who 
has  become  something  of  a  mini¬ 
industry  in  Denver. 

Hired  away  from  the  News  in  1982, 
Paige  was  given  heavy  promotion  by 
the  paper  and  raised  his  visibility 
further  when  he  became  host  of  a 
radio  call-in  sports  program. 

News’  editors  note  that  circulation 

(Continued  on  page  35) 


keeping  the  feature  picture  was  prob¬ 
ably  a  mistake. 

“The  day  after  the  murder,  though, 
we  were  consistently  better,”  Dress¬ 
man  said. 

In  longer  pieces,  the  News  recently 
published  an  examination  ofthe  pro¬ 
blems  of  rural  health  care,  and  a  high¬ 
ly  regarded  feature  examining  the 
water  distribution  politics  and  en¬ 
vironmental  and  social  aspects  of  the 
Colorado  River. 

“We  have  a  team  of  reporters 
working  fulltime  on  indepth  or 
investigative  stories,”  News’  editor 
Looney  said,  in  a  remark  echoed  by 
editors  at  the  Post. 

For  its  part,  the  Post  has  widely 
distributed  reprints  of  a  series  called 
“The  New  Indian  Wars’’  which 
examined  the  state  of  Western  re¬ 
servations. 

Both  papers  also  compete  fiercely 
on  sports  coverage,  targeting  the 
same  stories  —  especially  the  highly 
popular  Denver  Broncos  football 
team  —  and  with  many  of  the  same 
methods.  (See  related  page  14).  Sim¬ 
ilarly,  both  have  expanded  business, 
arts  and  leisure  and  magazine  sec¬ 
tions. 

“Everytime  we  make  a  change,  two 
or  three  months  later,  they  make  (the 
(Continued  on  page  31) 
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strengthening  international  news  coverage 

American-based  alternative  press  services  that  highlight 
Third  World  news  are  quietly  growing  stronger 


Even  as  UNESCO  and  its  support¬ 
ers  decry  a  supposed  Western 
domination  of  the  international  news 
media,  several  American-based 
alternative  press  services  that  spot¬ 
light  Third  World  news  and  jour¬ 
nalists  are  quietly  growing  si.onger. 

At  a  recent  convention  of  journal¬ 
ism  educators,  directors  of  two  of 
these  organizations  —  the  World 
Paper  newspaper  and  Interlink  news 
service  —  said  their  aim  is  to  provide  a 
badly  needed  supplement  of 
international  news  both  for  the 
United  States  and  foreign  countries. 

“There  is  terribly  little 
international  news  in  the  overwhelm¬ 
ing  majority  of  papers.  Of  the  approx¬ 
imately  1,800  papers  in  the  U.S.,  I’d 
say  no  more  than  100  have  something 
called  a  foreign  editor,”  said  Brennon 
Jones,  director  of  New  York-based 
Interlink. 

Alternative  news  services  also  seek 
to  provide  a  foreign  perspective  on 
news,  the  two  agreed. 

“We  (at  World  Paper)  are  different 
from  Time  or  Newsweek  or  The  Eco¬ 
nomist  because  with  them  you  are 
consciously  buying  a  Western  prod¬ 
uct  and  you  are  unconsciously  pitch¬ 
ed  towards  that,”  said  Crocker  Snow, 
editor-in-chief  and  publisher  of  World 
Paper. 

At  the  same  time,  however,  the  two 
news  chiefs  firmly  reject  the  approach 
to  international  news  recommended 
by  the  United  Nations  Educational, 
Scientific  and  Cultural  Organization 
and  its  Third  World  supporters. 

”1  think  (UNESCO)  is  wrong  in 
saying  that  (Western-based  wire  ser¬ 
vices)  are  transnational  corporations 
seeking  to  dominate  news  flow  —  1 
don't  agree  with  that,”  Jones  said. 

Alternative  services  have  sprung 
up  ”not  because  (The  Associated 
Press  or  United  Press  International) 
are  in  any  way  a  conspiracy.” 

Instead,  he  added,  there  is  an 
“international  economic  structure” 
inhibiting  more  foreign  coverage  by 
established  wire  services. 

“It  costs  a  lot  of  money  to  station  a 
correspondent  in  a  Third  World  coun¬ 
try.  It  costs,  for  example,  $150,000  to 
$200,000  to  keep  a  Western  corre¬ 
spondent  in  Nairobi  and  traveling 
several  times  a  year,”  he  said. 

Jones’  news  service  sidesteps  that 
problem  by  relying  largely  on  resident 


Third  World  journalists.  It’s  in 
assessing  reporters  from  developing 
countries  that  some  Western  news 
organization  show  a  bias,  Jones 
added. 

“There’s  a  lot  of  hostility  and  sus¬ 
picion  about  Third  World  jour¬ 
nalists,”  he  said.  Jones  added  that  his 
experience,  however,  was  that  the 
area  has  many  “very  courageous, 
very  professional”  journalists. 

Alternative  and  Third  World  news 
agencies,  however,  “must  be  struc¬ 
tured  to  be  insulated  from  the  govern¬ 
ment,”  Jones  said. 

Interlink  —  a  network  of  seven 
foreign  and  U.S.  news  services  — 
concentrates  on  analysis  and  feature 
articles  on  political  or  economic 
trends,  Jones  said. 


“It  costs  a  lot  of  money 
to  station  a 

correspondent  in  a  Third 
World  country.  It  costs, 
for  example,  $150,000  to 
$200,000  to  keep  a 
Western  correspondent  in 
Nairobi  and  traveling 
several  times  a  year,”  he 
said. 


Dozens  of  articles  are  edited  daily 
in  Interlink’s  New  York  headquarters 
and  are  available  on  Nexis,  Allnet  and 
other  data  bases.  Subscribers  are  a 
disparate  group,  including  the  radical 
magazines,  corporations  and  the  Cen¬ 
tral  Intelligence  Agency. 

While  the  World  Paper  is  an  actual 
newspaper,  its  method  of  distribution 
is  no  less  innovative. 

“World  Press  is  included  as  an 
insert  in  international  papers,”  editor 
and  publisher  Snow  explained.  “We 
are  oriented  to  (running  in)  small- 
circulation,  nationally-distributed 
elite  papers,  with  a  typical  circulation 
of  50,000.” 

The  insert  —  translated  into  the  na¬ 
tive  language  —  runs  16  pages  with 
four  pages  of  advertising. 

Subscriber  newspapers  pay  the  full 
production  costs  of  World  Paper  and 
split  the  revenue  from  international 
advertisers  like  Xerox  or  IBM. 


Like  Interlink,  World  Paper  uses 
foreign  journalists,  but  the  paper  also 
attempts  to  keep  a  clear  identity. 
Snow  said. 

“It’s  been  difficult  to  use  jour¬ 
nalists  from  many  countries  — 
including  Chinese  and  Soviet  jour¬ 
nalists  —  and  still  have  a  distinct  per¬ 
sonality,”  he  said.  “We  don’t  just 
give  these  journalists  carte  blanche  to 
rage  about  things.” 

Besides  rigorous  editing.  Snow 
said,  the  paper  attempts  to  preserve  a 
personality  through  twice-yearly 
editorial  conferences  held  throughout 
the  world. 

Advertising  is  also  often  a  problem. 
Snow  said,  because  international 
advertisers  tend  to  staff  their 
international  advertising  branches 
with  their  weakest  or  most 
inexperienced  people. 

Snow,  a  former  editor  and  foreign 
correspondent  for  the  Boston  Globe, 
began  World  Paper  five  years  ago 
with  the  concept  of  “using  dis¬ 
tinguished  journalists  who  are  native 
to  their  country  to  write  about  their 
country.” 

San  Antonio 
dailies  merge 

The  morning  San  Antonio  Express 
and  evening  News,  part  of  Rupert 
Murdoch’s  News  America  Publishing 
group,  merged  into  a  single  all-day 
newspaper  on  Sept.  10  be  called  the 
San  Antonio  Express-News. 

The  merger  affects  Monday 
through  Friday  publication  only.  The 
newspapers  have  been  published  in  a 
combined  edition  on  weekends  and 
holidays  for  over  20  years. 

Bert  Wise,  executive  editor,  said 
the  merged  newspaper  will  continue 
to  offer  both  morning  and  evening 
delivery  to  subscribers. 

The  merger  comes  when  combined 
daily  circulation  is  at  an  “all  time 
high”  of  about  174,000  and  duplica¬ 
tion  is  “the  lowest  it’s  ever  been,” 
Wise  said.  Sunday  circulation  is 
around  206,500,  also  an  all  time  high, 
he  said. 

Wise  added  that  the  merger  will 
also  help  the  Express-News’  editorial 
department  keep  up  with  the  fast- 
paced  growth  of  the  San  Antonio 
market. 
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Manship  awards 
j-school  grant 

A  Louisiana  newspaper  publishing 
family  has  presented  Louisiana  State 
University  with  a  cash  gift  that,  with 
matching  funds,  is  expected  to  wind 
up  totaling  some  $4  million. 

The  Manship  family  of  Baton 
Rouge,  owners  of  Capital  City  Press 
which  published  the  capital  area's 
two  daily  newspapers,  has  given  LSU 
a  million  dollar  endowment  for  jour¬ 
nalism  undergraduate  scholarships 
and  graduate  fellowships;  $600,000  to 
be  used  with  another  $400,000  in 
matching  state  funds,  authorized  by 
the  legislature,  to  establish  a  journal¬ 
ism  chair  of  learning;  and  another  mil¬ 
lion  dollars  to  be  used  over  the  next 
five  years  as  matching  funds  to  any 
gift  made  to  LSU’s  College  of  Arts 
and  Sciences,  specifically  English, 
mathematics,  foreign  languages,  and 
history. 

LSU  Chancellor  James  Wharton 
termed  the  donation  “a  very  sub¬ 
stantial  leap  toward  giving  Louisiana 
a  nationally  prominent  school  of  jour- 
nalism  and  a  big  step  toward 
excellence  for  the  entire  University. 

Broadcaster  leaves 
$3.3  million  estate 

Veteran  broadcaster  and  journalist 
Gordon  Sinclair  has  left  a  $3.3  million 
estate  which  will  be  held  in  trust  for 
his  widow,  Gladys. 

The  will  was  probated  in  Toronto 
Surrogate  Court. 

“It’s  a  very  simple  will,”  said  Sinc¬ 
lair’s  second  son,  Donald,  executor  of 
the  estate.  “He  leaves  the  estate  in 
trust,  with  the  income  from  the  estate 
to  support  his  wife  —  my  mother  — 
for  the  remainder  of  her  life.” 

The  will  calls  for  the  estate  to  be 
divided  equally  among  Sinclair’s 
three  sons,  Gordon  Jr.,  Donald,  and 
Jack,  after  the  death  of  his  wife. 

Sinclair,  whose  career  spanned 
more  than  50  years,  died  at  the  age  of 
83  on  May  17  after  a  heart  attack. 

TV  ads  for 
lotteries  rise 

Television  advertising  in  behalf  of 
state  lotteries  increased  27%  in  the 
first  half  of  1984  over  the  same  period 
a  year  ago,  the  Television  Bureau  of 
Advertising  reported. 

Spot  television  advertising  by  four¬ 
teen  states  and  the  District  of  Colum¬ 


bia  for  state  lotteries  was  an  estimated 
$10  million  a  year  ago. 

Largest  state  lottery  tv  advertiser  in 
the  first  half  of  1984  was  New  York, 
with  estimated  expenditures  of 
$2,087,100  Pennsylvania  ranked  next 
with  first  half  1984  tv  expenditures  of 
$1,816,900. 

Currently,  seventeen  states  and  the 
District  of  Columbia  have  lotteries 
with  only  three  not  using  television 
advertising — Delaware,  New  Hamp¬ 
shire  and  Vermont,  according  to 
monitoring  by  Broadcast  Advertisers 
Reports. 

Columnist  helps 
foil  a  thief 

Mark  Patinkin,  Providence  Jour¬ 
nal-Bulletin  newspaper  columnist, 
and  a  Providence  mail  carrier  jointly 
foiled  a  thief  in  the  Rhode  Island  capi¬ 
tal  city  on  a  recent  morning. 

The  newsman  caught  up  with  the 
handbag  thief  first,  later  noting  in  a 
news  story  that  the  man,  found  hiding 
behind  a  car,  handed  him  $111  and 
said  it  had  been  taken  from  the  purse. 

“There  was  a  momentary  stan¬ 
doff,”  Patinkin  said.  “1  figured, 
‘Hey,  the  money’s  been  returned.’ 
And  the  guy  was  a  genuinely  pathetic 
case.  We  were  three  blocks  away 
from  where  we  had  started,  the  cops 
hadn’t  shown  up,  and  1  figured  1  didn't 
have  a  badge  and  handcuffs  on  me.  So 
I  opted  for  recovering  the  property 
rather  than  taking  this  soul  into  cus¬ 
tody.” 

Providence  police  traced  the  prop¬ 
erty  to  its  owner. 

J-school  named 
for  news  exec 

The  University  of  Nevada-Reno 
will  dedicate  the  new  Donald  W. 
Reynolds  School  of  Journalism  and 
Center  for  Advanced  Media  Studies 
this  month. 

UNR  president  Joe  Crowley,  in 
announcing  the  move,  said  the 
University’s  Board  of  Regents  has 
approved  the  opening  of  the  school, 
named  in  honor  of  Donald  W. 
Reynolds,  president  and  chief  execu¬ 
tive  officer  of  the  Donrey  Media 
Group. 

Crowley  also  announced  the 
appointment  of  Travis  Linn,  former 
CBS  News  bureau  chief,  as  dean  of 
the  new  school. 

“This  will  be  a  historic  occasion 
for  UNR  and  Nevada.’’  Crowley 
said.  “It  will  be  a  new  chapter  in  the 


long  history  of  journalism  education 
at  the  university  —  one  that  places  it 
where  it  belongs  and  where  it 
deserves  to  be:  in  a  full-fledged  school 
of  journalism.” 

The  school  will  offer  undergraduate 
and  graduate  degrees  in  journalism, 
public  relations  and  advertising. 

Nixon  newspapers 
to  move  base 

Nixon  Newspapers  Inc.,  which 
owns  11  newspapers  in  Indiana,  Illi¬ 
nois  and  Louisiana,  has  announced 
plans  to  move  its  corporate  headquar¬ 
ters  from  Wabash,  Ind.  to  Peru. 

Construction  on  a  new  building  for 
the  headquarters  is  expected  to  begin 
in  late  fall  and  be  completed  in  early 
spring. 

John  R.  Nixon,  NNI  president,  said 
the  move  will  be  made  to  centralize 
the  headquarters  staff,  which 
includes  14  people. 

In  Indiana,  NNI  owns  newspapers 
in  Peru,  Wabash,  Kentland,  Michigan 
City,  Frankfort,  Brazil,  Attica  and 
Covington,  Indiana.  The  organization 
also  owns  papers  in  Hoopeston  and 
Watseka,  111.,  and  one  in  Hammond, 
La. 

Newspaper  ad 
spending  rises 

Advertising  expenditures  in  daily 
newspapers  in  April  increased  32.7% 
over  April  1983  to  $2,102  billion, 
according  to  preliminary  estimates 
from  the  Newspaper  Advertising 
Bureau,  Inc. 

All  three  newspaper  categories 
posted  increases  in  April.  Classified 
showed  the  greatest  increase,  up 
44.3%  to  $681  million.  National 
expenditures  rose  20.2%  to  $272  mil¬ 
lion  and  retail  spending  was  up  29.8% 
to  $1.1  billion. 

Total  expenditures  for  the  first  four 
months  of  the  year  were  up  20.6%  to 
$7.3  billion.  Retail  rose  15.5%  to  $3.9 
billion.  National  went  up  11.1%  to 
$982  million  and  classified  increased 
35.3%  to  $2.4  billion  for  the  first  four 
months. 

The  Bureau's  estimates  are  based 
on  linage  data  from  Media  Records, 
Inc.,  state  and  regional  press  associa¬ 
tions,  newspaper  companies  and 
individual  newspapers,  and  on  rate 
information  obtained  from  Standard 
Rate  and  Data  Service  and  from  an 
annual  national  survey  of  newspap¬ 
ers. 


EDITOR  &  PUBLISHER  for  September  15,  1984 


17 


Beating  the  heat  in  Daiias 

With  the  outcome  of  the  Republican  convention  known  beforehand, 
the  weather  became  a  ‘hoV  topic  for  the  media  in  attendance 


By  M.K.  Guzda 

With  the  absence  of  political  intrigue  at  the  Republican 
National  Convention  last  month,  the  topic  of  conversation 
often  turned  to  the  weather. 

Although  a  comfortable  staple  of  small  talk,  the  weather 
—  blazing  heat  outside  and  numbing  cold  inside  the  con¬ 
vention  center  —  evoked  substantial  attention  from  the 
press  while  journalists  labored  over  the  quest  for  “news.” 

Both  Dallas  papers,  the  Morning  News  and  Times 
Herald,  published  daily  temperature  readings  with 
graphics.  A  high  of  108  degrees  Farenheit  broke  a  local 
record,  but  by  nightfall  the  heat  had  lessened  to  102 
degrees.  The  Morning  News  even  reported  the  climate  of 
hotel  lobbies  where  journalists  and  delegates  were  staying 
during  the  convention. 

However,  when  not  braving  the  humid,  tranquilizing 
heat  outside  (you  had  to  take  a  cab  to  the  parking  lot  where 
you  kept  your  car),  journalists  milled  quietly  around  the 
expansive  convention  center  where  the  air  conditioning 
offered  a  bone-chilling  contrast. 

The  news  events,  unfortunately,  were  not  nearly  as 
excessive. 


The  Morning  News  even  reported  the 
climate  of  hotel  lobbies  where 
journalists  and  delegates  were  staying 
during  the  convention. 


Robert  E.  Thompson,  chief  of  the  Washington  bureau 
for  Hearst  newspapers,  said  he  hadn't  seen  as  predictable 
a  convention  since  1956  when  President  Dwight  D. 
Eisenhower  was  renominated. 

“There’s  no  suspense,”  Thompson  summerized. 
“(Democratic  vice-presidential  candidate)  Ferarro  is  the 
major  story  at  this  convention.  There  was  much  more 
color  at  the  Democratic  convention,  much  more  of  a  melt¬ 
ing  pot  with  blacks,  Hispanics,  women. 

“More  contention,  more  fun,  more  animosity.” 

Thompson  and  his  staff  of  35  editorial  persons  culled 
from  the  Hearst  newspapers,  moved  less  copy  in  Dallas 
than  San  Francisco  since  three  of  the  company’s  larger 
papers  are  located  on  the  West  Coast. 

Working  on  Radio  Shack  100s  and  desk-top  terminals 
from  the  permanent  newsroom,  the  staff  filed  copy  about 
the  tax  issue,  the  absence  of  the  Equal  Rights  Amendment 
from  the  platform,  campaign  strategies  and  speeches. 

“Eighty-eight  will  be  more  interesting,”  Thompson 
opined  in  the  calm,  quiet  and  over-chilled  temporary 
newsroom.  “And  hopefully,  the  air  conditioning  won’t  be 
blowing  on  us  like  it  is  here,”  he  added  while  sitting  in 
direct  line  of  a  ceiling  unit  churning  out  a  frigid  breeze. 

At  United  Press  International,  where  the  RNC-alloted 
space  was  considerably  more  spacious  to  accommodate  95 
staffers,  40  VDTs  and  a  battery  of  technology,  Washington 
bureau  chief  Dave  Wiessler  agreed  that  the  copy  from 
Dallas  was  “less  colorful”  than  San  Francisco. 

Fewer  reporters  were  brought  to  Dallas  than  San  Fran¬ 


cisco,  he  said,  although  “we  still  have  the  same  amount  of 
copy.”  Most  of  the  Washington  bureau  was  moved  to 
Texas  for  the  convention,  as  did  most  other  news  orga¬ 
nizations.  Wiessler  said  talk  at  the  center  included  the 
future  of  the  GOP  and  key  figures  in  ’88,  leaving  “a  lot  of 
personalities  to  cover,”  despite  the  lack  of  surprise. 

Facilities  in  Dallas  were  somewhat  better,  he  said, 
although  UPI  faced  no  major  obstructions  in  San  Francis¬ 
co.  He  said  he  perceived  security  as  better  in  Dallas  with 
fewer  back  logs  at  the  walk-throughs  where  metal 
detection  was  conducted. 

At  the  Providence  (R.l.)  Journal-Bulletin,  chief  political 
writer  M.  Charles  Bakst  echoed  the  observation  that  the 
GOP  convention  was  lethargic  compared  to  past  conven¬ 
tions.  However.  Bakst  said  even  the  boredom  proved 
interesting  sometimes. 

“Some  comments  are  so  unremarkable,  they’re  strik¬ 
ing,”  he  said  of  the  delegates  he  observed  for  copy. 

The  working  conditions  in  Dallas  were  quite  satis¬ 
factory,  he  said,  for  the  three  reporters  and  one  editor  who 
covered  the  convention  for  the  paper.  Editorial  copy  was 
transmitted  through  Radio  Shack’s  and  a  Telegram  or 
phoned  in  to  Rhode  Island. 

At  Associated  Press,  where  executive  vice  president 
Lou  Boccardi  presided  from  his  desk  in  the  midst  of  the 
newsroom,  14()  staffers  worked  the  GOP  convention. 

Boccardi,  said  the  physical  facilities  in  Dallas  surpassed 
San  Francisco,  but  most  everything  else  remained  the 
same  in  his  estimation.  The  graduated  rows  in  the  press 
stands  were  an  improvement  over  flat  rows  at  San  Francis¬ 
co’s  Moscone  Center,  but  the  security  was  similar. 

“The  facilities  here  are  most  condusive  to  a  conven¬ 
tion,”  he  said.  “Everything  has  gone  smoothly  for  us 
here.” 

AP  brought  10  to  15  fewer  reporters  to  Dallas  than 
California,  he  said,  because  “there  was  a  lot  more  drama 
in  San  Francisco.” 

“There  was  the  culmination  of  primaries  and  some 
pretty  exciting  oratory  at  San  Francisco,”  he  said.  “It  was 
the  climax  of  a  different  process.” 

At  Gannett,  where  the  facilities  “were  the  envy  of  the 
press  corps,”  Gannett  News  Service  president  Jim 
Geehan  said  his  crew  increased  in  Dallas  to  accommodate 
the  copy  going  to  USA  Today. 

The  lack  of  political  excitement  doesn’t  necessarily 
mean  less  copy,  Geehan  said.  “We  have  an  obligation  to 
give  both  sides  equal  effort,  equal  coverage.  You  need 
your  people  to  go  and  dig  below  the  surface.” 

Right  up  front,  Gannett  showed  a  markedly  different 
approach  to  political  coverage.  Both  their  television  and 
print  newsrooms  (including  Gannett  News  Service  and 
USA  Today)  were  located  in  the  same  area,  with  elaborate 
technology  provided  for  both. 

Solid  walls  were  built  where  the  other  news  organiza¬ 
tions  had  flimsy  yellow  curtains  separating  their  acco¬ 
modations  from  one  another.  Carpeting  was  installed  as  a 
buffer  from  the  concrete  floor.  Two  meals  each  day  were 
provided  for  the  Gannett  staff. 

“Everyone  likes  the  idea  we’re  a  first-class  outfit,” 
Geehan  said  smiling.  “We’re  the  envy  of  everyone  in  the 
convention  hall.” 
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NEWSPEOPLE  IN  THE  NEWS 

I _ _  _ _ _ _ 


Jim  Mahoney  has  been  named 
assistant  director  of  photography  at 
the  Dallas  Morning  News  and  will  be 
in  charge  of  the  department  in  the  abs¬ 
ence  of  Richard  Pruitt,  director  of 
photography. 

Joyce  Saenz  Harris  was  named 
assistant  editor  of  Fashion!  Dallas. 
She  was  on  the  Today  desk  and  suc¬ 
ceeds  Kim  Heron,  who  is  assistant 
editor  of  Dallas  Life  Magazine. 

Joining  the  Morning  News  are: 

Diana  Kunde,  to  the  business 
department  as  an  assistant  editor.  She 
formerly  was  business  editor  of  the 
Dayton  Daily  News  and  the  Journal 
Herald. 

Nita  Thurman  joined  the  news¬ 
paper  as  chief  of  the  new  Denton 
bureau.  She  was  associate  editor  of 
the  Denton  Record-Chronicle. 

Lorrane  Adams  joined  the  busi¬ 
ness  department  as  a  reporter  from 
the  Concord  (N.H.)  Monitor. 

♦  *  * 

June  M.  Fava,  a  former  teacher, 
has  been  named  Newspaper  In 
Education  coordinator  for  the  New 
Britain  (Conn.)  Herald.  She  will  be 
responsible  for  the  program,  in  which 
students  receive  the  Herald  in  school 
as  part  of  class  study  and  will 
implement  other  Herald  NIE  pro¬ 
jects. 


STATE  &  LOCAL 
REPORTING  IN 
WASHINGTON 


We’ve  had  ten  years  of  uninterrupted 
coverage  of  some  of  the  best  state  and 
city-specific  stories. 

Now  we’re  adding: 

□  Fulltime  coverage  of  local  cor¬ 
porate  filings  with  the  SEC; 

□  Upgraded  business  reporting  af¬ 
fecting  your  local  industries;  and 

□  A  dial-in  electronic  morgue  for 
your  desk  or  your  Washington  bureau 
filled  with  state-specific  government  in¬ 
formation. 

Plug  your  desk  into  ours; 

We’re  still: 

States  News  Service 
202-628-3100 

1333  F  Street,  N.W. 
Washington,  D.C.  20004 


Dorothy  E.  Burcal,  with  the 
Burlington  (Vt.)  Free  Press  since 
1977,  has  been  named  to  the  new 
position  of  special  projects  editor. 

She  has  served  as  executive  news 
editor,  features  editor  and  editor  of 
Vermonter,  Sunday  magazine  sec¬ 
tion,  and  now  will  be  involved  in 
marketing  and  research  for  the  Free 
Press  and  USA  Today,  community 
outreach  efforts,  Gannett  Foundation 
activities  and  coordination  of  in- 
house  publications. 

In  another  appointment  David  M. 
Herd,  state  editor  since  1980,  was 
named  news  editor,  with  responsibil¬ 
ity  for  the  copy  desk.  Previously,  he 
was  chief  of  the  newspaper’s  state 
capitol  bureau  in  Montpelier. 

*  ♦  * 

Edwin  Diamond,  author,  journalist 
and  media  critic,  has  joined  New 
York  University  faculty  as  associate 
professor  of  journalism  and  mass 
communications. 

Diamond  is  the  founder  and  origina¬ 
tor  of  the  News  Study  Group  which 
conducts  research  on  media  coverage 
of  political  events  and  issues. 

Diamond  has  been  teaching  since 
1970  at  Massachusetts  Institute  of 
Technology.  His  book,  “The  Spot: 
The  Rise  of  Political  Advertising  on 
Television,”  has  just  been  published 
by  the  MIT  Press.  He  also  has  had  a 
long  career  as  a  journalist,  serving  as 
science  editor  of  Newsweek  magazine 
from  1958  to  1962  and  then  senior  edi¬ 
tor  until  1969.  He  next  was  a  con¬ 
tributing  editor  of  New  York 
magazine  and  in  1977  helped  found 
the  Washington  Journalism  Review. 
♦  ♦  * 

Marilyn  Farello  has  been  named 
to  the  newly  established  position  of 
circulation  director  for  the  Corpus 
Christi  (Texas)  Caller-Times.  She 
was  administrative  services  director. 


James  P.  Bustraan  has  been 
appointed  circulation  manager,  Bro¬ 
ward  County,  for  the  Fort  Lauderdale 
Sun-Sentinel  and  the  Fort  Lauderdale 
News.  He  was  with  the  Daytona 
News-Journal  and  before  that  in 
circulation  posts  at  the  Atlanta  Jour¬ 
nal  and  Constitution.  Bustraan  began 
his  newspaper  career  at  the  Fort 
Lauderdale  News. 

Ed  Prisco  was  appointed  classified 
advertising  manager  of  the  News/ 
Sun-Sentinel.  He  had  been  classified 
telephone  sales  manager  since  Sep¬ 
tember  of  1982,  after  joining  the  com¬ 
pany  as  a  sales  representative  in  1979. 
♦  *  ♦ 

Daniel  H.  Mahan  has  joined  Story 
&  Kelly-Smith,  Inc.,  the  newspaper 
representative  firm,  as  senior  vice 
president  and  western  manager.  He 
will  supervise  the  sales  offices  in  Los 
Angeles,  San  Francisco  and  Dallas. 

Mahan  left  the  Newspaper 
Advertising  Bureau’s  Los  Angeles 
office,  where  he  had  been  vice  presi¬ 
dent  and  regional  manager  since  1979. 
Previously  he  was  director  of  sales 
and  marketing  for  New  West  and 
before  that,  a  senior  sales  representa¬ 
tive  for  Newsweek  magazine. 

His  wife,  Ann  Pilkington,  is  the 
western  advertising  manager  of  Van¬ 
ity  Fair,  a  Conde  Nast  publication. 

♦  *  * 

Harold  Andrews  was  named 
general  manager  of  the  New  Albany 
(Miss.)  Gazette,  in  a  promotion  from 
ad  manager.  He  also  worked  for 
Landmark  Community  Newspapers, 
Inc.,  as  an  ad  salesman  for  the  Galax 
(Va.)  Gazette. 

In  conjunction  with  Andrews’  pro¬ 
motion,  Betty  Jo  Stewart  was  pro¬ 
moted  from  managing  editor  to  editor. 
She  was  managing  editor  for  two 
years  and  earlier  worked  for  the 
Columbus  (Miss.)  Commercial  Dis¬ 
patch  . 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  water  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you're 
covering  one,  get  authoritative,  straightforward  information  by  calling: 


STEEL  TANK  INSTITUTE 

or  write  for  a  news  media  information  kit: 

04  O /^QQ  4  QOn  Institute 

O  I  fc/  I  90\/  666  Dundee  Rd..  Suite  705.  Northbrook  IL  60062 
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HEADING  BACK  TO  NEW  YORK— 

James  Willse,  managing  editor  of  the  San  Francisco 
Examiner,  will  join  the  New  York  Daily  News  as  managing 
editor  on  October  1 ,  succeeding  William  L.  Umstead,  who 
is  retiring. 

Willse  is  a  former  news  editor  of  the  Associated  Press  in 
the  San  Francisco  bureau  and  was  a  national  editor  with 
AP  in  New  York  before  joining  the  Examiner  as  city  editor 
in  1977.  He  is  a  native  New  Yorker  with  a  master's  degree 
from  the  Columbia  University  Graduate  School  of  Jour¬ 
nalism. 

Umstead  joined  the  News  as  news  editor  of  the  Wash¬ 
ington  bureau  in  1 967,  became  assistant  managing  editor 
in  New  York  two  years  later  and  was  promoted  to  manag¬ 
ing  editor  in  March  of  1981. 


Editorial  management  changes  at 
the  Denver  Post  include  the  follow¬ 
ing: 

Sue  Smith,  assistant  managing  edi¬ 
tor/features,  was  named  an  associate 
editor,  responsible  for  features  and 
lifestyle  reporting,  entertainment 
coverage  and  Empire  magazine. 

Joe  H.  Bullard,  news  editor,  was 
appointed  deputy  managing  editor, 
overseeing  editing  and  production 
aspects  of  the  news  operations, 

Randy  Miller,  art  director,  was 
named  assistant  managing  editor/ 
graphics  and  will  oversee  the 
photographic  and  art  departments 
and  be  responsible  for  design  of  the 
Post. 

Smith  joined  the  Post  last  year,  pre¬ 
viously  having  been  features  editor  of 
the  Dallas  Times  Herald  and  assistant 
editor  of  the  Tempo  section  of  the 
Chicago  Tribune. 

Bullard,  news  editor  since  1981, 
previously  was  in  editing  posts  with 
the  Florida  Times-Union,  Jacksonvil¬ 
le,  and  the  Los  Angeles  Herald 
Examiner  and  the  Colorado  Springs 
Sun. 

Miller  joined  the  Post  in  1982,  hav¬ 
ing  been  assistant  art  director  of  the 
Des  Moines  Register  and  Tribune,  art 
director  of  the  Kansas  City  Star  and 
Times,  and  graphics  director  of  the  St. 
Louis  Post-Dispatch. 


Robert  A.  Donaldson,  former 
senior  illustrations  editor  for  the  Flor¬ 
ida  Times-Union  and  Jacksonville 
Journal,  joined  the  Knoxville  News- 
Sentinel  as  assistant  managing  editor/ 
graphics. 

He  will  be  responsible  for  the 
graphic  design  of  the  newspaper,  as 
well  as  art  and  photo  assignments. 

Donaldson  had  worked  for  the 
Jacksonville  newspapers  as  illustra¬ 
tions  editor  since  1980  and  also  served 
as  an  adjunct  professor  of  journalism 
at  the  University  of  North  Florida. 
Earlier  he  was  a  photograher  for  two 
Pennsylvania  newspapers — the  John¬ 
stown  Tribune-Democrat  and  the 
Greensburg  Tribune  Review. 

*  *  * 

Simon  Li  joined  the  Los  Angeles 
Times  as  assistant  news  editor  of  the 
business  section.  For  the  past  year  he 
had  been  deputy  business  editor  of  the 
Philadelphia  Inquirer  and  also  had 
served  as  the  deputy  city  editor.  Re¬ 
view  &  Opinion  section  editor  and 
deputy  national  editor. 

♦  ♦  * 

Jim  Black,  a  Gannett  advertising 
executive  for  39  years,  will  retire 
October  1.  He  began  his  career  with 
the  Hartford  Times  and  for  the  past 
eight  years  has  been  director  of  retail 
development  maintaining  contacts  on 
behalf  of  the  Gannett  newspapers. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  516-671-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewitz  202-862-4064  (ofExe);  301-770-2190  (home) 

Marlene  Z.  Bloom  202-862-4062  (office);  703-243-2450  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

ISSOKStreei  NW.  Washtogton  OC  70006 

•Repre\entinqS70iife  imurance 
companies,  with  9S  percent  ol  the  hfe 
imuranc  e  fore  e  m  the  United  SliMes 
and  iJOheafihmsurance 
ccxnpamev  wiin  80 percent  of  thehealih 
■murarKe  wntien  by  msurarxe  compartm 


William  K.  Johnston,  display 
advertising  manager  of  the  Quad-City 
Times,  Davenport,  has  been  named 
publisher  of  the  Mason  City  (Iowa) 
Globe-Gazette. 

He  succeeds  Gerald  Moriarity, 
who  retired  in  August  after  serving  as 
publisher  for  13  years. 

Johnston  started  his  career  with 
Lee  Enterprises  in  1973  as  a  manage¬ 
ment  trainee  at  Madison  Newspap¬ 
ers,  Inc.  Before  moving  to  the  Quad- 
City  Times  in  1979,  he  was  classified 
supervisor  at  the  Mason  City  Globe- 
Gazette  and  retail  advertising  mana¬ 
ger  at  the  Corvallis  (Ore.)  Gazette- 
Times. 


McNAUGHT 


Your  best 
investment  in 
an  economic 
coiumnist 


Louis  Rukeysop 

The  most  widely  recognized 
commentator  on  the  U.S. 
economy  in  print  today. 

Invest  in  your  newspaper; 
get  bullish  on  Rukeyser. 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 
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NEWSPEOPLE  IN  THE  NEWS 


Larry  J.  Horney,  associate  pro¬ 
fessor  of  journalism  at  Ball  State  Uni¬ 
versity,  Muncie,  Ind.,  has  been 
named  assistant  secretary  for  com¬ 
munications  on  the  general  office  staff 
of  Kiwanis  International  in 
Indianapolis. 

Dr.  Homey  will  act  as  publisher 
and  editorial  director  of  Kiwanis 
magazine  and  supervise  the  editorial, 
art  and  production,  advertising  sales, 
and  public  relations  staffs. 

He  has  held  a  faculty  appointment 
at  Ball  State  since  1968  and  since  1980 
has  served  as  writing  coach  for  the 
Indianapolis  Star  and  as  education 
and  writing  director  of  the  Pulliam 
Fellows  Program  of  the  Central 
Newspapers  Foundation.  In  addition 
Dr.  Horney  has  served  as  a  consultant 
on  communications  for  a  variety  of 
businesses  and  organizations. 

*  * 

Sandy  Mather  joined  the  Sac¬ 
ramento  Bee  as  the  Newspaper  in 
Education  coordinator.  She  was 
director  of  marketing  for  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  Credit  Bureau,  Inc.,  and  field  ser¬ 
vices  advisor  for  the  ANPA  Founda¬ 
tion,  both  in  Reston,  Va. 

Other  positions  held  by  Mather 


have  included  assistant  manager  of 
NIE  for  the  Charleston  (S.C.)  News 
&  Courier/Evening  Post,  and  mana¬ 
ger  of  education  services  for  the  Char¬ 
lotte  (N.C.)  ObserverICharlotte 
News. 

♦  *  * 

William  L.  Harke,  metropolitan 
editor  of  the  Peninsula  Times  Tri¬ 
bune,  Palo  Alto,  Calif.,  has  been 
named  executive  news  editor.  Also 
Judy  J.  Miller,  assistant  city  editor, 
moves  to  Harke’s  former  post,  and 
Leanne  McLaughlin,  former  assis¬ 
tant  city  editor  of  the  Honolulu  Star- 
Bulletin,  to  news  editor. 

Harke  has  been  with  the  Times  Tri¬ 


bune  and  its  predecessor,  the  Red¬ 
wood  City  Tribune,  since  1970  in  var¬ 
ious  assignments  including  Times  Tri¬ 
bune  sports  editor.  He  became  assis¬ 
tant  managing  editor  in  1982,  working 
on  production  and  design  of  the  Sun¬ 
day  paper  and  then  assumed  his  most 
recent  position  in  June  of  1983. 

Miller  joined  the  paper  as  a  reporter 
in  March  of  1979  after  working  as  an 
intern  for  the  Cleveland  Plain  Dealer 
and  as  a  political  reporter  and  assis¬ 
tant  city  editor  for  the  Pacific  Daily 
News  on  Guam. 

McLaughlin  joined  the  staff  recent¬ 
ly  after  working  for  the  Honolulu 
Star-Bulletin  as  an  assistant  city  edi¬ 
tor  and  wire  and  copy  editor. 

*  *  * 

James  P.  Fulton  is  the  new  editor 
of  the  Pomona  (Calif.)  Progress 
Bulletin.  He  succeeded  Joseph  A. 
Gendron,  who  retired  after  49  years 
in  the  newspaper  business. 

Fulton,  managing  editor  since  1976, 
joined  the  newspaper  as  a  reporter  in 
1962  after  working  in  Indiana  at  the 
Marion  Chronicle  and  Muncie  Press. 

Glendron  began  his  career  at  the 
Laconia  (N.H.)  Evening  Citizen  and 
then  moved  to  Pomona  in  1946.  He 
became  city  editor  in  1952  and  then 
managing  editor  and  has  served  as 
editor  for  15  years. 

*  ♦  * 

John  F.  Sweeney  has  been  named 
promotion  manager  for  the  Sac¬ 
ramento  Bee.  Prior  to  his  new 
appointment,  he  was  the  newspaper’s 
food-liquor  and  drug  advertising  sales 
supervisor. 

♦  ♦  ♦ 

Dwight  Teeter  has  been  named 
president-elect  of  the  Association 
for  Education  in  Journalism  and  Mass 
Communication.  Dr.  Teeter,  the  Jes¬ 
se  H.  Jones  professsor  in  communica¬ 
tion  at  the  University  of  Texas, 
Austin,  has  completed  seven  years  as 
chairman  of  the  university’s 
, department  of  journalism  and  this  fall 
is  returning  to  full-time  teaching  and 
research. 
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the  most 
experienced  him 
in  newspaper  executive 
recruitment 

Publishers,  corporate  executives,  managers  in  all 
departments-we’re  the  industry  professionals  at  recruiting  these 
key  people  for  newspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-991-6900. 
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John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

39  YMrt  Natlen-Wld«  9«raoiKil  S*rvic« 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation, 

American  Railroad  Foundation 


;  railroads,  we’ve 
got  \Dur  number. 

202-835-9555. 


Thomas  S.  Wuriu,  editor  of  The 
Journal  Newspapers,  Springfield, 
Va.,  was  named  associate  publisher 
of  Journal  Newspapers,  Inc. 

Succeeding  Wuriu  as  editor  of  the 
Alexandria  Journal,  the  Fairfax  Jour¬ 
nal,  and  the  Arlington  Journal,  is 
Richard  T.  Starnes,  formerly  editor 
of  The  Journal’s  world  and  national 
news  page. 

Wuriu,  who  will  retire  at  the  end  of 
this  year,  has  been  with  the  newspap¬ 
ers  since  The  Times  Journal  Co., 
parent  company  of  Journal  Newspap¬ 
ers,  first  bought  the  Alexandria  paper 
in  1971.  The  past  year,  Wuriu  has 
served  as  president  of  the  Virginia 
Press  Association. 

Starnes,  former  managing  editor  of 
the  late  New  York  World-Telegram 
and  the  Sun,  joined  The  Journals  in 
1981.  His  30-year  career  with  the 
Scripps-Howard  organization 
included  positions  as  reporter,  city 
editor  and  assistant  managing  editor 
of  the  Washington  Daily  News  and  as 
a  syndicated  columnist. 

*  ♦  * 

Rebecca  Roos  has  been  named  co¬ 
op  advertising  coordinator  of  the 
Peninsula  Times  Tribune,  Palo  Alto, 
Calif.  Ross  previously  was  office 
coordinator  and  inside  salesperson 
for  the  paper. 


Patsy  T.  Stringer,  composing 
room  manager  at  the  Knight  Publish¬ 
ing  Company,  in  Charlotte,  N.C.,  the 
past  four  years,  was  named  advertis¬ 
ing  production  services  manager. 

Moving  up  to  her  former  post  is 
Gary  W.  HoLLinELD  Jr.,  who  has 
been  assistant  composing  room  man¬ 
ager  the  past  eight  years.  Both  have 
been  with  the  company,  publisher  of 
the  Charlotte  Observer  and  the  Char¬ 
lotte  News,  for  18  years. 


Paul  N.  Isenbergh  was  appointed 
vice  president  of  Knight-Ridder 
Newspaper  Sales,  Inc.  His  pro¬ 
fessional  experience  includes  28 
years  with  Knight-Ridder.  He  was  at 
the  Philadelphia  Inquirer  in  advertis¬ 
ing  sales  and  joined  Knight-Ridder 
Newspaper  Sales  in  1972  as  Miami 
manager. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 


SPJ,SDX  convention  to  honor  journalism  professor 


Benjamin  H.  Baldwin,  who  is  retiring  after  28  years  of  full-time  teaching  at 
Northwestern's  Medill  School  of  Journalism  in  Evanston,  III.,  will  be  honored 
with  the  1 984  Distinguished  Teaching  in  Journalism  Award  of  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi. 

The  award  will  be  presented  in  ceremonies  during  the  society's  75th 
anniversary  convention  in  Indianapolis  November  1 2-1 7  in  recognition  of  his 
dedicated  work  in  the  classroom  and  for  maintaining  the  highest  professional 
standards. 

During  the  years  at  Medill,  Baldwin  has  taught  about  25  different  journal¬ 
ism  courses,  chaired  the  school's  editorial  department  for  eight  years,  and 
directed  the  journalism  division  of  the  National  High  School  Institute  for  ten 
years,  among  other  activities. 

Four  months  ago,  the  Medill  Alumni  Association  established  the  Ben 
Baldwin  Scholarship  Fund  as  a  way  of  perpetuating  his  name  at  Medill. 
Graduates  already  hove  given  more  than  $70,000  to  the  endowment  that  will 
benefit  undergraduate  students  at  the  school. 

Baldwin  and  his  wife,  Jeanne,  are  moving  to  Hilton  Head  Island,  S.C., 
following  his  retirement. 
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Now  the  Hous^Sn  Chronicle’s  Sunday  magazine  is  produced  as  a 
pull-out  section  in  a  single  press  run  with  Parade.  Read  how 
they  did  it,  and  how  you  can  too. 


Rirade’  introduceslANDEM... 

A  m^or  innovation  in 


Parade  Magazine  and  the  Houston  Chronicle  have 
joined  together  to  go  TANDEM,  a  new  method  for 
publishing  Sunday  newspaper  magazines. 

What  is  TANDEM? 

Simply  put,  TANDEM  means  two  magazines  in 
one.  For  example,  each  Sunday  the  Houston  Chroni¬ 
cle’s  magazine,  Texas,  will  be  produced  within 
Parade.  It  is,  however,  not  bound  into  Parade,  rather 
it  is  a  pull-out  section  that  is  brought  to  the  reader’s 
attention  by  a  cover-line  on  Parade.  The  procedures 
involved  in  creating  this  new  TANDEM  concept  lead 
to  an  increase  in  manufacturing  efficiency  which 
could  result  in  considerable  savings. 


How  is  TANDEM  more  cost-efficient? 

In  two  ways.  First,  by  going  TANDEM  the  news¬ 
paper’s  magazine  can  take  advantage  of  cost-efficient 
printing  rates  offered  by  a  national  magazine  the  size 
of  Parade.  Parade  will  print  both  magazines  simulta¬ 
neously  and  the  costs  incurred  by  the  newspaper  for 
this  service  can  be  substantially  less  than  if  they 
printed  their  magazine  independently.  And,  of 
course,  there  is  an  assurance  of  uniform  quality  re¬ 
production.  Second,  by  packaging  the  local  maga¬ 
zine  with  Parade,  the  ad/edit  ratio  can  increase  in 
favor  of  advertising— thereby  further  reducing  the 
cost  of  production. 
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publishing  efficiency. 
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How  can  TANDEM  promote  profits? 

With  the  two  magazines  as  a  single  product,  only 
one  bindery  position  is  necessary  for  collating. 
Therefore,  a  slot  is  freed  up  for  other  productive 
purposes.  The  newspaper  can  save  money  by  print¬ 
ing  its  magazine  in  conjunction  with  Parade,  and  can 
make  money  through  the  availability  of  this  addi¬ 
tional  bindery  slot. 


TANDEM  means  two  separate  magazines  produced 
as  one.  And  remember,  the  cover  of  Parade  will 
flag  the  fact  that  the  local  magazine  is  inside  as  a 
pull-out  section. 


How  can  I  talk  TANDEM? 


Will  TANDEM  preserve  each  magazine’s 
identity? 

Absolutely.  Though  the  local  magazine  is  found 
inside  Parade,  it  is  still  its  own  separate  entity,  with  its 
own  editorial  integrity  and  editorial  characteristics. 


If  you’re  interested  in  publishing  a  strong  Sunday 
magazine  up  to  52  weeks  a  year,  and  you’re  inter¬ 
ested  in  doing  so  in  a  cost-efficient  manner,  call 
Sandy  Andrews  at  Parade  Magazine  at  (212) 
573-l(X)5.  Or  write  to  him  for  a  sample  copy  of 
TANDEM:  Sandy  Andrews 

c/o  Parade  Magazine 
750  Third  Avenue 
New  York,  NY  10017 


©  1484  Parade  Publiealions.  Itk  All  nghls  reserved 
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Ink  price  war  under  way 


By  Lloyd  Carver 

Executives  of  three  major  printing 
ink  companies  that  supply  newspap¬ 
ers  confirmed  last  week  that  there  is  a 
price  war  in  the  industry. 

Andy  McDonnell,  market  manager/ 
news  inks  for  J.M.  Huber,  Edison, 
N.J.,  confirmed  that  the  price-cutting 
is  going  on  and  termed  it  a  “tempo¬ 
rary  voluntary  allowance.” 

McDonnell  said:  “It  began  some¬ 
time  in  July.  The  market  price  for 
offset  black  is  460  a  pound  and,  for 
letterpress  ink,  3Oy40  .  .  .  That  is  the 
gross  market  price,” 

The  discount  the  week  of  Sept.  3 
was  said  to  be  10%. 

In  Detroit,  Robert  H.  Flint,  presi¬ 
dent  of  the  Flint  Ink  Corp.,  said  there 
“absolutely”  is  an  ink  price  war  going 
on.  He  added,  however,  that  competi¬ 
tion  among  the  major  ink  companies  is 
limited  to  “just  black  ink.” 

In  Carlstadt,  N.J.,  Michael  W. 
Mylett,  general  manager  of  the  news 
ink  division  of  General  Printing  Ink, 
also  confirmed  there  is  a  price  war. 
He  indicated  that  the  price  competi¬ 
tion  is  not  good  for  the  industry  and 
predicted  that  price  cutting  will  end 
when  suppliers  decide  to  hold  the  line 


on  prices.  GPI  is  a  division  of  Sun 
Chemical  Corp. 

Another  source  in  the  industry 
indicated  that  research  budgets  for 
new  products  are  feeling  the  pinch 
and  indicated  that  products  designed 
to  prevent  rub-off  would  get  to  market 
sooner  if  the  price  competition  ends. 

Last  week,  there  were, 
as  usual,  contradictory 
reports  as  to  who  started 
the  price  war. 

“In  the  interim,  some  programs  are 
liable  to  get  hurt,”  said  one  ink  execu¬ 
tive  who  requested  anonymity. 

In  East  Rutherford,  New  Jersey, 
Herbert  L.  Edelman,  vice  president/ 
operations  for  U.S.  Printing  Ink, 
declined  to  comment  on  the  industry 
reports  of  a  price  war.  “I  can’t  com¬ 
ment  on  it .  .  .  whether  it  exists  or  it 
doesn’t  exist,”  he  said. 

Two  newspaper  sources,  however, 
one  on  a  New  York  City  tabloid  and 
another  in  the  Sun  Belt,  also  con¬ 
firmed  the  existence  of  price  competi¬ 
tion. 

The  New  York  source  declined  to 


elaborate,  saying:  “We  always  bene¬ 
fit  from  that.” 

“There  is  an  ink  price  war  going 
on,”  said  the  Sun  Belt  source,  who  is 
high  in  his  newspaper’s  production 
management. 

He  said  there  was  a  rumor  there 
that  the  price  war  “started  in  the 
East.” 

Others  said,  however,  that  the  war 
began  in  the  Southwest. 

Last  week,  there  were,  as  usual, 
contradictory  reports  as  to  who 
started  the  price  war. 

Mechanics  of  an  ink  price  war  were 
described  by  several  sources  to  work 
this  way:  Newspaper  A  asks  for  and 
receives  a  “discount”  from  an  ink 
supplier.  Several  miles  away.  News¬ 
paper  B  finds  out  about  the 
development  and  asks  for  a  similar 
break.  Other  suppliers,  eager  to  save 
accounts,  rush  to  match  the  discount. 
At  this  time,  reportedly,  no  accounts 
have  changed  hands. 

“We  haven’t  had  a  price  increase  in 
four  years,”  said  McDonnell  of  J.M. 
Huber. 

“You  find  this  in  any  industry,” 
said  Huber’s  McDonnell  of  the  price 
discounting,  “I  have  to  be 
optimistic.” 


Publishers  Equipment  Corp.  acquires  King  Press 


Publishers  Equipment  Corporation 
of  Dallas  and  Solna  AB  of  Sweden 
have  announced  that  Publishers 
Equipment  has  acquired  King  Press 
Corporation  located  in  Joplin,  Mis¬ 
souri,  from  the  Swedish  concern. 

Solna  AB  is  now  a  23%  holder  of 
Publishers  Equipment  common 
shares,  having  received  750,000  new¬ 
ly  issued  shares  in  the  transaction. 

King  Press  sells  single  width  news¬ 
paper  and  commercial  offset  printing 
presses  which  are  manufactured  in 
the  Joplin  facility  and  installed  in  both 
the  United  States  and  international 
markets. 

The  King  Press  products  are  com¬ 
plementary  to  the  Publishers  Equip¬ 
ment  Corporation  double  width  print¬ 
ing  press  products  and  substantially 
broaden  the  marketing  base  of  the 
corporation.  The  Joplin  facility  also 
provides  the  Corporation  with  needed 
additional  manufacturing  capability. 

E.  Meihofer,  president  and  chief 
executive  officer  of  Publishers  Equip¬ 


ment,  stated  that  the  King  Press 
Corporation  will  operate  as  a  wholly 
owned  subsidiary  of  Publishers 
Equipment  Corporation  and  that  R. 
Hamilton  has  been  named  president 
of  King  Press.  Hamilton  has  served  in 
various  executive  positions  with 
Publishers  Equipment  Corporation 
and  prior  to  that  with  Goss. 

Solna  Inc.,  the  U.S.  subsidiary  of 
Solna  AB,  will  continue  to  market 
Swedish  manufactured  sheet  and  web 


fed  equipment  in  the  USA.  King  Press 
Corporation  and  Solna  intend  to  have 
a  cooperative  marketing  arrangement 
for  certain  products  in  domestic  as 
well  as  international  markets. 

Publishers  Equipment  Corpora¬ 
tion,  a  Dallas,  Texas  based  public 
company,  specializes  in  the  design 
and  manufacture  of  new  printing 
presses  and  related  equipment  as  well 
as  the  reengineering  of  existing  news¬ 
paper  presses. 


Gannett  to  decide  on  videotex  plans 


The  Gannett  Co.,  Inc.,  of  Roches¬ 
ter,  N.Y.,  expects  to  announce  “in 
about  a  month”  whether  it  will  launch 
a  videotex  program. 

Lawrence  Fuller,  named  director 
of  the  New  Media  Task  Force  a  year 
ago,  said  “we  are  making  evalua¬ 
tions”  of  marketing  plans  for  using 
parts  of  USA  Today  and  Gannett 
News  Service  in  a  Gannett 


Information  Service. 

Fuller  is  the  former  publisher  of  the 
Argus  Leader,  Sioux  Falls,  S.D. 

Two  other  members  of  the  study 
group  are: 

•  Hal  Ritter,  deputy  managing  edi¬ 
tor  of  the  Money  section  of  USA 
Today. 

•  Ken  Tonning,  a  television  sales 
manager  from  WXIA-tv,  Atlanta. 
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A  savings  at  the  Times 

New  energy  management  system  saves  the  New  York  Times  Co. 
$400,000  a  year  at  its  New  Jersey  printing  piant 


The  New  York  Times  Company  is  k 
saving  about  $400,000  a  year  at  its  a 
Carlstadt,  N.J.,  printing  plant  c 

through  a  new  energy  management  e 

system  and  by  recovering  heat  from 
the  burning  of  some  of  the  plant’s  r 
wastes.  t 

“While  our  return  on  investment  is  t 
in  the  range  of  30%,’’  Joe  Petzko,  r 
director  of  operations  for  the  com-  a 
pany,  said,  “there  are  important  so¬ 
cial  benefits  as  well.  We  are  cutting  ii 
our  consumption  of  natural  gas  and  li 
electricity ,  as  well  as  reducing  landfill  p 
requirements.’’  t 

Petzko  said  the  total  impact  of  the  F 
energy  management  and  heat  recov-  F 

ery  measures  has  been  to  reduce  ^ 

annual  natural  gas  consumption  by  ^ 

about  258,000  therms  and  eliminate  ^ 

the  need  for  about  one  million  kilo- 
watt  hours  of  electricity.  ^ 

The  increased  energy  efficiency  ^ 

came  after  the  New  York  Times  Com¬ 
pany  in  1981  commissioned  Lock-  * 

wood  Greene  Architects  and  Engine-  '' 

ers  to  audit  energy  usage  at  the  plant.  ^ 
More  than  half  the  circulation  for  the  s 
New  York  Times  is  printed  there.  t 

The  firm’s  report  outlined  an  ( 

extensive  list  of  worthwhile  operating  p 

changes.  However,  the  energy  man-  5 

agement  system  and  incinerator  with  „ 

waste-heat  recovery  were  the  only  j, 

steps  requiring  significant  capital 
investment. 

Both  were  installed  during  1983 
after  the  company  evaluated  the  re¬ 
commendations  and  authorized  their 
design  by  Lockwood  Greene.  The 
new  equipment  is  expected  to  pay  for 
itself  in  2 'A  years. 

Manufactured  by  Johnson  Con¬ 
trols,  the  selected  energy  manage¬ 
ment  system  is  a  multiplex  system.  It 
consists  of  remote  units  that  monitor 
and  control  operating  equipment 
through  exchange  of  informations 
with  a  computer  at  a  central  station. 

Advantages  of  multiplex  systems 
are  that  location  of  remote  units  next 
to  equipment  reduces  wiring  costs, 
and  additional  remote  units  can  be 
added  easily  as  more  equipment  is 
installed  or  brought  under  system 
control. 

The  central  station  in  this  system 
has  the  computer,  operator’s  screen 
and  the  keyboard  as  a  single  unit.  The 
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keyboard  is  located  in  the  plant  man¬ 
ager’s  office  to  permit  him  to  add  or 
change  energy  management  strat¬ 
egies  as  desired. 

The  system  uses  two  printers  to 
record  all  information  generated  on 
the  screen.  One  printer  is  located  near 
the  control  unit.  The  second  is  in  the 
maintenance  shop  to  permit  quick 
action  on  alarm  conditions. 

System  hardware  is  designed  to 
implement  these  control  strategies: 
limitation  of  electrical  demand  below 
predetermined  levels;  cycling  elec¬ 
trical  equipment  on  and  off  for  short 
periods;  shutting  off  unneeded  elec¬ 
trical  equipment;  turning  equipment 
on  at  optimum  times;  automatically 
resetting  temperatures  on  air  con¬ 
ditioning  units  in  the  front  office;  and 
monitoring  temperatures,  such  as  in 
electrical  transformer  rooms,  to 
detect  potential  malfunctions. 

Lockwood  Greene’s  analysis  con¬ 
tained  several  scenarios  to  burn 
wastes  generated  at  the  printing  plant. 
Management  decided  to  continue  to 
sell  marketable  wastes,  but  to  burn 
those  that  represented  disposal  costs. 

The  incinerator  selected  was  sized 
to  burn  800  pounds  an  hour  of  waste 
paper  in  a  continuous  operation  with  a 
scheduled  monthly  shutdown  for 
maintenance.  Waste  paper  is  placed 
in  a  hopper  and  fed  continuously  into 


the  incinerator. 

Waste  ink  is  stored  in  a  tank  and 
injected  into  the  primary  incineration 
chamber  to  maintain  proper  operating 
temperature.  Ash,  which  represents 
about  5%  of  the  bulk  material,  is  col¬ 
lected  automatically  and  hauled  to  a 
landfill. 

Exhaust  gases  from  the  incinerator 
pass  through  a  heat  recovery  boiler 
before  discharge  to  the  atmosphere  at 
about  400  degrees  Fahrenheit.  The  re¬ 
covered  heat  is  used  to  heat  and  cool 
the  printing  plant  press  room  and  to 
generate  domestic  hot  water. 

The  incineration  system  is  designed 
to  meet  all  environmental  require¬ 
ments. 

According  to  Doug  Lovell  of  Lock- 
wood  Greene,  the  key  to  this  is  to 
burn  all  of  the  waste  in  the  primary 
chamber  at  1 ,000  degrees  Farenheit  in 
a  starved-air  environment.  Hot  gases 
and  unburned  particles  then  are  trans¬ 
ferred  to  a  secondary  chamber,  where 
the  introduction  of  more  air  pushed 
the  temperature  of  the  gases  to  1 ,800 
degrees  Farenheit  and  ignites  pre¬ 
viously  unburned  particles. 

Auxiliary  natural  gas  burners  will 
be  fired  on  start  up  to  create  the  ne¬ 
cessary  temperatures  and  also  at  any 
point  during  operation  of  the 
incinerator  when  temperatures  fall 
too  low  to  burn  all  of  the  waste. 


Our  FIFTH  year  of 

Serving  the  Newspaper  Industry... 

.  OFFSET  PRESS  CONVERSIONS 

•  NEW  EAGLE  MONO  AND  3-COLOR  UNITS 
.  FLEXOGRAPHY  PRESS  CONVERSIONS 

•  PUMP  AND  RAIL  RETROFITS 

.  RTP  REPLACEMENT  AND  UPGRADES 

•  DAMPENER  REPLACEMENTS 

•  PRESS  CONTROLS  AND  MOTOR  DRIVES 

•  PRESS  CUTOFF  CHANGES 

Call  us  collect  with  your  production  problems. 
(214)  931-2312 

Publishers  Equipment 

(S@[?[p©[?(I]G’8@[JQ 

Mailing  Address  —  Post  Office  Box  802326  •  Dallas,  Texas  75380 


Worrell  daily 
moves  into 
new  plant 

Cathedral  ceilings,  skylights,  octa¬ 
gonal  and  diagonal  shapes,  mature 
trees  in  the  aisles. 

That’s  the  look  of  the  newsroom  at 
the  new  home  for  the  Charlotteville 
(Va.)  Daily  Progress. 

Each  desk  has  a  computer  terminal 
and  the  newspaper  is  printed  on  a  new 
80-page,  M.A.N.  Roland  offset  press. 

Riblisher  William  A.  Kirkland  Jr. 
calls  the  building  “one  of  the  finest 
and  most  beautiful  newspaper  plants 
in  the  country.” 

The  structure  once  housed  a  hard¬ 
ware  store  and  then  offices  and  pro¬ 
duction  facilities  for  General  Electric. 

It  was  gutted  and  redesigned  inside 
and  out. 

Much  of  the  design  was  conceived 
by  Thomas  Worrell  Jr.,  board  chair¬ 
man  of  Worrell  Newspapers  Inc., 
which  owns  the  Progress. 

An  environmental  enthusiast,  Wor¬ 
rell  included  a  color  scheme  featuring 
earth  tones  of  brown,  tan  and  beige. 
Oak  and  mahogany  were  used  to  en¬ 
hance  the  natural  decor. 


The  new  Charlottesville  (Va.)  Daily 
skylights,  octagonal  and  diagonal  sh( 

The  building’s  open  ceiling  is 
insulated  with  a  white  cellulose  fibre 
made  in  part  with  ground  newsprint. 

A  27-foot  high  oak  and  glass  octa¬ 
gonal  tower  rises  through  the  heart  of 
the  building  and  houses  a  computer 
room  on  the  first  floor  and  a  con¬ 
ference  room  on  the  second. 


Let  the  ^'newspaper  people^ 
put  your  library  on  line. 
Nobody  knows  how  to 
do  it  better. 

VU/TEXT  knov/s  how  to  establish  and  main¬ 
tain  an  electronic  library  to  satisfy  reporters, 
editors  and  librarians.  We  were  formed  to 
do  just  that.  That’s  why  we  can  set  you  up 
fast  and  efficiently,  with  no  capital  outlay 
for  equipment.  And  you  can  use  your  library 
from  any  pc  or  terminal  with  a  modem,  T 

even  from  some  text-editing  terminals...  7  (? 

in  your  newsroom  or  a  remote  bureau.  A  W  V  Ju 

We  can  even  market  your  database  U  \  /i 

for  you  so  you  can  earn  revenues  from 
subscriber  access.  erT- - P 

For  information  call  nationwide 

800-258-8080.  In  PA  (215)  665-3300. 

B  #■  I I  VU/TEXT  Information  Services,  Inc. 
m/I  1/  I  ■  I  1211  Chestnut  Street.  Philo.,  PA  19107 

A  Knight-Ridder  Company  I 

I  Title _ 

VU/TEXT  Information  Services,  Inc.  ■  rvimrv-mu 

1211  Chestnut  Sf.,  Philadelphia,  PA  19107  I  - 

■  Address _ 

Instant  •  Inexpensive  •  In-depth  J  City - State - Zip. 


Name _ 

Title _ 

Company. 

Address _ 

City _ 

Phone _ 
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Hall  Systems  can  provide  this  equipment  and  more  —  Stacker  Programming, 
Stream  Conveyors  and  Stream  Conditioners,  Stack  Count  Verification  and 
Bundle  Distribution  Systems.  Roller  top  and  Belt  Conveyors,  Deflectors, 
Truck  Loaders,  etc.  —  Hall  can  supply  all  your  mailroom  needs. 


How  do  you  put  it  all  together?  Find  a  supplier  that  can  provide  the 
equipment  and  installation  on  a  turnkey  basis.  ONLY  HALL  OFFERS 
THIS.  George  R.  Hall,  Inc.  can  also  install,  rebuild  or  recondition 
press  equipment,  and  provide  parts  and  labor  to  do  web  width 
changes. 


Hall  is  the  logical  choice 


Hall  Systems,  Inc.  •  George  R.  Hall,  Inc. 
24400  Sperry  Drive  •  Westlake,  Ohio  44145 
(216)  835-0700  •  Telex:  985258 


'I'l  v»‘, 


IN  BRIEF - 


Southam  net  income 
up  despite  strike 

Despite  an  eight-week  strike  at 
Pacific  Press,  Southam  Inc.  achieved 
a  moderate  increase  in  profits  and  a 
more  substantial  jump  in  revenues  in 
the  second  quarter  of  1984  compared 
with  a  year  ago. 

The  company  earned  $14.2  million 
in  the  second  quarter  on  revenues  of 
$260.2  million  compared  with  $12.6 
million  on  revenues  of  $219  million  a 
year  ago. 

Income  from  newspapers  fell 
21.6%  to  $17.5  million  because  of  the 
strike  which  ended  May  24.  The  com¬ 
pany  said  circulation  of  the  two  Van¬ 
couver  newspapers  recovered 
promptly  and  “group  circulation  was 
marginally  ahead  1983  at  the  end  of 
June.” 

“The  newspaper  outlook  appears 
uncertain,”  the  company  said.  “The 
current  general  increase  in  interest 
rates  will  almost  certainly  have  an 
impact  on  retail  trade  and  the  normal 
pattern  is  for  it  to  be  mirrored  quickly 
in  newspaper  advertising  linage,”  it 
stated. 

As  a  result  the  company  doesn’t 
expect  the  newspaper  segment  to 
show  much  growth  in  the  second  half. 

N.J.  daily  offers 
scholarships 

The  Asbury  Park  (N.J.)  Press,  for 
the  second  year,  will  offer  a  scholar¬ 
ship  program  for  minority  students  in 
the  field  of  communications. 

The  scholarships  will  be  offered  to 
one  graduating  high  school  student 
from  Monmouth  County  and  one 
from  Ocean  County  who  will  enter 
college  in  1984  and  seek  a  career  in  the 
field  of  communications,  including 
reporting,  broadcasting,  marketing 
and  advertising. 

Each  scholarship  will  total  $500  and 
will  be  renewable  each  year  of  col¬ 
lege,  upon  evidence  of  satisfactory 
work,  for  a  total  of  four  years. 

In  addition,  the  Press  will  seek  to 
offer  an  internship  at  the  paper  for  one 
summer  to  recipients. 

Monitor  adds 
Florida  plant 

The  Christian  Science  Monitor  has 
announced  that  delivery  of  the  paper 
to  subscribers  in  the  southeast  United 
States  will  be  substantially  improved 
this  month  when  it  begins  printing  the 


paper  in  Orlando,  Florida.  Areas 
affected  include  Alabama,  Georgia, 
Mississippi,  as  well  as  Florida. 

The  Monitor  will  be  transmitted  via 
an  AT&T  terrestrial  link  from  its  Bos¬ 
ton  headquarters  directly  to  Daniels 
Publishing  Co.,  the  Orlando  printer. 
It  will  be  delivered  to  area  subscribers 
by  mail. 

According  to  Bruce  Clark,  produc¬ 
tion  manager,  “To  take  this  step,  a 
substantial  capital  investment  was  re¬ 
quired  to  upgrade  our  entire  system 
for  transmitting  to  remote  printing 
facilities.” 

The  Monitor’s  domestic  edition  is 
currently  printed  in  plants  in  Massa¬ 
chusetts,  New  Jersey,  Illinois,  and 
California.” 

Florida  chapter 
formed  by  NASA 

The  Newspaper  Advertising  Sales 
Association  has  announced  the 
formation  of  a  Florida  chapter  of 
NASA  bringing  fo  eleven  the  number 
of  NASA  chapters  across  the  nation. 

Seventeen  representative  firms  and 
Florida  newspapers  comprise  the 
charter  membership  of  the  new  chap¬ 
ter. 

Officers  elected  to  guide  the  Florida 
chapter  in  its  first  year  were: 

President  —  Paul  Isenbergh, 
Knight-Ridder  Newspaper  Sales, 
Inc.;  vice-president  —  Will  Hoppe, 
New  York  Times',  secetary  —  Bill 
McGhee,  Cresmer,  Woodward, 
O’ Mara  &  Ormsbee;  treasurer — 
Barry  Werblow,  Chicago  Tribune. 

Qualified  organizations  wishing  to 
become  members  of  the  Florida  chap¬ 
ter  of  NASA  may  contact  Bill 
McGhee  at  the  CWO&O  office  in 
Miami. 

J-school  gets 
$10,000  grant 

Two  Maryland  newspaper  compan¬ 
ies  have  given  the  College  of  Journal¬ 
ism  at  the  University  of  Maryland 
$10,000  to  launch  a  corporate  contri¬ 
butions  program  for  general  support 
of  the  school. 

The  journalism  school  hopes  to  gain 
significant  support  from  annual  con¬ 
tributions  by  media-related  organiza¬ 
tions  and  other  companies  in  its  area. 
Dean  Reese  Cleghorn  said. 

The  initial  gift  from  Chesapeake 
Publishing  Corp.,  Easton,  and  Patu¬ 
xent  Publishing  Corp.,  Columbia,  will 
serve  as  a  benchmark  for  encouraging 
other  corporations  to  contribute. 


Cleghorn  said. 

Chesapeake  publishes  14  newspap¬ 
ers  in  Maryland  and  Patuxent  pub¬ 
lishes  seven  papers  in  the  state.  Both 
are  part  of  the  Whitney  Com¬ 
munications  Corp.,  with  headquart¬ 
ers  in  New  York  City. 

Two  fired  after 
investigative  story 

The  Hartford  (Conn.)  Courant’s 
special  investigative  report  on  fraud 
and  mismanagement  within  the  Con¬ 
necticut  Department  of  Transporta¬ 
tion’s  bridge  inspection  unit  has  re¬ 
sulted  in  the  firing  of  two  DOT 
underwater  divers,  reprimands  for  10 
bridge  inspectors  and  a  reorganiza¬ 
tion  of  the  Bureau  of  Highways. 

The  report  touched  off  reactions 
among  state  officials  when  it 
appeared  in  the  Sunday,  June  24, 
Hartford  Courant.  Governor  William 
A.  O’Neill  called  a  meeting  of  all 
department  commissioners  and 
ordered  an  investigation  into  the 
activities  of  the  bridge  inspectors. 

Hartford  Courant  reporters  were 
called  to  testify  at  the  ensuing  state 
Transportation  Department  hearing, 
but  were  not  required  to  go  beyond 
confirming  what  appeared  in  the 
Courant  articles. 

The  divers  responsible  for 
inspecting  the  underwater  portions  of 
bridge  structures  were  dismissed 
from  their  jobs  for  claiming  bonus  pay 
for  dives  they  did  not  make. 

Letters  of  reprimand  were  issued 
by  DOT  Commissioner  J.  William 
Burns  to  eight  bridge  safety 
inspectors  who  had  been  observed  by 
Courant  reporters  taking  extended 
lunch  and  coffee  breaks  and  also  to 
two  maintenance  inspectors  seen  by 
reporters  taking  long  breaks  and  sitt¬ 
ing  for  extended  periods  in  their 
truck. 

Other  results  of  the  investigation 
were  a  reorganization  of  the  State 
Bureau  of  Highways,  the  DOT 
division  which  included  the  bridge 
inspection  unit,  and  new  assignments 
for  several  managers.  This  was  done 
specifically  to  strengthen  department 
supervision. 

The  special  Courant  report  was 
compiled  by  eight  reporters  and  one 
photographer,  some  of  whom  spent 
65  days  in  surveillance  of  bridge 
inspectors  and  divers.  The  reporters 
had  observed  divers  not  actually, 
diving  at  times  when  their  weekly 
work  records  claimed  otherwise,  as 
well  as  inspectors  taking  extended 
breaks  and  lunch  hours. 
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same)  change,”  sports  editor  Tom 
Patterson  said.  “Of  course,  we  react 
to  things  they  do,  too.”  He  was  talk¬ 
ing  about  the  sports  section,  but  he 
could  have  been  talking  of  any  sec¬ 
tion. 

Interestingly,  one  of  the  few 
differences  in  editorial  approach  is  in 
the  area  they  both  agree  is  most 
important:  local  coverage. 

The  Post  produces  13  regional 
zoned  editions  called  “Neighbors” 
each  Wednesday.  The  editions  focus 
on  community  news, 
i  “We  don’t  zone,”  News’  editor 
I  Looney  said.  “We  treat  suburban 
coverage  on  a  daily  basis  as  news  that 
,must  compete  with  other  Denver 
news.  We  think  local  applies  to  the 
whole  metro  area.” 

At  the  same  time,  he  noted  that  the 
paper  has  “considerably”  added  to 
Jts  suburban  staff. 

The  News  also  has  bureaus  around 
the  state  and  recently  opened  a  Mex¬ 
ico  City  news  office.  The  Post  says  it 
has  no  plans  for  similar  bureaus. 

In  circulation,  both  papers  are  plac¬ 
ing  increasing  emphasis  on  street 
sales  —  particularly  important  in  a 
market  with  readers  as  young  in  age  as 
Denver’s. 

In  both  newsrooms,  each  day’s 
papers  are  displayed  side-by-side  in 
rack  doors  to  compare  their  street  sale 
appeal. 

“Rack  sales  are  very  significant 
here  and  so  there  is  a  great  awareness 
about  (a  front  page’s)  rack  impact,” 
News  assistant  managing  editor 
Dressman  said.  “We  have  an  advan¬ 
tage  as  a  tabloid  in  that  we  are  able  to 
display  our  whole  page.” 

But  the  Post’s  Martin  recently 
introduced  Denver’s  first  full-length 
window  rack  to  present  the  broad¬ 
sheet  to  its  best  advantage. 

“The  tabloid  will  always  show  you 
the  big  picture,  but  not  much  news,” 
Martin  said.  “By  exposing  the  broad¬ 
sheet  you  show  you  have  seven  or 
eight  lead  stories,  not  two  oi  three.” 

Martin  has  also  created  a  special 
street  sales  task  force.  He  said  the 
Post’s  circulation  department  man¬ 
agement  has  “stabilized”  in  recent 
months. 

Before  Martin’s  arrival,  the 
department  was  embarrased  by  a 
special  ABC  audit  in  Dec.,  1983,  that 
deducted  an  average  of  9,877  copies 
per  issue  daily  and  9,111  copies  per 
issue  Sunday. 

In  its  audit  statement,  ABC  said  the 
bulk  of  those  deduction  was  for  sam¬ 
ple  copies  included  in  paid  circula¬ 
tion. 


At  the  News,  circulation  director 
Ron  Myatt  credits  much  of  his 
department’s  success  with  program  in 
which  the  entire  circulation  manage¬ 
ment  once  a  month  solicits  new  sub¬ 
scriptions. 

“It’s  called  the  Better  Way,” 
Myatt  said.  “Once  a  month  the  entire 
management  staff  —  everyone  from 
the  district  manager  to  myself  —  goes 
out  and  pounds  doors.  Circulation 
still  has  to  be  sold  one-on-one.” 

Competition  has  also  heated  up  re¬ 
cently  in  the  sales  of  classified  ads. 

The  Post  has  heavily  promoted  an 
offer  that  plays  on  its  classified  ad 
phone  number,  825-2525.  The  offer — 
two  lines  for  eight  days  at  a  cost  of  $25 
—  has  been  “phenomenally  success¬ 
ful,”  Post  promotion  director  Mike 
Harvey  said. 


“We  achieved  the  goals  of  what 
was  to  be  a  1 6- week  campaign  in  just 
three  weeks,”  he  said. 

News’  ad  director  Boettger  con¬ 
cedes  the  classified  campaign  “has 
helped  them”  at  the  Post,  but  citing 
Media  Records  figures,  he  noted  that 
the  News  in  June  gained  493,717  in 
linage  or  19.9%  in  full-run  classified 
over  the  year  before,  while  the  Post 
gained  52,343  or  4.6%. 

“For  the  week  ending  Aug.  5,  we 
gained  7,000  ads  —  they  gained 
4,000,”  he  said. 

Despite  the  intensity  of  the  compe¬ 
tition,  the  two  papers  are  remarkably 
generous  in  their  praise  of  each  other, 
particularly  considering  the  way  their 
competition  began. 

(Continued  on  page  32) 
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Single  Gripper 
Conveyor  technology 
was  invented 
by  Ferag  and 
introduced  in  1976. 


W CONVEYOR 
TECHNOLOGY 


Today  more  than 
150  Ferag  SCC 
lines  serve  in 
over  50  U.  S. 
and  Canadian 
newspapers. 
Whether  you’re 
replacing  old  lines 
or  installing  new, 
Ferag’s  experience 
and  service  are 
ingredients  you 
cannot  purchase 
elsewhere.  Ask  us 
for  proof. 
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Soon  after  the  change  in  ownership, 
many  at  the  News  were  outraged 
when  the  Post  ran  a  series  of  articles 
in  which  former  News  executive  edi¬ 
tor  Michael  Howard  told  of  his  $6,000 
a  week  cocaine  habit  during  the  last 
days  of  his  five-year  tenure  at  the 
paper. 

Michael  Howard,  grandson  of  one¬ 
time  Scripps-Howard  chairman  Roy 
Howard,  was  editor  as  the  News 


This  new  management 
team  faces  the  challenge 
not  only  of  boosting 
circulation  and  ad  linage, 
but  perhaps  more 
importantly  of  winning 
back  its  traditional  image 
as  “Denver’s  paper.” 


overtook  the  Post,  but  was  removed 
when  his  newsroom  behavior  became 
increasingly  erratic. 

Despite  some  lingering  references 
to  those  articles.  News  editors  say 
they  respect  the  Post  management 
and  staff. 

“I  hope  no  one  here  takes  cheap 
shots  because  we  keep  this  competi¬ 
tion  very  professional,”  one  News 
editor  told  E«feP  privately. 

That  altitude  is  reflected  in  the  pro¬ 


motion  efforts  of  both  papers. 

“To  most  people’s  disappoint¬ 
ment,  promotion  has  been  very  con¬ 
ventional  in  Denver,”  News’  promo¬ 
tion  manager  Vernon  Mallinane  said. 

“Both  newspapers  have  chosen  to 
take  a  high  road,”  Post  promotion 
manager  Mike  Harvey  added  in  a 
separate  interview. 

Both  eschew  what  Harvey  called 
“the  Zingo,  Wingo,  Bingo  stuff,” 
saying  that  high-powered  games  or 
contests  would  not  work  with 
Denver’s  “sophisticated”  readers. 

Also,  the  two  are  careful  not  to  take 
out  after  each  other  in  public  pro¬ 
motions. 

“It’s  not  that  we’re  so  righteous  or 
wholesome  we  wouldn’t  enjoy  putt¬ 
ing  one  on  their  nose,”  Mallinane 
said.  “But  we  don’t  want  to  discredit 
newspapers  as  a  medium.  The  other 
(ad  media)  feed  on  that.” 

The  Rocky  Mountain  News  also 
has  a  peculiar  promotion  problem  — 
its  name. 

“We  are  one  of  the  few  newspapers 
in  the  country  that  does  not  have  its 
city  in  its  name.  People  don’t  know 
who  we  are,  they  think  we  are  a  week¬ 
ly,”  Mallinane  said. 

Consequently,  every  News  promo¬ 
tion  includes  the  name  Denver. 

When  the  Post  moved  to  a.m. 
publication,  for  example,  the  News 
billed  itself  as  ‘‘Denver’s 
Extraordinary  Morning  News¬ 
paper.”  Another  campaign  tagged  the 
paper  as  “Denver’s  Sports 
Authority,”  or  “Denver’s  Business 
Authority.” 

The  just-introduced  campaign  says 
the  Rocky  is  “Where  Denver  Turns 


If  you’re  going  to  write 
about  long  distance^ 
make  sure  you 
get  the  right  story* 

Nowadays,  long  distance  telephone  service  is  big  news  because  it’s  undergoing 
big  changes. 

For  one  thing,  equal  access  is  being  instituted  nationwide.  What  it  means  to  your 
readers  is  that  they  will  be  asked  to  choose  their  long  distance  company.  Not  an  easy 
decision,  but  one  you  can  help  them  with  if  you  have  all  the  facts. 

Among  the  four  leaders  (AT&T,  MCI,  Sprint  and  Allnet),  only  Allnet®offers  six 
second  billing  increments  after  the  first  minute.  This  helps  make  us,  on  average, 
the  lowest  priced. 

We  invite  you  to  call  Steve  Ingish  or  Linda  Haase,  312-269-1771.  If  you’re 
going  to  write  about  long  distance,  they’re  the  right  people  to  talk  to. 

.^Unef' 

Allnet  Communication  Services,  Inc.  •  100  S.  W acker  Dr.  •  Chicago,  IL  60606 


For .  .  .  (Sports  or  Local  News  or 
Business  News).” 

In  trade  reports,  the  paper  takes  a 
similar  tack,  listing  itself  as  the 
“Denver  Rocky  Mountain  News.” 

Both  newspapers  emphasize  public 
service  promotions.  The  Post,  for 
example,  frequently  sponsors  golf 
meets,  bike  races,  chili  cookoffs  and 


In  response, 

Schiosberg  declared  in 
an  interview  that  “Nobody 
has  a  lock  on  their 
audience.” 


outdoor  classical  music  concerts. 

The  Post’s  latest  promotion  is 
aimed  at  increasing  readership  of  the 
Sunday  paper,  continuing  to  gain 
classified  ads  and  improving  the  over¬ 
all  image  of  the  paper. 

“We  want  to  liven  the  image,  make 
it  more  of  a  ‘today’  paper,”  Harvey 
said. 

Despite  the  steady  slippage  against 
the  Rocky  Mountain  News,  Denver 
Post  executives  say  they  are  con¬ 
fident  about  their  future. 

The  paper  is  making  money,  pub¬ 
lisher  Schiosberg  says,  though  he 
declines  to  say  how  much.  (The  News 
also  says  it  is  profitable.) 

And  the  Post  publisher  also  says  he 
is  satisfied  with  the  paper’s  ad  per¬ 
formance,  even  though  its  share  of 
field  has  slipped  steadily. 

“The  linage  percentage  we  get  is 
jsut  about  the  same  as  our  percentage 
of  circulation,”  he  said. 

Schiosberg  says  Times-Mirror 
“bought  the  paper  for  the  long  run.” 

“We  do  not  underestimate  the  task 
or  the  time  framework  necessary  to 
win,”  Schiosberg  said. 

What  is  that  time  frame?  he  was 
asked. 

“Indefinite,”  he  said. 

At  the  News,  editor  Looney  sound¬ 
ed  the  same  theme. 

“We  confront  a  formidable  foe,” 
he  said.  “They  are  good  newspaper 
men  and  women,  and  have  very  deep 
pockets  there.” 

The  News  and  Scripps-Howard 
have  not  hesitated  to  invest  them¬ 
selves,  however. 

On  an  easel  in  general  manger 
Fletcher’s  office  is  a  rendering  of  a 
$14  million,  90,000-square-foot 
extension  of  the  News’  office  which 
will  substantially  expand  business 
offices  and  the  newsroom. 

“We  are  the  oldest  business  in 
Denver  still  operating  under  its  origin¬ 
al  name,’’  editor  Looney  said. 
“We’ve  got  a  very  strong  newspaper 
and  we  are  trying  to  enhance  it.” 
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UPl changes 

(Continued  from  page  9) 

of  NBC  News  and  a  top  executive 
with  CBS  News. 

UPl  announced  the  change  by  mov¬ 
ing  a  news  story  over  its  wire  and  later 
by  issuing  a  press  release  which  stated 
that  Small  had  been  “terminated” 
and  that  Nogales'  appointment  would 
take  place  “immediately.” 

UPl  did  not  give  any  explanation 
for  Small’s  “termination”  in  making 
its  official  announcement. 

However,  E&P  learned  from  UPl 
sources  that  Small  was  terminated 
after  negotiations  for  a  “resignation 
agreement”  broke  down  between 
Small’s  attorneys  and  representatives 
of  Ruhe,  co-owner  and  managing 
director  of  the  news  service. 

The  negotiations,  held  in  Nashville, 
began  on  Sept.  4,  when  UPl  told 
Small  it  wanted  him  to  resign.  The 
talks  stalled,  according  to  UPl 
sources,  because  Small  was  seeking 
“too  much  money”  in  exchange  for 
his  resignation. 

Small  told  E&P  that  he  was  only 
asking  for  an  amount  of  money  in  pro¬ 
portion  to  the  terms  of  his  contract 
which  had  five  more  years  to  go. 
Concluding  they  had  reached  an 

Fellowships  in 
Science  Broadcast 
Journalism 

WGBH-Boston,  a  major  producer  of 
radio  and  television  programs,  including 
NOVA,  is  soliciting  applications  from 
proven  science  writers  who  want  to  learn 
the  skills  and  make  a  career  of  science 
broadcast  journalism.  We  are  creating  six 
year-long  fellowships  for  experienced 
science  journalists  wilting  to  risk  their 
talents  on  a  major  career  change. 

The  program  will  begin  in  January,  1985. 
Fellows  will  train  intensively  in  the  art 
and  craft  of  producing  and  writing 
science  programs  for  radio  and  television, 
in  a  working  professional  environment. 

For  details  of  the  Fellowships  and  an 
application,  please  write  to: 

David  Kuhn 

Director,  Science  Fellowships 
WGBH 

125  Western  Avenue 
Boston,  MA  02134 


impasse,  UPl  management  repre¬ 
sentatives  sent  Small  a  telegram  on 
Saturday  (Sept.  8)  which  am.ounted  to 
an  ultimatum. 

The  telegram,  according  to  sources 
at  UPl,  said  that  Small  could  either 
accept  UPl’s  terms,  and  therefore  a 
story  would  move  on  the  wire  that  day 
with  the  standard  “resigned  to  pursue 
other  interests”  language,  or  the  wire 
service  would  terminate  him 
immediately  and  send  out  a  story  say¬ 
ing  so. 

UPl  reportedly  received  no 
acknowledgment  of  the  telegram  from 
Small  and  the  news  service  went 
ahead  and  moved  the  “termination” 
announcement. 

The  news  service  has  since  con¬ 
ceded  that  it  does  not  know  if  Small 
had  in  fact  seen  the  telegram  before 
the  story  moved. 

Small  told  E&P  that  he  received 
phone  calls  from  reporters  requesting 
information  about  his  “termination” 
prior  to  his  receiving  the  telegram 
from  UPl. 

UPl  sources  said  that  Nogales  had 
been  “the  de  facto  chief  operating 
officer”  during  the  news  service’s 
financial  crisis. 

Editor  &  Publisher  reported  in 
its  September  1  issue  that  Nogales 
was  the  “man  running  UPl”  and  that 
neither  of  the  UPl  co-owners,  nor 
Small,  had  participated  in  meetings 
with  the  Wire  Service  Guild  to  work 
out  an  agreement  on  wage  reductions 
and  staff  cuts. 

It  was  Nogales  who  was  the  chief 
UPl  negotiator  and  is  the  one  who  is 
developing  other  aspects  of  UPl’s  tur¬ 
naround  plan. 

In  releasing  Small,  UPl  co-owners, 
Ruhe  and  Geissler,  felt  Small  “was 
not  rising  to  the  occasion”  and  pro¬ 
viding  the  type  of  leadership  that  was 
needed  to  restore  profitability. 

“Power  is  not  what  you  get,  but 
what  you  take,”  commented  one  UPl 
executive.  “The  decision  of  the  own¬ 
ers  was  based  on  Luis’  perfomance.” 

Small  noted  that  during  his  time  as 
president  the  news  service  enjoyed 
“record  sales”  with  both  newspapers 
and  broadcast. 

Nogales,  40,  joined  UPl  in  August, 
1983,  as  executive  vice  president  for 
administration.  He  was  brought  into 
the  news  service  specifically  for  his 
law,  finance  and  business  back¬ 
ground. 

He  was  subsequently  named  chair¬ 
man  of  the  executive  committee  and 
on  August  16  was  named  general  man- 
ager  of  the  news  service  with 
responsibility  for  all  non-news  cover¬ 
age  operations,  including  budgeting 
for  the  editorial  department. 

Prior  to  joining  UPl,  Nogales  was  a 
vice  president  with  Fleishman- 


Hillard,  Inc.,  a  Los  Angeles-based 
public  relations  and  consulting  firm. 

Stevenson,  other 
editors  leave  UPl 

United  Press  International  execu¬ 
tive  vice  president/editorial,  ILL. 
Stevenson,  was  expected  to  leave  his 
post  at  the  wire  service  on  Sept.  14. 

Stevenson,  54,  who  spent  1 1  years 
as  UPl’s  editor-in-chief,  prior  to 
accepting  his  new  position  in  July  of 
1983,  is  reportedly  expected  to  pursue 
personal  interests  and  to  work  on  a 
book. 

E&P  learned  that  Stevenson  had  a 
contract  that  ran  through  1985,  but 
that  he  chose  to  leave  rather  than 
complete  or  renew  the  contract. 

Stevenson  declined  to  comment  on 
reports  that  he  would  leave  and  a  UPl 
spokesman  said  Stevenson  was  still 
on  salary. 

Other  sources  at  the  wire  service, 
however,  insisted  that  Stevenson  was 
indeed  scheduled  to  leave. 

Stevenson  joined  the  then  United 
Press  in  1953  as  a  correspondent  and 
worked  his  way  up  the  ladder. 

In  addition  to  Stevenson,  a  number 
of  UPl  news  editors  from  around  the 
country  have  left  or  are  scheduled  to 
leave  the  wire  service. 

They  include  Andrew  Dabilis,  New 
England  news  editor,  who  is  sched¬ 
uled  to  move  to  the  Boston  Herald  as 
metro  editor;  Fred  McNeece,  North 
Carolina  news  editor,  who  is  going  to 
the  Raleigh  (N.C.)  News  &  Observer 
as  a  copy  editor;  and  Andrew  Yem- 
ma,  central  division  editor,  who  has 
already  joined  the  Chicago  Sun- 
Times  as  business  editor. 

UPl  advisory  board 
chairman  is  upset 

New  York  News  publisher  James 
Hoge,  chairman  of  UPl’s  newspaper 
advisory  board,  expressed  concern 
that  he  was  not  notified  in  advance 
that  William  Small  was  being  ter¬ 
minated  as  the  wire  service’s  presi¬ 
dent. 

“1  learned  of  Small’s  termination 
by  reading  it  in  the  press,”  Hoge  said. 
“I’m  concerned  that  he  was  ter¬ 
minated  without  an  effort  to  explain  it 
to  the  advisory  board.” 

Hoge  said  Small  is  a  “competent, 
level-headed  executive,”  who  helped 
improve  the  news  service. 

Robert  Page,  a  once  UPl  executive 
and  now  publisher  of  the  Chicago 
Sun-Times,  said  “Bill  Small  was  an 
effective  representative  of  the  com¬ 
pany.  At  the  time  of  the  ownership 
change,  he  was  a  very  important  fac¬ 
tor  in  the  transition  from  Scripps  to 
the  new  owners.” 
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Denver  sports 

(Continued  from  page  15) 


continued  to  fall  after  Paige’s 
defection,  but  reader  surveys  have 
consistently  shown  him  to  be  the  most 
popular  columnist  of  any  type  in 
Denver. 

A  change  may  be  coming  in  that 
situation,  however.  This  month  Paige 
moves  inside  the  paper  to  become  a 
general  news  columnist  — just  as  the 
News  has  named  a  new  sports  col¬ 
umnist  T.J.  Simers,  who  was  well- 
known  for  his  Broncos  coverage. 
Buddy  Martin  will  continue  to  be  a 
Post  sports  columnist. 

Another  Post  column.  Pike’s  Peek, 
has  also  proved  highly  popular. 

“It’s  against  everything  you 
believe  in  journalism,’’  sports  editor 
Patterson  said.  “It’s  anonymous,  it 
takes  cheap  shots  —  but  readers  love 
it.  It’s  the  fans’s  eyes  and  says  things 
the  fans  would  like  to  say.’’ 

Post  editors  also  claim  to  be  ahead 
in  sports  newsroom  organization. 


‘7he  coverage  of  the 
USFL  is  obscene,”  the 
Post’s  Patterson  said.  “We 
cover  the  USFL  iike  no 
other  city.  But  when  do  you 
back  off?  When  (the  News) 
sends  four  peopie,  we  can’t 
send  Just  two.” 


“We  plan  two  months  in  advance  at 
least,’’  sports  editor  Patterson  said. 
“At  the  beginning  of  the  summer,  our 
guys  know  what  stories  they  will  be 
doing  for  the  rest  of  the  summer.’’ 

The  result  has  been  some  highly 
praised  in-depth  sports  features  such 
as  a  recent  survey  on  the  problems 
black  athletes  face  in  Mormon  Utah. 

For  its  part,  the  News  claims  a  solid 
lead  in  coverage  of  local  sports  such 
as  high  school  games,  the  popular 
area  10-kilometer  races  and  amateur 
leagues. 

Strangely  for  a  region  renowned  for 
its  natives  who  love  skiing,  hiking  and 
other  outdoors  activities,  both  papers 
have  failed  to  generate  any  real  reader 
enthusiasm  with  special  recreation 
sports  sections. 

“We’re  probably  giving  outdooi 
people  more  than  they  have  ever  been 
given  but  you  wonder  if  we’re 
devoting  too  much  space,’’  News’ 
sports  editor  Brooks  said. 

“You’d  think  with  all  the  skiing  and 


recreational  sports  and  running  and 
jogging  and  hunting  that  there’d  be 
great  interest  in  recreation  news  — 
but  the  Broncos  really  are  the  big 
game  in  town,”  added  the  Post’s  Pat¬ 
terson. 

It’s  not  that  both  aren’t  trying.  The 
News,  in  fact,  is  giving  substantial 
funding  to  a  Florida  climber  who  will 
be  scaling  Mt.  Everest  in  February. 
John  Meyer  will  chronicle  his  trip 
excluvely  for  the  News. 

“It’s  probably  the  most  ambitious 
undertaking  either  paper  has  done  in 
outdoors  coverage,”  Brooks  said, 
adding  with  a  laugh,  “He’s  never 
climbed  a  peak  like  this  before,  we’ve 
cautioned  him  to  get  everyting  in 
order  before  he  goes.” 

It’s  characteristic  of  the  Denver 
sports  competition  that  despite  the 
apparent  small  readership  returns 
neither  paper  backs  off  recreational 
coverage. 

Another  good  example  is  the  cover¬ 
age  both  papers  give  Denver’s 
floundering  United  States  Football 
League  franchise. 

“The  coverage  of  the  USFL  is 
obscene,”  the  Post’s  Patterson  said. 
“We  cover  the  USFL  like  no  other 
city.  But  when  do  you  back  off?  When 
(the  News)  sends  four  people,  we 
can’t  send  just  two.” 

Both  papers  even  give  heavy  cover¬ 
age  to  a  franchise  that  doesn’t  exist 
yet. 

Denver  is  a  heavy  favorite  for  the 
next  major  league  baseball  franchise 
and  the  Post  has  had  a  reporter  on  that 
beat  full-time  for  about  a  year.  Norm 
Clark,  a  former  Associated  Press 
sports  writer  in  Cincinnati,  recently 
joined  the  News  to  works  a  full-time 
baseball  beat. 

With  the  strengthening  of  local 
news  in  the  Post  and  its  transfer  of 
columnist  Paige  to  general  interest 
topics,  there  are  indications  that 
sports  will  no  longer  be  the  newspaper 
war’s  frontline.  Still,  the  competition 
will  not  diminish,  both  papers  say. 

“It’s  like  a  heavyweight  fight,” 
Patterson  of  the  Post  said.  “There  are 
a  lot  of  body  punches.  It’s  not  going  to 
be  a  quick  battle  ...  1  think  Times- 
Mirror  has  much  more  money,  much 
more  resources  than  Scripps-Howard 
and  it  shows  in  the  long  run.” 

“I  think  there  is  an  an  ever  present 
realization  that  the  Times-Mirror  is 
capable  of  fighting  a  very  strong  fight, 
particularly  financially,”  countered 
the  News’  Dressman. 

“It’s  not  like  they  haven’t  tried 
anything  in  those  four  years  (since  the 
purchase  by  Times-Mirror),”  he 
added. 

“They’ve  tried  a  lot.  They  have 
fired  heavy  artillery  and  they  haven’t 
knocked  us  off.” 
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Creating  messages  around  the  ‘Crock’ 

Cartoonists  Bill  Rechin  and  Don  Wilder  use  characters  fron^  their 
comic  in  vote  posters  and  other  public  service  materials 


By  David  Astor 

Some  things  in  life  are  hard  to  pin 
down,  but  thousands  of  Americans 
are  now  certain  that  Quench  is  a  non¬ 
partisan  camel.  They  know  this 
because  a  poster  urging  people  to  vote 
shows  the  “Crock”  comic  character 
wearing  donkey  ears  and  an  elephant 
trunk. 

The  poster  is  the  latest  of  several 
public  service-type  messages  from 
the  “Crock”  cartooning  team  of  Bill 
Rechin  and  Don  Wilder.  Last  year, 
they  created  posters  and  magazine 
ads  for  the  Department  of  Treasury 
touting  the  benefits  of  U.S.  Savings 
Bonds,  and  also  developed  posters 
for  the  U.S.  Department  of  Trans¬ 
portation’s  National  Highway  Traffic 
Safety  Administration  advising  peo¬ 
ple  to  fasten  their  seatbelts  (a  comic 
book  on  safety  could  be  out  soon, 
too).  Coming  later  this  year  will  be 
posters  on  the  subject  of  drug  and 
alcohol  abuse  in  the  military. 

“Crock”  writer  Wilder  and  artist 
Rechin  feel  that  their  many  public 
service  messages  can  be  of  some  help 
to  people.  But  the  materials  also  give 
valuable  publicity  to  “Crock,”  which 
is  carried  by  over  200  newspapers  in 
some  20  countries.  Clients  include  the 
Washington  Post,  Los  Angeles 
Times,  Boston  Globe,  Chicago  Sun- 
Times,  Dallas  Morning  News,  Hous¬ 
ton  Post,  San  Diego  Union,  Pitts¬ 
burgh  Press,  Buffalo  News,  Knoxville 
News-Sentinel,  Tampa  Tribune,  and 
New  Orleans  Times-Picayune. 

The  News  America  Syndicate- 
distributed  humor  comic  features  the 
absurdly  mean  commandant  Vermin 
P.  Crock  and  his  bumbling  foreign 
legion  troops.  Crock  has  been  known 
to  smack  the  long-suffering  Figowitz 
with  his  riding  crop  because  he  “felt 
like  reaching  out  and  touching  some¬ 
one.”  And  he  once  proudly  told  his 
men  that  he  was  investing  their  hard- 
earned  pensions  in  “Government 
Bonds,”  which  turned  out  to  be  the 
name  of  a  horse. 

One  of  the  reasons  readers  relate  to 
“Crock,”  observed  Rechin  and 
Wilder,  is  that  many  have  rotten  bos¬ 


ses  themselves.  And  they  added  that  a 
lot  of  people — especially  present  and 
former  servicemen — can  sympathize 
with  the  misery  of  the  men  stuck  in  the 
comic’s  cartoon  desert. 

Rechin  and  Wilder  said  other 
reasons  for  the  strip’s  popularity 
include  its  “strong”  characters 
(many  of  whom  sport  rather  large 
noses)  and  the  interesting  names  that 
these  characters  have— Tike  Captain 
Preppie,  Maggot,  Pretty  Boy  Froyd, 
Jules  Schmeese,  and  Grossie. 

And  still  another  reason  for  the 
comic’s  appeal  is  the  way  Wilder 
occasionally  throws  in  references  to 
present-day  popular  culture  and 
celebrities  such  as  singer  Boy 
George,  comedienne  Joan  Rivers, 
and  actress/model  Brooke  Shields. 

Yet  “Crock”  also  has  an  old- 
fashioned  atmosphere  that  partly 
stems  from  Wilder’s  avid  interest  in 


vintage  movies  such  as  the  English 
comedies  of  Alec  Guinness  and  The 
Gold  Rush  by  Charlie  Chaplin.  The 
Chaplin  character  in  that  movie,  like 
Figowitz  in  the  strip  pictured  with  this 
article,  ate  his  shoelaces  when  he  got 
hungry  enough. 

Wilder  said  he  has  also  been 
influenced  by  various  magazine  car¬ 
toonists  (he  himself  has  done  many 
cartoons  for  publications  such  as  The 
New  Yorker)  and  by  psychology 
courses  he  took  in  school. 

Rechin  reported  that  his  influences 
include  the  late  Virgil  Partch  of  “Big 
George,”  Johnny  Hart  of  “B.C.,” 
and  Hart  and  Brant  Parker  of  “The 
Wizard  of  Id.”  Parker,  who  was  the 
“Crock”  artist  for  a  year  before 
Rechin  came  aboard,  also  draws  the 
“Goosemyer”  strip  written  by 
Wilder.  All  the  just-mentioned  com¬ 
ics  are  News  America  properties. 


Commandant  Vermin  P.  Crock  is  a  heel  when  it  comes  to  shoelaces. 


One  'Crock'  poster  urges  Americans  to  vote  while  another  (held  by  President  Reagan) 
advises  people  to  fasten  their  seatbelts. 
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Wilder  and  Rechin  met  in  1972 — 
three  years  before  “Crock”  started. 
Wilder  does  the  writing  of  the  comic 
on  index  cards  in  his  Woodbridge, 
Va.,  home  (near  Washington,  D.C.), 
and  then  Rechin  draws  the  strip  in  his 
Springfield,  Va.,  residence.  But  since 
the  collaborators  live  only  about  10 
miles  apart,  it  is  easy  for  them  to  get 
together  at  least  once  or  twice  a  week 
to  discuss  “Crock”  episodes  and 
suggest  ways  to  make  their  respective 
work  better. 

“We  have  a  very  good  professional 
relationship — and  we’re  very  good 
friends,”  said  Rechin,  who  added 
jokingly:  “Our  biggest  problem  is  that 
I  speak  east  Buffalo  and  Don  speaks 
west  Tennessee!” 

Wilder,  50,  actually  grew  up  in  the 
eastern  part  of  that  state — Knoxville, 
to  be  exact — and  studied  fine  arts  at 
East  Tennessee  State  University.  He 
also  took  graduate  courses  at  the  Phi¬ 
ladelphia  Museum  College  of  Art. 
Wilder  worked  as  a  technical  illustra¬ 
tor,  visual  media  coordinator,  and 


Rechin  (in  dark  shirt)  and  Wilder. 

publications  specialist  for  Lockheed 
Aircraft,  RCA,  and  General  Electric, 
and  spent  17  years  with  the  U.S.  Cen¬ 
tral  Intelligence  Agency  doing 
graphics  and  publications.  His  first 
venture  as  a  comic  cartoonist  was 
“American  Alley”  for  what  is  now 
Tribune  Media  Services. 

Rechin,  54,  grew  up  in  Buffalo  and 
attended  the  Albright  Art  School  at 
the  University  of  Buffalo.  After  serv¬ 
ing  in  the  Army  during  the  Korean 
War,  he  joined  a  major  graphics  stu¬ 
dio  in  Washington,  D.C. — eventually 


becoming  senior  art  director.  While 
there,  he  produced  visuals  for  numer¬ 
ous  government  agencies. 

The  “Crock”  artist,  who  did  a  com¬ 
ic  called  “Pluribus”  for  about  a  year 
before  teaming  with  Wilder,  is  still 
working  for  the  government  in  a  cer¬ 
tain  sense  by  drawing  the  posters  and 
other  public  service  messages  men¬ 
tioned  at  the  beginning  of  the  story. 
But  these  materials  are  not  the  only 
“Crock”  spinoffs.  There  are  licensed 
products  such  as  buttons,  and  eight 
Fawcett  Gold  Medal-published 
“Crock”  book  collections — 
including  It’s  A  Bird  .  .  .  It’s  A 
Plane  .  .  .  It’s  A  Crock!  and  There’s 
No  Escape  From  The  Legion  ...  Or 
This  Book.  A  ninth  collection — 
Everyone  Crumbles  My  Cookie — is 
due  out  this  fail.  In  the  broadcast  area, 
live  actors  played  “Crock”  charact¬ 
ers  on  NBC's  Sunday  Funnies  Moth¬ 
er’s  Day  special  last  year.  And  Rechin 
reported  that  an  animated  tv  film 
could  be  coming  sometime  in  the  fu¬ 
ture. 


Major  newspapers  getting  less  territorial  exclusivity 

A  decline  in  circulation  reach  for  these  dailies  is  a  big  reason 


Large  city  dailies  seem  to  be  getting 
a  smaller  area  of  territorial  exclusivity 
than  in  past  years  on  the  syndicated 
features  they  run. 

Syndicated  features  carried  by  one 
major  metro  paper  are  still  not  carried 
by  a  rival  paper  in  the  same  city,  but  it 
is  now  more  likely  that  they  could  be 
carried  by  a  paper  or  papers  some¬ 
where  in  the  general  metropolitan 
area. 

In  Arizona,  for  instance.  Mesa  Tri¬ 
bune  executive  editor  Max  Jennings 
reported  that  suburban  dailies  were 
recently  allowed  to  pick  up  many 
News  America  Syndicate  (NAS)  com¬ 
ics  and  columns  that  used  to  run 
exclusively  in  the  Phoenix  Gazette  or 
Arizona  Republic. 

NAS  president  Steven  Jehorek 
confirmed  this,  and  noted  that  his  syn¬ 
dicate  has  been  trying  to  negotiate  ter¬ 
ritorial  exclusivity  reductions  in  var¬ 
ious  places  for  some  time.  He  said 
NAS  client  dailies  in  such  cities  as 
Los  Angeles,  San  Francisco,  Miami, 
and  Des  Moines  now  have  less  of  a 
surrounding  area  in  which  other  pap¬ 
ers  are  prohibited  from  running  the 
syndicate’s  features. 

Brad  Bushell  said  there  is  a  similar 
trend  for  United  Media  Enterprises 
clients.  The  vice  president  and  sales 
manager  for  United  Feature  Syndicate 
and  Newspaper  Enteprise  Association 
said  there  is  less  exclusivity  on  fea¬ 
tures  carried  by  papers  in  such  cities 


as  Detroit,  Milwaukee,  and  Cleve¬ 
land. 

And  Universal  Press  Syndicate 
national  sales  director  Bob  Duffy  said 
UPS  has  been  studying  exclusivity  re¬ 
negotiations  in  Phoenix  and  several 
other  places. 

Duffy  and  Bushell,  in  offering  a  ma¬ 
jor  reason  for  the  exclusivity  reduc¬ 
tion  trend,  stated  that  a  number  of  big 
dailies  now  have  less  circulation 
reach  outside  their  immediate  areas. 
(In  the  past,  some  papers  had  so  much 
reach  that  they  asked  for  a  whole 
state’s  worth  of  exclusivity.)  Jehorek 
also  noted  that  papers  have  not  been 
paying  the  money  they  used  to  for  the 


kind  of  exclusivity  they  are  getting. 

“The  whole  concept  seems  to  be 
totally  out-of-date,”  declared 
Jehorek. 

Bushell  said  some  papers  have  been 
telling  United  that  they  would  rather 
give  up  some  territory  than  pay  more 
money  for  features. 

Duffy  observed  that  city  dailies 
rarely  volunteer  to  relinquish  terri¬ 
tory,  although  an  occasional  one 
does.  The  suggestion  to  renegotiate 
exclusivity  comes  from  syndicates  in 
some  cases  but  mostly  from  smaller 
suburban  papers  asking  why  they 
can’t  buy  certain  comics,  columns, 

(Continued  on  page  38) 
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SYNDICATES 


(Continued  from  page  37) 
and  other  features. 

About  two  years  ago,  for  instance, 
the  aforementioned  Mesa  Tribune 
mailed  a  letter  to  syndicates  placing 
orders  for  various  feaiures  and  stat¬ 
ing:  “If  you  will  not  sell  us  this  fea¬ 
ture,  please  explain  so,  in  detail.  We 
intend  to  challenge  any  agreement 
you  have  made  with  any  other  news¬ 
paper  which  denies  us  the  right  to  this 
feature,  or  to  any  other  material  you 
provide  to  newspapers.” 

Jennings  of  the  Tribune  said  the  let¬ 
ter  “failed  to  produce  any  results,” 
but  that  “gradually,  things  began  to 
happen.” 

The  Tribune,  however,  is  apparent¬ 
ly  not  winning  on  all  fronts.  Jennings 
said  King  Features  Syndicate  sold 
“Inside  Football  Report”  last  year  to 
the  Tribune  and  Tempe  (Ariz.)  News 
as  well  as  the  Phoenix  Gazette,  but 
that  when  the  Gazette  asked  for 
exclusivity  this  year,  the  two  sub¬ 
urban  papers  were  dropped.  The  Tri¬ 
bune  executive  editor  stated  that  the 
papers  “protested  vehemently,  argu¬ 
ing  they  had  invested  in  promotion  of 
the  football  tabloid  last  year  on  the 
assumption  that  it  would  be  available 
again  this  year.” 


WEATHER 
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CORPORATION 
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A  King  spokesperson  said  the  syn¬ 
dicate  believes  it  “conducted  itself 
correctly  in  a  highly  competitive 
situation.” 

“We  feel  we  have  acted  honor¬ 
ably,”  he  stated,  “and  have  sug¬ 
gested  what  we  feel  is  a  workable 
compromise  for  offering  features  to 
the  competing  newspapers  in  Marico¬ 
pa  County  in  the  future.” 

King  declined  to  publicly  reveal  the 
exact  nature  of  the  compromise  offer. 
Jennings  could  not  be  reached  about 
what  the  offer  was,  but  Tribune  man¬ 
aging  editor  Peter  Friedrich  said  it 


was  his  understanding  that  it  would 
have  allowed  the  Mesa  paper,  Tempe 
News,  and  Chandler  Arizonan  to  get  a 
first  look  at  new  King  features  on  an 
alternate  basis  with  the  Phoenix  dail¬ 
ies. 

Friedrich  said  the  suburban  papers 
rejected  the  compromise.  One  of  the 
reasons  for  doing  so  was  that  it  would 
not  have  given  them  the  chance  to  buy 
established  King  features  already 
purchased  by  the  Phoenix  Gazette 
and  Arizona  Republic. 

— David  Astor 


Roger  Simon  to  depart  Sun-Times 


Syndicated  columnist  Roger  Simon 
announced  that  he  will  resign  from  the 
Chicago  Sun-Times  when  his  current 
two-year  contract  ends  October  15. 
He  plans  to  move  to  the  Baltimore 
Sun  November  27. 

Simon  will  join  a  large  group  of 
staffers  who  have  left  the  Sun-Times 
since  Rupert  Murdoch  officially  pur¬ 
chased  the  paper  January  9.  His 
departure  will  also  continue  a  trend 
that  has  seen  several  moderate  and 
liberal  columnists  leave  the  Chicago 
daily’s  pages.  Mike  Royko,  now  syn¬ 
dicated  by  Tribune  Media  Services 
(TMS),  left  early  this  year,  and  the 
Sun-Times  has  droppeti  the  columns 
of  writers  such  as  Ellen  Goodman  of 
the  Washington  Post  Writers  Group 
and  Garry  Wills  of  Universal  Press 
Syndicate.  The  very  conservative  Pat 
Buchanan  of  TMS  is  now  featured 
prominently. 

“It  became  clear  to  me  that  the 
Sun-Times  was  not  my  kind  of  news¬ 
paper  and  that  1  was  not  their  type  of 
columnist,”  said  the  Los  Angeles 
Times  Syndicate-distributed  Simon. 

Sun-Times  publisher  Robert  Page 
could  not  be  reached  for  his  reaction 
to  Simon’s  resignation,  and  managing 
editor  Kenneth  Towers  declined  to 
comment. 

Simon  joined  the  Sun-Times  in  1972 
after  working  for  the  Waukegan  (111.) 


Roger  Simon 

News-Sun  and  Danville  (111.)  Com¬ 
mercial-News.  He  went  on  to  win 
awards  from  such  organizations  as 
Associated  Press,  United  Press 
International,  and  the  American  Bar 
Association,  and  was  the  recipient  of 
this  year’s  American  Society  of 
Newspaper  Editors  Award  for  Com¬ 
mentary. 

In  addition  to  writing  his  column  for 
the  Sun,  Simon  will  profile  various 
personalities  and  politicians  in  Balti¬ 
more  and  Washington,  D.C. 


RTS  names  Giudicessi  to  two  posts 


Michael  A.  Giudicessi  has  been 
named  executive  vice  president  and 
general  counsel  of  the  Register  and 
Tribune  Syndicate.  He  will  continue 
to  serve  as  RTS  secretary. 

Giudicessi,  30,  was  formerly  asso¬ 
ciate  general  counsel  and  assistant 
secretary  of  the  Des  Moines  Register 


and  Tribune  Company.  He  has  also 
served  as  a  law  clerk  to  the  chief  judge 
of  the  Iowa  Court  of  Appeals  and  as  a 
staff  attorney  for  the  Iowa  Power  and 
Light  Company. 

The  Des  Moines  native  holds  ajour- 
nalism  degree  from  the  University  of 
Missouri  and  a  law  degree  from  the 
University  of  Iowa. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

COMPUTERS 

1  ■  ■ 

GENERAL 

COMMUNICATIONS  &  COMPUTERS 

A  newly  established  weekly  column  for 
mildly-interested  general  readers.  Pro¬ 
vides  C  &  C  unusual  uses,  news,  and 
tutorials  in  a  lively  fashion-straight  from 
"the  source."  Pres  Childs,  PO  Box  308, 
Three  Bridges,  NJ  08887.  (201)  782- 
1134.  _ 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501, 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

E&P  CLASSIFIEDS 

(212)  752-7050 

HEALTH 

MOVIE  REVIEWS 

"SENIOR  CLINIC."  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta,  (Canada,  T5J  2J7;  (403) 
973-2361. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PUBLISHING  INVESTMENT- 
Diversif  led  venture  to  start  3  newsletters 
in  financial  services  markets.  Optional 
tax  benefit.  $25K  minimum.  Reply  Edi¬ 
tor  &  Publisher  Box  8010. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  bu;/ers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO 
1511  K  St,  NW 
Washington  [>C  20005 
(202)  NAtional  8-1133 


Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


EDWIN  0.  MEYER,  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 
23228 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
JohnT  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


ANNOUNCEMENTS 

— 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPM>ERS  FOR  SALE 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

NORTHEAST  WEEKLY  in  booming  scen¬ 
ic  area.  Retiring  owners  want  to  move  to 
sunbelt.  $205K  gross.  Fabulous  poten¬ 
tial.  Newspaper  press  and  equipment 
available  to  purchase.  Write  Box  8024, 
Editor  &  Publisher. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Speciali2ing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

OHIO — Century-old  county  seat  weekly. 
Wyoming — Profitable  computerized 
weekly. 

Kentucky — Established  business 
publication. 

Idaho — 75  year  old  weekly  and  TMC. 
James  A.  Martin  Associates,  Columbus 
office  (614)  889-9747.  PO  Box  798, 
Dublin.  OH  43017. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  5(X)M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MEDIA  CONSULTANTS,  INC. 

Bob  Houk 

PO  Box  1584 

Tubac,  AZ  85640 
(602)  398-9112 

PROSPEROUS  DEEP-SOUTH  WEEKLY 
with  allied  shopper.'  $3,000,000  firm 
with  1/3  down.  Web  printing  revenue 
included  in  gross.  For  details,  call  or 
write  Jim  Hall,  Media  Sen/ices,  Inc., 
408  Elm  St..  Troy,  AL  36081.  (205) 
566-7198. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

PROFITABLE  award-winning  weekly, 
largest  in  county.  1983  gross.  $153K. 
Sai^priceof  IlOK  includes  real  estate. 
Associated  Texas  New^pers,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin.  TX  78703,  tel,  (512)  476- 
3950. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

TWO  WEEKLIES,  near  Las  Vegas. 
Second  class.  Legal  adjudication. 
Potential  daily  five^ars.  Call  Bob  Nel¬ 
son.  Agent,  (702)  727-6666. 

NEWSPAPERS  FOR  SALE 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sWIe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 

TWICE  WEEKLY  with  TMC  publication  in 
booming  3  county  Sun  Belt  area. 
$3,375  million.  Some  flexibility  in  down 
payment.  Owner  financing  possible.  3 
year  payoff  desired.  Call  or  write  Jim 
Hall,  Media  Services,  Inc.,  408  Elm  St., 
Troy.  AL  36081.  (205)  566-7198. 

ATTENTION 

CLASSIFIED 

ADVERTISERS 

Please  note  the  deadline  for  classified 
display  advertising  is  8  days  prior  to 
publication  date.  A  phone  call  by  5  p.m. 

Friday  can  reserve  space  for  your  ad  in 
the  following  week's  issue. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Assign  a  box  number  and  mail  responses  daily. 

Pun  ad - Weeks _ Till  Forbidden 

please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS  | 

ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE  j 

PUBLICATIONS  AVAILABLE 

CENTURY-OLD  EXCLUSIVE  WEEKLY 
and  job  shop  serving  two  counties  in  ! 
Zone  3.  Netting  better  than  10  per  cent 
after  owners  salaries  on  $200K  gross. 
One-third  up  front.  Owner  will  take  back 
secured  note  on  remainder  and  stay  on  to 
direct  complete  production  plant.  Tel: 
(804)  784-3713.  Robin  R.  Lind,  PO  Box 
244,  Manakin/Sabot,  VA  23103. 

Edwin  0.  Meyer  Associates  ' 


‘•HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SHOPPING  GUIDES 

ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


GROWING  SELECT  MARKET  MONTH-  ; 
.Y,  national  and  international  circula-  ! 
:ion.  Box  8006,  Editor  &  Publisher.  I 


LOCAL  WEEKLY  NEWSPAPER  for  sale. 
Approximately  2000  paid  subscribers.  I 
Owned  by  local  businesspeople.  Re¬ 
spond  to  Bentworth  Times,  825A  Main 
Street,  Bentleyville,  PA  15314  or  call 
(412)  239-4333. 

NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583, 
Editor  &  Publisher. 


VETERAN  NEWSPAPERMAN  with 
capital  wishes  to  buy  established,  profit¬ 
able  weekly  in  southern  NY,  northern  NJ, 
or  western  Connecticut,  Box  8026,  Edi¬ 
tor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

GOING  FAST:  "How  to  purchase  a  News¬ 
paper  and  Succeed."  Inside  details, 
appraisals,  tax  tips,  sample  contracts, 
by  Publisher,  Editor,  Broker,  Jay 
Brodell.  $22.50.  Mountain  West! 
Publishing  Co.,  Box  1841,  Grand  | 
Junction,  CO  81502. 

WE  ARE  A  SUCCESSFUL  regional  busi- 
ness  women  publication  in  zone  5.  Look¬ 
ing  for  an  investor  or  working  partner  for 
expansion.  Grossing  over  $300,000. 
Contact  Box  7996,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

AHENTION 
BAY  STATE 

WEEKLY  NEWSPAPERS 

Circulation  Climbers  has  installed  a 
brand  new  statewide  phone  system!  This 
allows  us  to  telemarket  every  home  in 
your  market  area  at  reduced  cost.  There¬ 
fore  we  are  passing  the  savings  on  to  you. 
Call  today  and  reserve  your  “phone 
time”  and  watch  the  RESULTS  begin! 
Call  Jim  Scutellaro  (617)  938-7040  or. 
938-1416. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


USED  NEWSPAPER  VENDING 
MACHINES  FOR  SALE 

23K-49  and  K-lOO  vendors  on  enclosed 
bases  and  3  on  wire  stands.  Kaspar  racks 
sold  by  Berkley-Small.  All  have  been 
gone  over  and  are  just  fine.  New,  blue 
paint.  Quick-change  price  lock-outs  - 
easy  to  adjust  price  changes.  Good 
chance  to  buy  at  about  1/3  new  price. 
$115  for  enclosed  bases  and  $90  for 
wire  stands.  Ralph  Long.  Call  (715) 
834-3471  or  write  at  Leader-Telegram; 
Eau  Claire,  Wl  54701. 

VER-A-FAST's  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman ,  Ver-A-Fast  Corp. ,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITiONS  WANTED 

1  week  —$4.70  per  iine  1  week  —$3.15  per  line. 

2  weeks— $4.20  per  line,  per  Issue  2  weeks— ^.60  per  line,  per  Issue. 

3  weeks— $3.50  per  line,  per  Issue.  3  weeks— $2.35  per  line,  per  Issue. 

4  weeks— $2.90  per  line,  per  Issue.  4  weeks— $2.10  per  line,  per  Issue. 

Add  $4.75  per  Insertion  lor  box  service.  Add  $3.25  per  Insertion  for  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE :Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdilM-  «  PwbliilMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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INDUSTRY  SERVICES 


CONSULTANTS 


INCREASING  SALES  STAFF 
PRODUCTIVITY  THROUGH  IMPROVED 
WORK  PERFORMANCE 
That's  the  whole  purpose  behind  the 
sales  training  program  designed 
especially  for  you.  Successful  training 
doesn't  just  happen.  It  takes  planning, 
organization  and  the  ability  to  motivate 
and  communicate  effectively.  It  takes  a 
professional  with  experience  in  print 
advertising.  Sales  Training  Consultants 
has  experience  designing  and 
implementing  programs  from  Sales 
Compensations  and  Incentives,  Time 
and  Territory  Management,  Basics  of 
Selling,  Handling  Objections,  Coaching 
through  Questions,  and  more.  If  you  are 
interested  in  further  developing  your 
sales  staff  for  increased  productivity  and 
profitability,  call  SALES  TRAINING 
CONSULTANTS  (305)  432-4534. 


COMPUTED  CONSULTANTS 


DO  YOU  HAVE  a  special  project  in  Com¬ 
puter  System  Design? 

Database  Libraiy  Systems 
Interactive  Audiotext 
976  Programs 
Special  Projects 
Cable  TV  Systems 
Home  Computer  Databases 
KIOSK  Systems 

Stan  Brannan,  founder  of  Mycro-Tek, 
has  a  new  company  that  is  available  for 
consulting  on  special  computer  projects. 
Brite  Digital  Systems,  2414  North 
Woodlawn,  Wichita,  KS  67220.  (316) 
687-8000. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335, 

OMNI-RESEARCH 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  (JA  90278 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  (Ta  95436;  (707) 
887-7141. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
add$15perlTCTrack.  BobWeber(216) 
831-0480. 


MAILROOM 


REMANUFACTURED  Sheridan  72Pand 
48P  Inserters,  factory  guaranteed. 
Completely  remanufactured  Sheridan 
MS  and  HH  hoppers  factory  guaranteed 
NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters 
Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Idab  440  Counter  Stacker  with  pro- 

trammiable  keyboard, 
ta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA01772;  (617)  481-8562 


SIGNODE  TYING  MACHINE  model 
MLN2A  available  immediately  in 
excellent  condition.  Reply  to  Graphic 
Management  Asssociates,  11  Main 
Street,  Southborough,  MA  01772. 


SHERIDAN  72P  Inserter,  factory  re¬ 
built,  guaranteed.  Available 
immediately.  Box  6776,  Editor  &  Pub¬ 
lisher. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit-, 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line.  like  new.  $14,000.  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Ve^s  106's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  (Jail  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  INSERTERS  with  3,4,5  sta¬ 
tions.  New  parts,  warranty.  Excellent 
condition,  available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associates,  1 1 
Main  Street,  Southborough.  MA  01772. 
(617)  481-8562. 


•  24P-48P  and  72P  SHERIDAN  HAR¬ 
RIS  stuffers  guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468- 5827.  Davenport. 
I A  52801. 


MISCELLANEOUS 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESEUING 


AM.  CG  TYPESETTERS 
Reconditioned.  30  Day  Warranty.  Trade- 
ins  accepted.  WSI  (216)  729-2858 


CASH  FOR 

MARK  I.  IV.  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I.  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  TRENDSETTER  AND3MDT350  ter¬ 
minals.  Excellent  condition. 

GRAPH-X  (215)  439-1942 


COMPUWRITER  IV,  low  range.  6-36 
point. 

GRAPH-X  (215)  439-1942 


CG  8600  45  Pica  Typesetter.  Installed 
by  CG  and  guaranteed  for  90  days. 
GRAPH-X  (215)  439-1942 


COMP  JR  AND  7200.  Good  condition. 
$2000  each,  including  fonts,  spare 
parts.  Call  Allen  at  (504)  758-2795. 


CG  TYPESETTERS  AND  PROCESSORS 
Comp  Jr.  $2150,  Comp  II  $2150,  Per- 
makwik  $2250,  Comp  IV  HR  $5750, 
Edit  7770  LR  $11,900.  WSI  (216) 
729-2858 


MISCELLANEOUS 


INK  SALES 


J.M.  Huber  Corporation  is  distinguishe<J  with  a  100 
year  legacy  of  innovation  and  creative  excellence. 
The  continued  demand  for  our  quality  products  has 
created  solid  opportunities  in  the  North  and  South¬ 
east  marketing  areas  for  professional  salespeople  to 
represent  our  proven  product  line. 

You  will  be  calling  on  major  metropolitan  newspa¬ 
pers  and  have  the  latitude  necessary  to  achieve  re¬ 
sults.  the  scope  to  advance  personally  and  the  op¬ 
portunity  to  excel  within  a  company  known  for  its  suc¬ 
cess. 

Previous  ink  sales  or  allied  supply  experience, 
superb  communications  skills  and  the  motivation  to 
advance  is  required. 

We  offer  an  excellent  salary  and  incentive  plan.  Our 
benefits  package  is  exceptional  and  includes  retire¬ 
ment.  life  insurance,  health  plans  and  more:  in  addi¬ 
tion.  we  offer  the  opportunity  for  career  growth  and 
recognition. 

To  arrange  for  a  local  interview,  please  send  your  re¬ 
sume  to.  Personnel  Department  HC 


J.M.  HUBER  CORPORATION 
Printing  Ink  Division 
331  Thornall  Street 
Edison,  NJ  08818 


PRINTING 


An  Equal  Opportunity  EmptoyerW  P  DIVISION 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTiNG 


7200-1  12-72  point,  line  length  counter 
and  32  character  buffered  display. 
GRAPH-X  (215)  439-1942 


MCS  8212  HR,  1  terminal,  2  years, 
$13,000 

CG  UNIFIED  TERMINAL  SYSTEM,  1 
meg.,  8  terminals,  $19,000 
Bob  Weber  (216)  831-0480 


MCS  10/8212  Compugraphic.  Includes 
keyboard,  screen,  2  floppy  disk  drives, 
computer,  and  8212  typesetter,  l2 
faces  on  line,  6  to  72  ^int,  70  pica 
width.  Under  service  agreement.  Phone 
(406)  265-6796  for  Dwight. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS:  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  FDR 
^1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


UNISETTER-low  range  6-36  point. 
Spare  parts  kit. 

(SRAPH-X  (215)  439-1942 


USED  COMPUGRAPHIC  FONTS;  COMP 
IV,  Editwriter,  Trendsetter,  Unisetter, 
(choose  from  library  of  over  600  strips) 
$125  add  $20  per  ITC  track  (1000 
series  K/B  Layout  $  1 00  plus  $  1 5  per  ITC 
track) 

Bob  Weber  (216)  831-0480 


USED  AM  VARITYPER  DISCS;  choose 
from  library  of  over  500  discs.  $95  each ; 
add  $15  per  ITC  track 

Bob  Weber  (216)  831-0480 


USED  COMPUGRAPHIC  FONTS,  over 
200  Comp  II  strips  and  width  deviced  to 
choose  from  plus  7200  Headliner  strips, 
and  70  Videosetter  grids,  from  V2  to  2/3 
off  new  price 

Bob  Weber  (216)  831-0480 


VIDEOSETTER  UNIVERSAL— RLO  and 
reverse  video  Spare  Parts  kit. 

GRAPH-X  (215)  439-1942 


VIDEOSETTER  UNIV.,  with  MDR,  8 
grids,  parts  kit,  grocery  chain,  $8500 
TRENDSETTER  812  HR,  $7000 
MDT  350  with  TC  &  format,  $3200 
Bob  Weber  (216)  831-0480 

COMPUGRAPHIC  MACHINE:  Cortv 
puwriter  II  Junior  TG,  $2000.  Call  Bill 
Crist,  (507)  526-7326. 


HARRIS  VDTs  FOR  SALE 
H-1500,  H-1500A,  H-1520.  Call  Lind¬ 
sey  Wulff,  (319)  383-2369. 


HARRIS  MICRO-STOR,  Model  1253, 
Wire  brd.  &  ASCI  Interface,  $4800 
HARRIS  1420  terminal,  $2750 
HARRIS  COMPUEDIT  TERMINAL, 
plain,  $500 

Bob  Weber  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 

CG  UNISETTER  LR,  complete  with 
interface  and  1-4  Apple  II  computers. 
Everything  needed  for  a  weekly  news¬ 
paper  typesetting  operator  for  under 
$9000.  Also  5  filmstrips  and  spare  parts 
kit. 

Typesetter  $6000 
Interface  $1600 
Computers  $1000  each 
5  filmstrips  $400 
Spare  parts  kit  $500 

Available  immediately.  Presently  in 
use.  Call  (419)  836-7755. 


CG  UTS.  Includes  8  terminals  and  one 
CPU ,  assorted  spare  parts.  Can  see  work¬ 
ing.  Under  CG  extended  warranty.  Ask¬ 
ing  $20,000.  Call  John  Quirk,  (617) 
746-5555. 


EDIT  7770  11  HR,  $11,000 

EDIT  7500  HR,  Rev.  C,  Kwik  II  Proc., 

$8250 

EDIT  7500  LR,  Rev.  C,  $7250 
Bob  Weber  (216)  831-0480 


FILMSTRIPS-new  and  used  for  Com- 
puWriter  IV,  EditWriter  Series  and 
UniSetter.  40%  off  manufacturers  list 
price. 

GRAPH-X  (215)  439-1942 


PRESSES 


DOUBLE  PARALLEL  ATTACHMENT  for 
Goss  Suburban. 

8  units  Harris  V25. 

(818)  885-5995 


3  UNITS  COMMUNITY,  3  units  Urba¬ 
nite.  EM  10,  48P,  inserters. 

(818)  885-5995 


3  UNIT  V-15A.  Can  be  seen  running. 
Available  immediately. 

6  unit  Suburban  disassembled  1000 
series.  Available  immediately. 

Muller  inserter  3  pocket. 

Count-O-Veyors  model  108  with  side 
delivery  and  model  107.  Call  Jim  Estes, 
Wesco  Graphics  Inc.,  394  Martin  Ave¬ 
nue,  Santa  Clara,  CA  95050.  Telephone 
(408)  496-0666.  Telex  172-644. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 

3  to  2-223/4  cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22%  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Datsun  4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 
125kw  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


SHERIDAN  long-arm  gatherer/stitcher/ 
folder  with  McCain  3-knife  trimmer. 
Moving,  must  sell.  Best  offer.  (203) 
792-5803. 


I  EaP  CLASSIFIEDS 
COMMUNICATE  WITH 
I  THE  COMMUNICATORS! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 
6  unit  Urbanite  -  1968 
Urbanite  add-on  folders 
Urbanite  V*  folders 
Urbanite  folder  -  1964 
JF  12  Harris  folder  with  double  parallel  - 
1972 

V15A  add-on  units  1976/78 

2  unit  News  King  with  KJ4  -  recon’d 

3  unit  News  King  with  KJ6  -  1968/71 

4  unit  News  King  1973/76 

News  King  and  Daily  King  add-on  units 
KJ4  and  KJ6  folders  -  your  choice  of  3 
KJ6  folders 

108  Baldwin  Count-O-Veyors 
Ferag  Counter  Stacker,  M-71 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  SUBURBAN  1500-1600  Series, 
10  units,  2  folders,  1970-1977,  excel, 
condition.  IPEC,  INC,  97  Marquardt 
Drive,  Wheeling,  IL  60090  (312)  459- 
9700. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary's 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  5  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
6  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 


3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTElJ:  Newspaper  presses  and 


accessories 


IPEC  INCORPORATED 


97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 

PRESSES 

OOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  packages  with 
double  2:1  folder.  22 V«” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking^  system,  sub¬ 
structure,  RTF  and  unit 
drive... arrangfed  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 

WANTED  TO  BUY 

AUTOMATIC  LABELERS:-Cheshire,  Kirk 
Rudv  or  Magnacraft  also  Bell  &  Howell 
(Phillipsburg)  or  Pitney-Bowes  Inserters, 
Baum  Folders  and  BUNN  STRING 
TYERS  also  Collators.  We  pay  TOP  CASH 
and  assume  all  pick  up  and  transporta¬ 
tion  charges.  Phone:  Toll  Free:  (800) 
521-7301  or  Michigan  (800)  572- 
5018  or  Local  547-6200. 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

SHERIDAN  48P  or  72P  INSERTER,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 

GOSS  SUBURBAN  four  units  and  folder, 
four  position  roller  stand  and  hoist,  50 
horsepower  drive  motor.  Any  condition. 
Need  immediately.  Call  (805)  656- 
6565,  ask  for  Paul. 

WE  BUY 

Phototypesetting 

Equipment 

Front  End  Systems,  Phototypesetters 
Terminals  &  Interfaces 

GRqpH'X 

1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 

HELP 

WANTED.  . 

ACADEMIC 

FACULTY  VACANCY 
Assistant  Professor  of  Journalism, 
specializing  in  magazine  journalism. 
Ph.D.  preferred;  M.A.  and  significant 
magazine  and  teaching  experience  con¬ 
sidered.  Candidates  should  have  at  least 
two  years  of  magazine  writing  or  editing 
experience.  Tenure-track  position,  avail¬ 
able  August  1985.  Send  full  resume  by 
December  15, 1984  to  Dr.  John  L.  Huff¬ 
man,  Director,  School  of  Journalism, 
Bowling  Green  State  University,  Bowling 
Green,  OH  43403.  An  Affirmative  Ac¬ 
tion-Equal  Opportunity  Employer. 


EDITOR  &  PUBLISHER  for  September  15,  1984 


42 


HELP  WANTED 


_ ACADEMIC _ 

UNIVERSITY  OF  ALASKA. 
ANCHORAGE.  Assistant  professor  with 
primary  emphasis  in  journalism  needed 
for  January,  1985.  Tenure  track  position 
in  fast  growing  Department  of  Journal¬ 
ism  and  Public  Communications  with 
140  majors,  Compugraphic  lab  equip¬ 
ment  and  Atwood  Chair  of  Journalism 
filled  each  year  with  nationally  known 
professional  journalist/educator.  Teach 
such  courses  as  newswriting,  reporting, 
editing,  publication  design 
photojournalism;  broadcast  newswrit¬ 
ing.  Reqquires  professional  and  teach¬ 
ing  experience  in  journalism  area,  Ph.O. 
or  Master’s  in  related  area  of  mass  com¬ 
munication.  Demonstrated  research/ 
creativity.  Salary  very  competitive, 
relocation  allotment.  Application 
deadline:  November  2,  1984  (May  be 
extended  until  filled). ^nd  inquiries  or 
vita  with  names  and  telephone  numbers 
of  three  references  to  Journalism 
Search,  Personnel  Sen/ices,  University 
of  Alaska,  Anchorage,  3211  Providence 
Drive.  Anchorage.  AK  99508.  An 
Affirmative  Action/Equal  Opportunity 
Employer. 


ADMINISTRATIVE 

MANAGER  OF  PROMOTION 
AND  MARKETING 

To  establish  and  direct  new  department 
of  8  persons  for  a  growing  65,000  morn¬ 
ing  daily  in  suburban  Chicago.  We  seek  a 
highly  qualified  specialist  in  newspaper 
promotions  and  marketing,  a  creative 
idea  person  with  excellent  copy  skills 
who  will  demand  and  recognize  quality 
layouts  for  advertising  and  circulation 
materials,  in-paper  advertising  and  mul¬ 
ti-media  presentations.  The  preferred 
candidate  will  have  a  degree  in  market¬ 
ing  and  several  years  experience  guiding 
or  assisting  in  the  direction  of  a  news¬ 
paper  promotion  department.  Also  help¬ 
ful:  experience  in  copy  preparation  and 
design,  advertising  and  circulation 
sales,  and  a  grasp  of  research  tech¬ 
niques  and  applications.  This  person  will 
be  a  shirt-sleeve  manager  with  the  abi  I  ity 
to  lead  by  example.  Excellent  working 
environment,  quality  community.  Good 
salary  and  fringes.  Send  full  resume  to: 
Daniel  E.  Baumann,  Senior  Vice  Presi¬ 
dent,  The  Daily  Herald,  PO  Box  280, 
Arlington  Heights.  IL  60006.  An  Equal 
Opportunity  Employer. 


HELP  WANTED 


ADMINISTRATIVE 

ADMINISTRATIVE 

Personnel/Labor  Relations  Manager  for 
suburban  San  Francisco  peninsula 
independent  newspaper.  Responsibilit¬ 
ies  include  wage  and  salary  administra¬ 
tion;  negotiating  collective  bargaining 
agreements;  grievance  procedures/ 
arbitration;  disciplinary/hiring  functions 
of  non-management  personnel.  Quali¬ 
fied  applicant  should  have  newspaper 
experience  and  have  the  ability  to  work 
well  with  managers  and  employees  at  all 
levels.  Good  salary  plus  bonus  plan. 
Excellent  employee  benefits  include 
pension, liberal  vacation,  plus  good 
employer  paid  H/W  life  insurance  plan. 
Send  resume,  salary  history  and  require¬ 
ments  to  G.C.  Cranor,  General  Manager, 
San  Mateo  Times.  Box  5400,  San 
Mateo.  CA  94402. 


ADMINISTRATIVE  OPERATIONS 
MANAGER 

Position  available  for  an  operations  man¬ 
ager  experienced  in  all  facets  of  multiple 
weekly  newspaper  facility  with  modern 
composition.  IBM  office  equipment  and 
computer.  Must  have  demonstrated  peo¬ 
ple  and  management  skills  as  well  as 
prior  sales  experience.  Opportunity 
exists  in  northern  NJ  suburban  area. 
Please  send  resume  to  Personnel  Mana¬ 
ger,  PO  Box  281,  Nutley.  NJ  07110. 

ADMINISTRATIVE  CONTROLLER 
Southern  California's  most  promising 
group  of  community  newspapers  needs  a 
controller  to  take  charge  of  its  business 
operations.  Degree  a  must,  CPA  a  plus. 
Computer  experience  helpful.  Send 
resume  to  Publisher,  Department  CF02, 
PO  Box  991,  Glendale,  CA  91209. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 

aUALIFIED  (^EftSON  NEEBeB  to  le^'d 
largest  state  daily  newspaper  association 
in  the  U.S.  Strong  newspaper  back¬ 
ground  that  would  command  the  respect 
of  publishers  and  newspaper  personnel 
is  important.  Texas  orientation,  with 
knowledge  of  Texas  publishers  and 
newspapers  preferred.  Association  back¬ 
ground  not  mandatory.  Anyone  seriously 
interested  should  send  resume  by  Sep¬ 
tember  30.  1984  to:  Philip  J.  Meek, 
President  TDNA,  PO  Box  1870,  Ft. 
Worth.  TX  76101. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT 

CONTROLLER 

DEGREED  person  with  excellent 
interpersonal  communication  skills  as 
well  as  management  and  accounting 
experience.  This  is  a  key  financial 
ppsition.  Please  send  resume  and  salary 
history  to: 

Jean  Kern 
Personnel  Director 
The  Syracuse  Newspapers 
Box  4915,  Syracuse.  NY  13221 

EXECUTIVE  DIRECTOR.  California  Chi- 
cano  News  Media  Assoc.,  a  nonprofit 
membership  organization  of  140 
Hispanic  journalists  and  5  staff  persons. 
Project  administration  and  grant-writing 
experience  required;  journalism  back- 

f round  and  Spanish  fluency  preferred. 

end  resume  and  references  to: 
CCMNA,  Journalism  School,  University 
Southern  California,  Los  Angeles,  CA 
90089-1695.  Position  starts  January 
1st. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Northern  NJ  weekly  seeks  energetic 
sales  manager  not  afraid  of  competitive 
market.  Must  have  strong  sales/sales 
training/marketing  background.  Send 
resume  with  salary  requirements  to  Box 
7993,  Editor  &  Publisher. 


ASSISTANT  TO  ADVERTISING 
DIRECTOR  16,250  daily  with  sub¬ 
scriber/non  subscriber  total  market 
penetration  package.  Staff  of  18. 
immediate  opening  for  individual  who 
enjoys  working  with  and  contributing  to 
newspaper  management.  Reply  to  Man¬ 
ny  Padilla.  Telegraph.  PO  Box  370, 
North  Platte,  NB  69102.  Feel  free  to  call 
(308)  532-6000. 


ACCOUNT  EXECUTIVE 
MAJOR  ACCOUNTS 
For  zone  2  daily  and  successful  TMC, 
550,000  plus  circulation  in  highly  com¬ 
petitive  metro  market.  Some  travel  re¬ 
quired.  Major  account  experience  neces¬ 
sary.  Competitive  salary,  bonus  plan, 
expense  account  and  full  company 
benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  8011,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES 
MARKETING  DIRECTOR 
Aggressive  and  highly  motivated  self¬ 
starter  who  is  interested  in  relocating  to 
the  expanding  Midwest.  Musthaveapro- 
ven  record  in  sales,  marketing  and 
budget  preparation.  Great  location, 
unlimited  potential.  Excellent  benefits 
and  salary  plus  incentives.  Contact 
Arnold  McDonald,  publisher.  Tribune 
Star  Publishing  Company,  721  Wabash 
Avenue,  Terra  Haute,  IN  47808.  (812) 
231-4252. 


ADVERTISING  DIRECTOR 
19.000  daily  circulation  newspaper 
seeks  strong  sales  oriented  advertising 
director.  Reports  to  publisher.  Must  be 
able  to  train,  motivate,  and  lead  sales 
staff  as  well  as  manage  advertising  pro¬ 
duction.  Send  resume  to  Robert  Mar¬ 
shall,  Pekin  Daily  Times,  PO  Box  430, 
Pekin.  IL  61555, 


ADVERTISING  DIRECTOR 
For  zone  7  afternoon  daily.  Experience  a 
must.  Salary  open.  Great  opportunity  for 
a  real  producer.  Send  full  resume  to  Box 
8028,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Sharp  Palm  Springs,  CA  daily  classified 
staff  seeking  new  leader  who  knows  the 
basics  but  wants  to  go  beyond  them  for 
fun  and  profit.  Call  Mr.  Hyatt  today  at 
(619)  325-8666. 


LABOR  RELATIONS  MANAGER 

Progressive  newspaper  publishing  company  with 
associated  printing  and  broadcast  properties  is  seek¬ 
ing  a  labor  relations  manager  to  assist  director  of  labor 
relations  in  negotiations  with  8  craft  and  service 
unions.  Ideal  candidate  will  have  3-5  years  experience 
in  the  labor  relations  field,  a  degree  in  industrial  rela¬ 
tions  preferred.  Working  knowledge  of  labor  and 
wage/hour  laws  a  must.  Responsibilities  will  include 
thorough  preparation  for  contract  negotiations,  griev¬ 
ances,  and  arbitration,  costing  out  contract  proposals/ 
settlements,  and  direct  assistance  in  negotiations, 
grievances,  and  arbitration  cases.  Position  will  also 
include  some  involvement  as  a  generalist  in  other 
human  resources  areas.  Successful  candidate  will  be  a 
person  who  can  relate  well  to  an  environment  where 
good  labor  relations  have  existed  over  many  years. 
Salary  open.  An  Equal  Opportunity  Employer.  Write 
to  Box  8016,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


COME  REPRESENT  a  45-year-old 
religious  advertising  company,  tops  in  its 
field.  Texas  and  New  Mexico  area  avail¬ 
able  to  full  or  parttime  experienced  sales 
executive.  Join  our  fifteen  prexnt  repre¬ 
sentatives  that  are  self-motivated  and 
talented  enough  to  earn  large  com¬ 
missions  traveling  mainly  4-day  weeks. 
If  you  are  at  a  dead  end,  or  about  to 
retire,  and  don't  want  to  -  send  resume 
to  Keister-Williams  Newspaper  Services; 
PO  Box  8005,  Charlottesville,  VA 
22906. 


DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  seeking  a  people  oriented, 
innovative  sales  manager  with  demon¬ 
strated,  successful  experience  in  news¬ 
paper  advertising.  This  individual  should 
have  strong  skills  in  sales,  service  and 
personnel  development.  We  require: 

•3-5  years  sales  experience  with  two 
years  plus  as  a  mana^r/supervisor. 

•Excellent  oral  and  written  com¬ 
munication  skills. 

•Proven  planning,  problem  solving 
and  decision  making  abilities. 

•BA  in  marketing,  advertising  or  busi¬ 
ness  preferred. 

We  offer  excellent  benefits,  $34,0(X) 
depending  on  experience  in  a  non  com¬ 
missioned  sales  environment.  Send  a 
resume  and  salary  history  to:  R.C.  Fol- 
lett.  The  Seattle  Times,  PO  Box  70, 
Seattle,  WA  981 11. 

No  phone  calls,  please.  All  inquiries 
will  be  held  in  confidence  and  receive  a 
response.  The  Seattle  Times  is  an  equal 
opportunity  employer. 

NEWSPAPER  BROKERS 
TRUST  EliP 
CLASSIFIEDS 

DIRECTOR 

RESEARCH  AND  PROMOTION 

Highly  motivated  individual  to  head 
research  and  promotion  department.  As 
a  member  of  our  sales  and  management 
team,  the  successful  candidate  will 
shape  and  direct  reader  promotions  and 
will  develop  and  implement  advertising 
sales  strategic  plans. 

Experience  is  necessary  in 
development  of  print  and  broadcast 
advertising  from  creative  concept  to  pro¬ 
duction  completion  and  scheduling. 

Strong  written  and  oral  communica¬ 
tion  skills  are  essential,  as  well  as  a 
knowledge  of  research  methodology  and 
the  development  of  research  into  per¬ 
suasive  brochures  and  A/V  pre¬ 
sentations. 

This  key  position  offers  the  challenge 
of  shaping  a  growing  department  and 
provides  an  excellent  opportunity  for 
career  growth  and  advancement. 

Please  send  resume  and  salary  history 
tO: 

Jean  Kem 
Personnel  Director 
The  Syracuse  Newspapers 

Box  49ll  Syracuse,  NY  13221 


MAJOR  ACCOUNTS  MANAGER 
New  Hampshire's  largest  evening  news¬ 
paper  is  seeking  a  top  notch  professional 
with  comprehensive  knowledge  of  the 
fundamentals  of  media  selling  including 
CPM,  TRP  and  reach/frequency.  Duties 
will  include  PR  visits,  newspaper  pre¬ 
sentations  and  updates  and  responsibil¬ 
ity  for  our  TM(^MC  program.  Ifyouarea 
performance  oriented  individual  looking 
for  a  challenging  growth  opportunity 
then  send  your  resume  with  salary  his¬ 
tory  in  confidence  to  Bradford  Burley, 
Advertising  Manager,  TheTel^raph,  Fb 
Box  1008,  Nashua,  NH  03061. 
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HELP  WANTED 


_ ADVERTISING _ 

RETAIL  MANAGER 

We're  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  30,000  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Spence,  Advertising  Director, 
PO  Box  9030,  Charlottesville,  VA 
22906. 

RETAIL  ADVERTISING  MANAGER 
Rare  opportunity  in  beautiful  Spokane, 
WA,  to  join  our  130,000  circulation 
newspapers  in  a  key  retail  leadership 
role.  Requirements  include  retail 
advertising  sales  and  management 
experience  which  includes  demon¬ 
strated  knowledge  and  skill  in  managing 
people  including  performance  appraisal/ 
training/coaching  and  development. 
Please  send  resume,  cover  letter  and  sal¬ 
ary  requirements  to  Dan  Grady,  Display 
Advertising  Manager,  The  Spokesman- 
Review/Spokane  Chronicle.  PO  Box 
2160,  Spokane,  WA  99210. 


RETAIL  ADVERTISING  MANAGER 

Live  and  work  on  Florida's  beautiful  sun- 
coast.  The  Clearwater  Sun  needs  an 
aggressive  retail  manager  for  a  tough 
competitive  market.  Must  be  strong  in 
selling,  training,  supen/isionand  promo¬ 
tion.  Send  detailed  resume  outlining 
experience  and  salary  history  to:  Michael 
D.  Thorpe,  Marketing  Director,  Cleanwa- 
ter  Sun,  TO  Box  2078,  Clearwater,  FL 
33517. 


"SHOPPER”  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SOUTHERN  CALIFORNIA  twice  weekly 
newspaper  is  looking  for  an  individual 
with  proven  leadership  ability  and  out¬ 
standing  team  building  skills  to  plan  and 
lead  by  example  our  advertising  sales 
department.  Responsibilities  include 
selling,  planning,  budgeting,  training 
and  promotional  activities.  The  candi¬ 
date  chosen  must  have  strong  and  pro¬ 
ven  sales  abilities  and  a  minimum  of  3 
years  management  experience.  Knowl¬ 
edge  of  classified  and  retail  advertising 
is  essential.  Salary,  incentive,  bonus, 
and  benefit  package.  Please  send  cover 
letter,  3  references  and  resume  with  sal¬ 
ary  history  to  Box  8031,  Editor  &  Pub¬ 
lisher. 


We  Are  Seeking  A 
CLASSIFIED 
ADVERTISING 
MANAGER 

to  lead  our  classified  advertising 
department  staff  of  six  people.  An 
excellent  opportunity.  42,000  daily 
circulation.  Complete  benefit  program  in 
addition  to  attractive  alary/incentive  pro¬ 
gram.  We  would  like  to  talk  with  you 
especially  if  you  have  proven  leadership 
experience.  Contact  Nelder  Dawson, 
Personnel  Director: 

Alexandria  Daily 
Town  Talk 

TO  Box  7558,  Alexandria,  LA  71306 
(318)  487-6406 
An  Equal  Opportunity  Employer 


ARTIGRAPHICS 


THE  DETROIT  NEWS  is  seeking  a  strong 
graphic  artist  to  do  color  and  black  and 
white  illustrations  in  our  science,  gener¬ 
al  news,  and  business  sections.  Send 
resume,  references  and  a  few  samples  to 
Robert  Gallagher,  Assistant  Managing 
Editor,  The  Detroit  News,  615  Lafayette 
Blvd.,  Detroit,  Ml  48231. 


HELP  WANTED 


ARTIGRAPHICS 

ARTIST  DESIGNER 

The  Los  Angeles  Times  is  seeking  an 
artist/designer  for  the  editorial  art 
department.  The  department  focus  is  on 
the  design  and  production  of 
informational  graphics;  maps,  charts, 
graphs,  etc.  The  person  we  seek  should 
have  a  print  or  media  background  and  be 
capable  of  conceptualizing  and  produc¬ 
ing  innovative  graphics  and  layout  for 
use  with  editorial  matter. 

Excellent  benefits  offered  and  salary 
commensurate  with  experience. 

Please  send  resume  and  non  returnable 
examples  of  work  (tearsheets,  photocop- 
ies,  etc.)  to:  Newspaper  Artist, 
Employee  Relations  Department,  Los 
Angeles  Times,  Times  Mirror  Sq^uare, 
Los  Angeles,  CA  90053.  An  Equal 
Opportunity  Employer. 


CIRCULATION 


CIRCULATION  SUPERVISOR 
Major  metro  market  zone  2.  Excellent 
opportunity  for  DM  with  2-5  years 
experience.  Emphasis  on  single  copy 
sales.  Competitive  salary  and  benefits. 
Send  resume  to  Box  7991,  Editor&Pub- 
lisher. _ 

CIRCULATION  MANAGER 

The  community's  right.  The  product's 
right.  The  job's  right. 

We’re  looking  for  a  take-charge  per¬ 
son,  preferably  experienced  in  an  ABC 
operation  primarily  using  little  merchant 
carriers,  who  can  take  the  circulation 
department's  helm  of  our  midwestern 
19,000  daily. 

Send  us  your  resume  and  a  letter  tell¬ 
ing  us  about  yourself.  Include  the  names 
of  your  references.  We’ll  hold  everything] 
in  confidence.  Write  to  Box  8009,  Editor  | 

&  Publisher. _ j 

CIRCULATION  SUPERVISOR 
Needed  for  Southwest  metro  daily,  zone 
8.  Must  have  solid  background  with  pro¬ 
gressive  organization  and  proven  ability 
to  motivate  staff  toward  permanent 
growth.  Duties  involve  field  work  with 
istrict  managers  in  sales,  service,  col¬ 
lections  and  recruiting  young  mer¬ 
chants.  Excellent  starting  salary  and 
complete  benefits  program  provided. 
Reply  to  Box  7933,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Rapidly  growing  newspaper  group  is 
seeking  an  aggressive  sales  oriented 
circulation  manager  for  daily  and  weekly 
publication.  Responsibilities  include 
managing,  training,  and  motivating  dis¬ 
trict  manager  staff,  planning  and 
supervising  promotions  and  directing 
home  delivery/carrier  system  and  single 
copy  sales.  Must  have  strong  com¬ 
munication  skills  and  proven  leadership 
abilities  both  in  the  field  as  well  as  the 
office.  Career  opportunity  in  excellent 
area  for  growth  minded  individual  willing 
to  give  110%  and  gain  even  more.  Send 
resume  and  salary  history  to  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
Road,  Carpentersville,  IL  60110. 

CIRCULATION  PROMOTION  MANAGER 
Be  a  winner!  Work  for  a  winner!  Com- 
mtek  Publishing  seeks  an  aggressive,  re¬ 
sults  oriented  circulation  promotion 
manager.  Must  have  3-5  years 
experience.  Please  contact  Pam  Waite 
(208)  788-4936.  We  are  an  equal 
opportunity  employer. 


CIRCULATION  MANAGER 

For  zone  4  daily  paper  to  assist  director 
in  operation  of  circulation  department. 
Must  have  experience  in  single  copy, 
home  delivery  and  street  hawkers.  Send 
resume  and  salary  history  to  PO  Box 
10171,  Pompano,  FL  33(561-6171. 

DISTRICT  SALES  MANAGER  3  to  5 
years  experience.  Growing  company  in 
the  Southwest.  Send  resume  and  salary 
requirements  to  Box  8019,  Editor  & 
Publisher.  M/F,  EOE. 


HELP  WANTED 


_ CIRCULATION _ 

USA  TODAY 

CIRCULATION  MANAGER 

CUSTOMER  SERVICE/MAIL 

USA  TODAY  is  seeking  a  Circulation 
Manager  for  its  customer  service/mail 
operation  at  its  national  headquarters  in 
Washington,  DC.  Major  responsibilities 
include  administration  of  the  customer 
service/mail  operation,  coordination 
with  data  processing  and  circulation 
field  operations,  coordination  with  direct 
response  marketing  programs,  and  over¬ 
all  man^ement  responsibility  for  the 
Center.  Through  the  customer  service 
supervisors,  the  manager  is  also 
responsible  for  selection  and  supervision 
of  customer  service  representatives, 
training  in  customer  relations  tech¬ 
niques,  and  the  operation  and  analysis 
related  to  the  computerized  customer 
service  systems. 

Successful  candidates  should  have 
experience  in  related  print  media  man¬ 
agement  positions  or  telemarketing 
management  positions.  This  is  an 
exciting  management  opportunity  at 
USA  TODAY  fora  highly  motivated,  well 
organized  manager.  To  apply,  send 
resume  and  salary  requirements  to: 

USA  TODAY  Personnel  Dep’t 
PO  Box  500-CM 

Washington,  DC  20044 

Equal  Opportunity  Employer 
DYNAMIC,  FAST-GROWING  newspaper  | 
in  sun  belt  needs  take  charge  circulation 
sales  manager  to  set  up  door  to  door 
sales  crews.  Excellent  income  and 
advancement  potential.  Box  7966,  Edi- 
tor  &  Publisher. _ 

DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. _ 


EDITORIAL 


ART  DIRECTOR 

The  Detroit  Free  Press  wants  to  hire  a 
creative,  experienced  art  director  to  lead 
its  newsroom  art  staff.  The  right  person 
will  be  able  to  produce  illustrations  and 
informational  graphics  as  well  as  super¬ 
vise  other  talented  people.  Needs  good 
communications  skills  and  news 
ju^ement. 

The  Free  Press  is  the  nation's  tenth 
largest  newspaper  with  an  editorial  staff 
of  nearly  300.  We’re  one  of  the  largest 
offset  newspapers  in  the  country  and  we 
use  a  lot  of  color. 

To  apply,  send  resume,  cover  letter, 
references  and  representative  samples 
of  your  work  to  Sandy  White,  Graphics 
Editor,  Detroit  Free  Press,  321  W. 
Lafayette  Blvd.,  Detroit,  Ml  48231.  (No 
telephone  calls  please.) 

ASSISTANT  CITY  EDITOR  needed  for 
21,000  circulation  PM  paper.  New  Eng¬ 
land  Newspaper  of  the  Year,  1983  and 
1984.  2  years  experience  required  in 
layout,  copy  editing  and  dealing  with 
reporters.  Send  writing  and  layout  sam¬ 
ples.  No  calls.  Concord  Monitor,  3  North 
State  Street,  Concord,  NH  03301. 
AWARD-WINNING  SOUTH  TE)(AS  DAI- 
LY  is  taking  applications  for  the  follow¬ 
ing  positions:  copy  editor  with  layout 
skills,  feature  writer  who  can  also  handle 
a  camera,  sports  writer.  Contact:  Manag¬ 
ing  Editor,  The  News,  PO  Box  1928, 
Latedo.  TX  78041. 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR  for  35,000 
PM  in  upstate  NY’s  most  iiveable  city. 
Supervisory  position  with  advancement 
potential.  Job  requires  proficiency  in 
wire  sorting,  story  selection,  layout, 
headline  writing,  editing  and  pagination 
under  intense  deadline  pressure.  Mini¬ 
mum  2  years  desk  experience  required. 
More  preferred.  Person  must  have  pro¬ 
ven  record  of  solid  news  judgement, 
creativity  and  managerial  skills.  Send 
resume,  references,  cover  letter  and 
work  samples  to:  Jack  Marsh,  executive 
editor.  The  Observer/Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501. 
AWARD-WINNING  twice-weekly  NE  AZ 
paper  needs  quality  beat  reporter  for  St. 
Johns,  seat  of  large  county  that  contains 
much  of  Navajo  Nation.  Ability  to 
understand  different  cultures  necessary. 
$225-$305  per  week  depending  on 
experience.  Phone:  Stan  Usinowicz, 
Editor,  White  Mountain  Independent, 

(6Q2)  537-5721. _ 

BUSINESS  EDITOR/REPORTER:  We’re 
a  rapidly  growing,  exciting  northern  Cali¬ 
fornia  community  with  varied  banking, 
farming  interests.  We  need  an 
experienced  journalist,  4  years  mini¬ 
mum,  who  knows  the  difference  between 
a  put  and  call,  but  who's  proud  of  his 
writing.  Excellent  starting  salary.  Re¬ 
sumes  only.  No  phone  calls.  Jim 
Hushaw,  Managing  Editor,  The  Stockton 

M.  PC  Box  900,  Stockton.  CA 
that's  what  Montana’s  capital 
is  seeking.  An  excellent,  vivid  writer  and 
reporter  with  some  layout  experience, 
leadership  qualities  and  the  ambition  to 
move  rapidly  into  a  future  assistant  city 
editor  slot  or  other  key  position.  We're  a 
progressive  daily  -  in  a  mountain  setting  - 
that  recognizes  and  knows  how  to  use 
talent.  We've  got  a  wall  full  of  awards  to 
prove  it.  If  you’re  the  pro  we’re  looking 
for,  and  you  have  the  clips  and  refer- 
neces  to  prove  it,  write  David  Fuselier, 
Independent  Record,  PO  Box  4249, 
Helena.  MT  59604. 

- Ai5i;i!J1CTiriipuRTS  EC)iT(5r - 

Alaska  is  full  of  challenges,  and  Alas¬ 
ka's  largest  newspaper.  The  Anchorage 
Times,  is  meeting  the  challenge  by 
creating  the  new  position  of  Assistant 
Sports  Editor.  Our  PM  daily,  AM  Sat- 
urday-Sunday  sports  staff  is  looking  for  a 
creative,  highly  competitive  journalist 
with  an  attention  to  detail  and  an 
analytical  perspective  developed  by  no 
less  than  2  years  of  editing  and  3-5  years 
of  writing  experience. 

The  right  person  will  work  closely  with 
the  sports  editor  in  developing,  assign¬ 
ing  and  writing  stories,  planning  cover¬ 
age,  making  layout  decisions  and  serving 
as  "The  Boss’  on  weekends. 

Our  steak  and  potatoes  are  college 
hockey,  basketball  and/or  baseball,  pre¬ 
ps  and  a  little  of  everything  else  here 
under  the  midnight  sun  (yes.  including 
dog  mushing). 

Send  resume  and  samples  of  writing 
and  editing  to  Personnel  Department, 
The  Anchorage  Times,  PO  Box  40, 
Anchorage,  AK  99510. 

COMPUTER-EDITORIAL 

LIASION 

Person  experienced  in  both  editorial  side 
and  computers  needed  to  provide  liasion 
between  users  and  support  personnel  for 
ATEX  front-end  editorial  system  on  Chi¬ 
cago  Sun-Times.  Duties  include 
development  of  ways  to  take  maximum 
advantage  of  systems  capability, 
troubleshooting,  training,  composition 
formatting  and  translating  the  needs, 
complaints  and  goals  of  wr'ters  and  edi¬ 
tors  for  software  and  hardware  tech¬ 
nicians  and  vice  versa.  Minimum  of  2 
years  on  editorial  side  and  the  same  in 
computer-related  activities  necessary. 
Computer  experience  with  an  ATEX  sys¬ 
tem  preferred.  We  consider  this  a 
challenging  and  vital  career  opportunity, 
not  a  way  stop  that  will  look  good  on  a 
resume.  Send  resume  to  8030,  Editor  & 
Publisher. 
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HELP  WANTED 

_ EDITORIAL _ 

AFTER  A  CHALLENGE?  I  need  an  editor 
who  is  capable  of  doing  it  all,  from  junior 
high  sports  to  editorials,  from  helping 
little  old  ladies  with  their  tea  stories  to 
investigative  reporting.  Must  be  self¬ 
starter  and  hbve  an  eye  for  news.  Twice 
weekly  with  shoppers  in  highly  competi¬ 
tive  midwest  suburban  market.  Send 
qualifications,  references  and  salary  his¬ 
tory  to  Box  8000,  Editor  &  Publisher. 

BUSINESS  REPORTERS/EDITORS 
Clients  cannot  find  enough  qualified 
reporters  and  editors  to  meet  the 
demands  of  today’s  new  sophisticated 
business  sections.  If  you  are  a  qualified 
business  writer  or  editor  and  are 
interested  in  new  job  opportunities  write 
Job  Bank,  1909  Cinnaminson  Avenue, 
Cinnaminson,  NJ  08077  or  call  director 
Debra  Bissinger  at  (609)  786-1910. 

COPY  EDITORS,  REPORTERS— If  you 
can  be  interviewed  in  Miami,  FL  during 
APME  convention  in  late  November, 
please  send  resume  to:  Managing  Editor, 
San  Angelo  Standard-Times,  PO  Box 
5111,  San  Angelo,  TX  76902.  All  re¬ 
sponses  will  be  answered. 

COPY  EDITOR  with  solid  skills  in  layout 
and  use  of  the  English  language  for  pro¬ 
gressive.  modern  daily  newspaper.  Great 
opportunity  for  recent  grad  or  someone 
with  1-2  years  experience.  Send  resume 
and  samples  of  your  work  to:  Charles 
Langford, News  Editor,  Vicksburg  Eve¬ 
ning  Post,  PO  Box  951,  Vicksburg,  MS 
39180. 

"COPY  EDITOR" 

NY  area  medium  sized  daily  seeks  bright 
individual  with  good  editing  skills  and 
ability  to  write  sharp  heads.  Send 
resume  and  samples  to  Box  7992,  Editor 
&  Publisher. 

CAPITOL  CITY  PARER  needs  young 
energetic  reporters  for  growing  metro 
staff  and  expanding  bureau  reporters. 
Send  resume  and  clips  to  Box  7997, 
Editor  &  Publisher. 

COPY  EDITOR 

The  Seattle  Post-Intelligencer  has  an 
immediate  opening  for  an  expert  copy 
editor  with  strong  credentials  and  a  mini¬ 
mum  of  3  years  experience  on  metro 
dailies.  Must  have  layout  experience  and 
be  able  to  handle  pages  with  a  minimum 
of  direction.  No  telephone  calls  please. 
Women  and  minorities  encouraged  to 
apply.  Include  references  on  first  letter 
to  Tom  Read,  Assistant  Managing  Edi¬ 
tor,  Seattle  Post-Intelligencer,  PO  Box 
1909,  Seattle,  WA  98111. 

EOE 

CITY  EDITOR 

Are  you  ready  to  run  a  newsroom?  As  ciN 
editor  of  our  all-day  45,000-plus  Zone  3 
operation  you'll  be  in  charge  of  news  and 
a  young,  eager  staff  ready  to  respond  to 
positive  leadership  and  fresh  ideas. 
You'll  also  help  shape  policy,  beats  and 
design  in  a  major  repackaging  project. 
To  qualify  you  must  have  at  least  three 
years  experience  in  management,  be 
skilled  at  editing  and  layout  and  demon¬ 
strate  a  real  concern  for  excellence. 
Nonreturnable  samples  and  an  idea  of 
your  salary  expectations  should  be  sent 
to  Box  8013,  Editor  &  Publisher. 

5,000  CIRCULATION  AM  DAILY  in 
western  SC  is  looking  for  a  general 
assignment  writer,  copy  editor,  and 
sports  copy  editor.  Two  years 
experience.  Send  resume  and  clips  to 
City  Editor,  Anderson  Independent- 
Mail,  PO  Box  2507,  Anderson,  SC 
29622. 

DAILY  NEWS  of  Los  Angeles  has 
immediate  openings  for  copy  editors, 
reporters  and  photographers.  Send 
resume  to  Human  Resources 
Department,  Daily  News,  PO  Box 
51400,  Los  Angeles,  CA  90051. 


HELP  WANTED 

EDITORIAL _ 

DEEP  SOUTH  DAILY  needs  talented 
young  copy  editors  skilled  in  tight  editing 
and  concise  headline  writing.  Send 
resume  and  clips  to  Box  7998,  Editor  & 
Publisher. 

EDITOR  for  lOM  circulation  suburban 
daily.  Northeast.  Dedication  and 
experience  most  helpful.  We’re  not  look¬ 
ing  for  awards  and  prizes,  just  increased 
circulation.  Excellent* salary  and 
benefits.  Write  Box  8004,  Editor  &  Pub¬ 
lisher. 

EXECUTIVE  EDITOR  for  small  daily, 
winner  of  1983  Michigan  Press  Associa¬ 
tion  Excellence  award.  Great  opportunity 
for  community  minded  person  with  solid 
reporting  background  ready  for  manage¬ 
ment  experience.  Responsibilities 
include  newsroom  planning,  staff 
development,  editorial  writing  and  some 
reporting.  Contact  Larry  Cartonelli,  The 
Daily  News,  109  N.  Lafayette  Street, 
Greenville,  Ml  48838. 

EXPERIENCED  but  discouraged  news¬ 
room  seeks  newspaper.  Six  skilled 
reporters  ready  to  move  as  a  package. 
3-8  years  in  all  facets  reporting  and 
desk.  Work  weH  together.  Box  8020, 
Editor  &  Publisher. 

EDIT  YOUR  OWN  NEWSPAPER.  We 
don't  offer  much  money  but  we  do  pro¬ 
vide  an  opportunity  for  you  to  hone  your 
leadership  skills  while  creating  a  power¬ 
ful,  attractive  weekly  newspaper  that 
sen/es  a  beautiful  town  in  northwest  CT. 
If  you  want  to  grow  as  a  reporter,  photo¬ 
grapher  and  editor,  if  you  are  organized 
and  seek  excellence  in  community  jour¬ 
nalism,  contact  Art  Cummings,  uecu- 
tive  Editor,  Housatonic  Valley  Publish¬ 
ing  Company,  11  Boardman  Terrace, 
New  Milford,  CT  06776.  (203)  354- 


EDITOR  for  2  weekly  publications  in  the 
fast  growing  southwest  FL  area.  Hands 
on  position  with  progressive  publishing 
company.  Must  have  strong  editorial  and 
management  skills.  Excellent  salary  and 
company  benefits.  Call  Bob  Johnson 
(813)  263-0702. 

FEATURE  WRITER 

Polished  experienced  feature  writer 
needed  for  features  section  (Accent)  of 
80,000  AM  California  daily.  Writer  will 
reduce  features  for  our  ^turday  On 
he  Go!  tab.  Since  the  tab's  subject  is 
outdoors-type  recreation  such  as 
backpacking,  rose-growing,  mountain¬ 
climbing,  bicycle  touring,  running,  ski¬ 
ing,  or  even  sightseeing,  applicants 
should  have  expertise  and  clips  on  those 
or  similar  subjects.  Job  also  calls  for 
some  other  general  assignment  writing. 
This  paper  is  on  the  move,  brand  new 
press,  full  color  used  daily,  strong  fea¬ 
ture  section.  Must  have  3-5  years  full 
time  experience.  No  phone  calls.  Send 
resume,  clips  and  references  to  Chuck 
Roames,  The  Bakersfield  Californian, 
PO  Box  440,  Bakersfield,  CA  93302. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

HELP!  General  Assignments  reporter, 
willing  to  work,  needed  immediately  to 
fill  position  at  growing  semi-weekly.  Re¬ 
cent  grads  welcome,  send  resume  to  Joe 
Reavis,  Moore  County  News,  PO  Box 
757,  Dumas,  TX  79029. 

INVESTIGATIVE  REPORTER— for  3  per- 
son  special  projects  team  on  mid- 
Atlantic  newspapers  with  circulation 
topping  100,000.  Must  be  aggressive, 
able  to  research  records  and  dig  out  stor¬ 
ies  other  reporters  can’t  get.  Should  have 
3-5  years  experience,  including  previous 
work  on  investigative  stories.  Box  7958, 
Editor  and  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

LOSSES  TO  A  METRO  have  resulted  in  2 
openings  at  the  Odessa  American,  an 
award-winning  midsize  afternoon  daily 
in  west  Texas.  2  positions  are  chief 
photographer  and  area  reporter.  Photog¬ 
raphy  aplicant  must  be  exceptionally 
competent  shooter  with  portfolio  to 
prove  it,  able  to  supervise  a  4-person 
photo  staff  on  a  newspaper  that  empha¬ 
sizes  graphic  excellence.  Color 
experience  essential.  Area  reporter  job 
calls  for  diligent  coverage  of  vast, 
sprawling  region  with  aid  of  6  correspon¬ 
dents.  Applicant  must  be  capable 
adminnistrator  with  2  years  of  news¬ 
gathering  experience.  Must  also  have 
photo  taking  skills  and  a  reliable  car. 
interested  persons  should  write  Gail 
Burke,  city  editor.  The  Odessa  Amer¬ 
ican,  PO  Box  2952,  Odessa,  TX  79760. 
Send  resume/portfolio  or  resume/'clips. 
No  phone  calls  in  mornings  please. 


LAYOUT  EDITOR-We  want  a  fast,  crea¬ 
tive,  experienced  editor  who  can  design 
sparkling  pages  for  our  zoned  local  news 
sections.  The  shift  is  awful  (it  starts 
around  midnight),  but  the  salary, 
benefits  and  opportuniN  for  advance¬ 
ment  are  good.  We  are  a  ^,000  circula¬ 
tion,  6-day  paper  based  35  miles  from 
New  York  City.  Send  resume,  salary 
expectation  and  a  dozen  samples  of  your 
work  to  Executive  Editor,  The  Courier- 
News,  PO  Box  66(X),  Bridgewater,  NJ 
08807.  An  equal  opportuni^  employer. 

LIFESTYLES  SECTION  of  medium-sized 
TX  daily  in  mid-size  city  near  Houston  is 
looking  for  a  journalist  to  write  lively, 
well-researched  features,  follow  up 
leads  and  do  people  interviews  with 
insight.  Layout  know-how  and 
experience  would  be  a  plus.  Send 
resume  and  clips  to  June  Smith,  Life¬ 
styles  Editor,  Beaumont  Enterorise,  PO 
Box  3071,  Beaumont,  TX  77704. 

MANAGING  EDITOR  wanted  for  healthy 
news  and  entertainment  weekly  in  sunny 
Santa  Cruz,  CA.  Candidate  must  be  com¬ 
mitted  to  excellence  in  journalism  and 
management.  Strongly  skilled  in:  copy 
editing,  design/production,  news  writ¬ 
ing,  marketing,  organization  and  plann¬ 
ing.  Long  hours,  hard  work,  exciting 
challenge  to  make  a  good  weekly  a  great 
one.  Ideal  Monterey  Bay  location,  pro¬ 
gressive  audience.  I  m  an  understanding 
publisher  who  supports  his  staff  all  the 
way.  Send  resume  and  clips  to  Pub¬ 
lisher,  GOOD  TIMES,  PO  Box  1139, 
Santa  Cruz,  CA  95061. 

MANAGING  EDITOR  for  established 
Zone  2  weekly.  Shirt  sleeve  job  requires 
writing,  editing,  production  and 
delegating  abilities.  A  unique  market 
and  unlimited  future  await  dedicated 
individual  with  a  sophisticated  sense  of 
style  and  a  deep  caring  about  people  in 
the  communitites  we  serve.  Reply  to  Box 
7908,  Editor  and  Publisher. 

MANAGING  EDITOR  NEEDED,  Monday 
through  Friday  daily,  7000  circulation, 
must  be  able  to  direct  staff  in  all  phases 
of  editorial  department.  Shirt-sleeve 
position,  long  hours,  previous  manage¬ 
ment  position  preferred.  Send  work  his¬ 
tory  and  salary  requirements  to  Box 
79/1,  Editor  &  Publisher. 

NEVIfS  LAYOUT  SLOTPERSON  by 
medium-sized  FL  metro.  Send  resume, 
references,  tearsheetsto  Box  7964,  Edi¬ 
tor  &  Publisher. 

NIGHT  EDITOR  for  copy  desk  of  12,000 
Michigan  daily.  Looking  for  strong  desk 
editor  who  can  help  lead  bright,  young 
staff.  Crack  editing  skills  essential  Two 
years  desk  experience  a  must  plus  ability 
to  manage  night  operation.  Not  a  job  for 
slow  workers  or  slow  learners.  Apply  to 
Box  7999,  Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

NEEDED  IMMEDIATELY,  News  Editor 
for  8200  circulation  southern  Ml  daily, 
must  have  two  years  experience  in  news¬ 
paper  editing,  layout,  and  graphics, 
bachelor’s  degree  in  communication 
preferred,  VDT  experience  required.  Pri¬ 
mary  responsibility  includes  editing  and 
layout  of  daily  newspaper.  Good  salary 
arid  excellent  benefits,  ^nd  resume  and 
clips  to:  Nan  Johnson,  Managing  Editor, 
Hillsdale  Daily  News,  PO  Box  287,  Hill¬ 
sdale,  Ml  49242. 

OLDEST  DAILY  in  southern  CA  needs  an 
ASSISTANT  EDITORIAL  PAGE  EDITOR. 
We  want  a  strong  writer  with  a  bent  for 
researchand  an  analytical  mind.  Layout, 
editing  and  reporting  skills  also  needed. 
Ability  to  deal  with  public  and  a  sense  of 
humor  would  be  pluses.  This  is  a  job  with 
a  future  in  CA’s  loveliest  university  com¬ 
munity.  (^11  (M5)  966-3911,  ext.  315 
for  appointnrent  or  mail  resume,  clips  to 
Santa  Barbara  News-Press,  Drawer  NN, 
Santa  Barbara,  CA  93102,  attention 
Linda  Egan. 

3  OPENINGS  for  writers  for  feature  sec¬ 
tion  of  Pulitzer  Prize-winning  PM  paper 
in  Knight-Ridder  group. 

•G.A. — covering  everything  from 
health  and  science  to  lifestyle  issues. 

•Food— produce  timely  stories  about 
food,  nutrition  and  consumer  concerns. 

•Arts  and  entertainment- -covering 
community  theater,  ballet,  art 
museums,  Pnilharmonic  and  other  arts 
programs. 

One  to  three  years  experience  on  daily 
newspaper  required.  Send  resume  and 
recent  clips  to  Managing  Editor,  The 
News-Sentinel,  600  West  Main  Street, 
PO  Box  102,  Ft.  Wayne,  IN  46801. 

An  Equal  Opportunity  Employer. 

QUALITY-MINDED  community  news¬ 
paper  group  seeks  reoorters  for  future 
openings.  Must  be  self-starting  and  en¬ 
terprising;  only  the  best  ne^  apply. 
Se^  resumes  and  samples  of  your  most 
outstandiirg  work  to:  John  Peterson, 
Executive  uitor.  Shore  Line  Newspap¬ 
ers,  PO  Box  349,  Guilford,  CT  06437. 

R  EPORTERS — I  ntel  I  igent ,  energetic,  for 
bureaus.  Professional  atmosphere; 
competitive  salary.  Experience  pre¬ 
ferred;  bright  grads  considered.  Prefer¬ 
ence  to  applicants  from  Northeast. 
Write  Jim  Kevlin,  Assistant  Managing 
Editor,  Watertown  Daily  Times,  Water- 
town,  NY  13601. 

REPORTER-Entry  level  position  on 
5000  AM  daily  in  south  central  Wyom¬ 
ing.  Photo  experience  a  must.  Car  and 
camera  needed.  A  good  opportunity  to 
learn  the  ropes  in  a  great  location.  Call 
Chuck  Bowlus,  Editor,  Rawlins  Daily 
Times.  Rawlings.  WY  (307)  324-3411 
immediately. 

SPORTS  REPORTER 
West  Coast  daily  and  Sunday  with  a  29 
person  sports  staff  is  looking  for  a  sports 
reporter  with  hustle,  progressive  ideas, 
solid  reporting  and  writing  skills,  and  at 
least  4  years  experience  on  a  metro  daily. 
We  offer  300,000  circulation  and  an 
excellent  newspaper,  competitive  wage 
and  benefits  arid  a  city  and  state  with  an 
enviable  lifestyle.  An  Equal  Opportunity 
Employer.  Send  clips,  resume  and  refer¬ 
ences  to  Box  7990,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  DAILY  news- 
paper  seeking  city  editor  to  supervise 
aggressive  news  team.  Need  enthusias¬ 
tic,  self-starter  to  lead  reporters.  Send 
cover  letter,  resume  and  references  to: 
Managing  Editor,  Evening  Outlook,  PO 
Box  5%,  Santa  Monica,  CA  90406. 

SPORTS  DESK  ASSISTANT 
Zone  2  medium  size  daily  and  Sunday 
AM  seeks  desk  persoii  for  lajmut,  layout 
assistant  and  copy  editing.  Reply  to  Box 
8008,  Editor  &  f^blisher. 
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HELP  WANTED 


SPORTS  COPY  EDITOR:  The  Savannah 
Morning  News  is  seeking  an  experienced 
copyeditor-layout  person  for  daily  paper. 
Strong  editing  skills  are  a  must  and 
experience  with  modular  layout  concept 
is  mandatory.  Familiarity  with  the  use  of 
process  color  pictures  and  graphics  art 
also  helpful.  We  are  seeking  someone 
who  can  make  a  difference.  Send 
resume  and  tearsheets  to  Anthony  Stast- 
ny,  Executive  Sports  Editor,  PO  Box 
1088,  Savannah,  6A  31402. 


SPORTS  EDITOR 

Long  established  small  suburban  daily 
seeks  sports  editor  to  prepare  2  local 
pages  daily.  Must  know  layout,  write 
quickly,  direct  work  of  stringers. 
Immediate  opening.  State  salary  needs 
in  first  letter.  East  Coast.  Write  Box 
8017,  Editor  &  Publisher. 

SPORTS  EDITOR 

For  6000  afternoon  daily.  Position  open 
now.  Must  have  wire  and  photo 
experience.  Zone  7.  Send  full  resume  to 
Box  8027,  Editor  &  Publisher. 

THE  EL  PASO  HERALD  POST  is  looking 
for  a  cityside  reporter  to  heip  cover 
exciting  border  city.  Ability  to  speak  i 
Spanish  helpful.  Strong  writing  ability  I 
essential.  Don't  phone.  W^rite  J.  | 
Ambrose,  Editor,  El  Paso  Herald  Post, 
PO  Box  20,  El  Paso,  TX  79999.  Send 
clips  and  references. 

'WE  ARE  AN  AGGRESSIVE,  award- 
winning  daily  newspaper  located  in 
Michigan's  prime  resort  area  looking  for 
an  ambitious  and  talented  reporter  with 
a  minimum  of  2  years  professional 
experience.  This  reporter  would  be 
responsible  for  covering  several  school 
districts,  city  hall  and  county  govern¬ 
ment,  as  well  as  write  features  and  a 
weekly  column.  Photo  experience  is  a 
must.  Please  no  telephone  queries. 
Send  resume  and  samples  of  your  writing 
to  Ken  Winter,  editor  and  general  mana¬ 
ger,  Petoskey  News  Review,  319  State 
Street,  Petoskey,  Ml  49770.  Applica¬ 
tion  deadline  is  September  21,  1984. 

WANTED  IMMEDIATELY  veteran  print 
journalist  for  one-year  assignment, 
advising  and  training  Caribbean  govern¬ 
ment  news  agency  personnel  in  all 
aspects  of  news  coverage  and  dis¬ 
semination  and  veteran  broadcast  jour¬ 
nalist  with  15  years-plus  experience  in 
North  America  radio  market — strong 
writing  and  feature  stories  expertise  a 
must.  Call  or  write  Ruder  Finn  &  Rot- 
man,  Inc.  110  East  59th  Street,  New 
York,  NY  10022.  Attention:  Louisa  Mar¬ 
tin  (212)  593-6367. 


HELP  WANTED 


MAJOR  MORNING  AND  AFTERNOON 
publications  are  looking  for  a  newspaper 
librarian  to  take  us  into  the  electronic 
era.  We  need  a  skilled  supen/isor  with 
some  experience  in  an  electronic 
information  system.  We  are  in  a  fast 
growing  sunbelt  market.  Box  8012,  Edi¬ 
tor  &  Publisher. 


MAILROOM 


MAILROOM  FOREMAN 
Hiring,  scheduling,  planning  and 
supervision  are  just  a  few  of  the  chal¬ 
lenges  that  face  you  in  this  tough  union 
environment.  We  are  a  7  day  AM 
operation.  Nice  compensation  package 
and  opportuniW  for  advancement.  Send 
resume  to  box  7981,  Editor  &  Publisher. 

MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  periods.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  tor  growth  with  our  com¬ 
pany.  Respond  Box  7963,  Editor  &  Pub¬ 
lisher. 

MARKETING  RESEARCH 

MEDIA  MARKET  ANALYST 
The  research  department  is  seeking  an 
experienced  analyst  with  a  thorough 
understanding  of  survey  research,  mar¬ 
ket  analysis  and  circulation  analysis. 
Training  and  experience  in  computer 
processing,  statistical  analysis  and  mod¬ 
eling  required.  Marketing  experience 
and  expository  writing  desirable. 
Excellent  salary  and  benefits,  and  an 
opportunity  to  grow  with  a  progressive 
communications  company  in  Rorida's 
most  exciting  market.  Reply  in  writing 
with  salary  history  and  requirements  to 
Box  8025,  Editor  &  Publisher. _ 

PHOTOGRAPHER 

PHOTOGRAPHER 

If  you  know  color  is  the  future  of  news¬ 
paper  photography,  have  the  creativity  to 
go  beyond  the  obvious,  the  technical 
expertise  to  get  the  most  out  of  a  situa¬ 
tion  and  at  least  2  years  experience  using 
both,  then  we  have  a  spot  for  you.  We  are 
a  34,000  AM  paper  that  believes  in  high 
quality.  Send  resume  and  slide  portfolio 
that  includes  20  black  and  white  and  20 
color  examples  of  first-rate  photojournal¬ 
ism  to:  The  Messenger-Inquirer,  Per¬ 
sonnel  Department,  PO  Box  1480, 
Owensboro,  KY  42302. 


KING  FEATURES 
SALES  REPRESENTATIVE 

KING  FEATURE  SYNDICATE  seeks  an  aggressive,  self-starting 
sales  representative  for  its  ten-state  SOUTHEAST  territory. 
The  ideal  candidate  should  have  two  to  five  years  of 
demonstrably  successful  sales  experience  in  newspaper  or  re¬ 
lated  media. 

Responsibilities  will  include  new  business  development  and 
direct  supervision  of  all  territorial  accounts.  Significant  travel 
will  be  required  to  develop  market  potential. 

Salary  commensurate  with  experience.  We  offer  excellent  sal¬ 
ary,  commission  and  benefits  package. 

Qualified  candidates  are  asked  to  send  their  resume,  including 
salary  history  and  requirements,  in  confidence  to; 

Lawrence  T.  Olsen 
Director  of  Marketing  &  Sales 
King  Features  Syndicate 
235  East  45th  Street 
k  New  York,  N.Y.  10017 


HELP  WANTED 


PHOTOJOURNAUSM 


PHOTOJOURNALIST— Entry  level 
position  on  small  zone  2  AM  daily.  Writ¬ 
ing,  darkroom  ability  a  must.  Inquire  Box 
7985,  Editor  &  Publisher. 

PHOTOJOURNALIST  with  top  creden¬ 
tials  sought  by  photo  conscious  news¬ 
paper.  Portfolio  should  demonstrate 
ability  in  sports,  news  and  features. 
Excellent  salary  and  benefits.  Must  pass 
written  employment  tests  and  physical 
examination.  Send  resume,  portfolio 
and  cover  letter  to  Jack  Glascock, 
Graphics  Editor,  Jackson  Citizen  Patriot, 
214  S.  Jackson  St.,  Jackson,  Ml  49204. 
An  equal  opportunity  employer. 


WE'RE  LOOKING  FOR  a  creative  shooter 
with  solid  news  sense  and  a  journalism 
background.  The  opening  is  in  a  2- 
person  photo  department  of  a  33,000 
circulation  PM  in  Rocky  Mountains.  Re¬ 
quirements:  Minimum  2  years  daily 
experience;  photojournalism  degree; 
proven  ability  to  shoot  varying  assign¬ 
ments  including  hard  news,  features, 
sports  and  "wild”  and  ability  to  work 
with  editors,  reporters.  Send  non- 
returnable  resume,  clips  and  references 
to  D.  Herzog/R.  Frank,  Newsroom,  The 
Daily  Sentinel,  PO  Box  668,  Grand 
Junction,  CO  81502. _ 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  7S2-70S0 


PRESSROOM 


PRESS  OPERATOR— Must  have  mini¬ 
mum  2  years  experience  on  Goss  Com¬ 
munity  press  with  balloon.  Good  growth 
opportunity.  All  replies  in  strictest  confi¬ 
dence.  Send  resume  and  salary  history  to 
The  Princeton  Packet,  PO  Box  350, 
Princeton,  NJ  08542.  An  Equal  Oppor¬ 
tunity  Employer  M/F. 


PRESSROOM  FOREMAN 
Growing  zone  2  AM  daily  seeks 
experienced  foreman  with  strong  man¬ 
agerial  skills  to  handle  hiring,  training, 
scheduling  and  quality  control. 
Excellent  starting  salary  and  benefit 
package.  Send  resume  including  salary 
requirements  to  Box  7977,  Editor  & 
Publisher. 


HELP  WANTED 


PRESSROOM 


OFFSET  AND  LETTER  PRESS 
PRESSMEN 

The  Dallas  Morning  News  is  seeking 
offset  pressmen  for  their  new  satellite 
plant  and  letter  press  pressmen  for  the 
downtown  plant.  At  least  2  years 
experience  on  double-width  presses  pre¬ 
ferred.  Send  resume,  including  salary 
history  and  references  to  Employee  Rela¬ 
tions  Department.  The  Dallas  Morning 
News,  Communication  Center,  Dallas, 
TX  75265. 


FIELD  SERVICE 
TECHNICIAN 
WEST  COAST 
LOCATION 


Hall  Systems,  Inc.,  a 
Scripps-Howard  company 
and  leading  supplier  of 
counter  stackers  and  mall- 
room  systems  for  the 
newspaper  Industry,  Is 
seeking  an  experienced 
field  service  technician 
currently  located  on  the 
West  Coast.  Successful 
candidate  will  have  a 
strong  mechanical,  elec¬ 
trical,  and  electronics 
background,  must  be  self- 
starting  and  prepared  to 
travel  extensively.  Salary 
commensurate  with  ability. 
Excellent  company 
benefits.  Send  resume 
Including  references  to 
Field  Ser>nce  Manager,  Hall 
Systems,  Inc.,  24400  Sper¬ 
ry  Drive,  Westlake,  OH 
44145. 


[OPPORTUNITY] 

Unitex,  a  leading  manufacturer  of  computerized  text 
processing  and  editing  systems,  interactive  pagination 
and  graphic  display  terminals  and  high  speed  digital 
phototypesetters,  needs  sales  personnel. 

Ideally,  you  will  have  5  years'  experience  in  systems  and 
typesetting.  Knowledge  of  composition  a  definite  plus. 
Unitex  offers  an  outstanding  compensation  and  benefit 
package  with  unlimited  opportunity  to  contribute  and 
grow  with  a  dynamic  organization. 

For  immediate  consideration,  please  send  your  resume  to: 
Henry  J.  Mok 
UNITEX,  INC. 

11  Murphy  Drive 
Nashua,  NH  03062 

An  Equal  Opportunity  Employer  M/F 
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HELP  WANTED _ 

_ PRESSROOM _ 

PRESSROOM  FOREMAN 
Southeast  FL  AM  daily.  9  unit  Urbanite, 
new  building.  Growing  market,  excellent 
opportunity,  good  benefits.  Salary  based 
upon  experience  and  qualifications. 
Contact  Jim  Mason,  The  News  Tribune, 
Ft.  Pierce,  FL  33454,  (305)461-2050. 


PRESS  OPERATOR 

The  Cape  Cod  Times,  a  quality  conscious 
7-day  morning  newspaper,  is  seeking  a 
journeyman  capable  of  working  on  a  six- 
unit  GOSS  METRO  Offset  press. 

Good  scale  and  benefits,  the  greatest  of 
which  islivingonCapeCod.  Write,  giving 
details  of  your  experience  and  references 
to  James  Kaminske,  Press  Foreman, 
Cape  Cod  Times,  319  Main  St.,  Flyan- 
nis,  MA  02601. 


WANTED 

For 

Baton  Rouge  Newspaper 
Night  Press  Foreman 
Must  have  ability  to  manage  people, 
instruct  pressmen  and  set  high  stan¬ 
dards  of  quality.  Two  12  unit  Goss 
Fleadliners.  90,000  plus  morning 
circulation  Salary  $32,000  plus 
excellent  fringe  benefits.  Send  resume 
to  Betty  Jo  Baker,  State-Times  and 
Morning  Advocate,  PO  Box  588,  Baton 
Rouge,  LA  70821. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Progressive  zone  2  daily  seeks  assistant 

E reduction  manager  (night  shift)  who  is 
nowledgeable  in  all  phases  of  news¬ 
paper  production.  This  quality  and  pro¬ 
duction  minded  individual  must  have 
good  cost  control  and  scheduling  skills 
and  the  ability  ti  motivate  union  em¬ 
ployees  towarcf  high  productivity  (Some 
experience  in  union  negotiation  helpful). 
We  offer  an  attractive  wage  and  benefit 
package  and  a  great  challenge  which  will 
enhance  your  professional  growth.  Send 
resume  (including  salary  history)  to  Box 
7979,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
The  Dallas  Morning  News  is  seeking  a 
quality  conscious  production  oriented 
manager  with  strong  analytical  and  com¬ 
munication  skills.  Applicants  should 
have  management  experience  and  pro¬ 
ven  human  relations  skills.  College 
degree  preferred.  Send  resume, 
including  references  and  salary  require- 
ments  to  Employee  Relations 
Department,  The  Dallas  Morning  News, 
Communication  Center,  Dallas,  T)( 
75265. 


COMPOSING  ROOM  FOREMAN 
Zone  5  daily  has  excellent  oppqrtunity 
for  working  foreman  with  planning  and 
system  skills.  Good  salary  with  perform¬ 
ance  bonus  and  competitive  fringe  bene¬ 
fit  package.  Reply  in  confidence  to  Box 
8029,  Editor  &  Publisher. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

GENERAL  MANAGER-MARKETING 
DIRECTOR.  25  years  experience  in 
developing  quality  people  and  products. 
Strong  sales-marketing  background. 
Profit  oriented,  community  minded  pro¬ 
fessional.  Outstanding  references.  Look¬ 
ing  for  challenge-opportunity  with  20- 
45M  daily-weeklies.  Reply  Box  7984, 
Editor  &  Publisher. 


GM/PUBLISHER.  Impeccable  record, 
reputation,  credentials,  references. 
Medium  daily.  Strong  marketing  skills. 
Degree,  family.  Box 8022,  Editors.  Pub¬ 
lisher. 


MR.  PUBLISHER  would  you  like  to  work 
only  one  or  two  days  a  week.  I’m  a  suc¬ 
cessful  department  manager  with  major 
chain,  outstanding  record,  13  years 
experience,  looking  to  become  a  general 
manager.  Box 8015,  Editors. Publisher. 


OUTSTANDING  YOUNG  PUBLISHER  of 
Midwestern  daily  20,000  circulation 
with  10  years  extensive  experience  in  all 
facets  of  newspaper  management  seeks 
administrative  position  in  zones  7,  8,  or 
9.  Box  7851,  Editor  S.  Publisher. 


ADVERTISING 


AGGRESSIVE  SHIRT-SLEEVE  MANA¬ 
GER  seeks  new  challenge.  Hardworking, 
success  oriented.  10  years  experience  in 
display,  classified,  promotion,  more. 
Box  7885,  Editor  &  Publisher. 


ADVERTISING  MANAGER  In-depth  all 
departments.  Training,  motivating, 
innovative  and  analytical.  Now  em- 

^  metro  daily.  Box  8002,  Editor  & 
her. 


POSITIONS  WANTED 

POSITIONS  WANTED 

aRCULATION 

EDITORIAL 

CIRCULATOR  seeking  new  challenge. 
14  years  experience  with  dailies  and 
weeklies  in  all  phases  of  circulation 
management.  Box  8005,  Editor  &  Pub¬ 
lisher. 

FIRST-RATE  FEATURES  EDITOR  wants 
job  on  major  metro  daily  or  magazine. 
Well-rounded,  personable,  seriousabout 
work.  Box  8003,  Editor  &  Publisher. 

— 

CIRCUUTION  PROFESSIONAL  with  3 
years'  experience  seeks  post  as  District 
Manager  or  Circulation  Manager.  Will  re¬ 
locate.  Call  Garry  Sadler  (517)  263- 
1975. 


DEPARTMENT  HEAD,  strong  team  orga¬ 
nizer,  will  straighten  out  your  mess. 
Likes  a  challenge.  Will  only  accept  a 
challenge  with  full  authority  and 
responsibility.  Report  to  publisher  only. 
Knowledgeable  TMC  on  line,  budget, 
cash  projection.  Will  increase  circula¬ 
tion  and  cash  flow  where  product  and 
need  indicate  the  possibility.  Will  spend 
money  wisely  and  show  results  for  dol  lars 
spent.  Leaving  present  position  because 
management  is  stagnant  and  I'm  not.  25 
years  experience,  16  in  management  all 
size  papers.  Will  respect  confidence. 
Want  30,000  to  50,000  circulation 
situation.  8ox8007,  Editors.  Publisher. 


AWARD-WINNING  reporter  who  has 
spent  the  last  two  years  writing  bylined 
stories  for  AP,  the  Wall  Street  Journal 
and  the  International  Herald  Tribune 
datelined  from  the  Middle  East  seeks 
staff  position  with  medium  to  large  met¬ 
ro.  Other  offers  welcome.  Box  174 
P.S.R.  Williamsport,  PA  17701. 


AMBITIOUS  REPORTER,  9  years  of 
newsroom  experience,  completing  MA  in 
journalism.  Seeks  challenge  on  metro  or 
quality  daily.  KentSchoffstall,  776  Gar- 
low  Blvd.,  Pittsburgh,  PA  15239. 


clips  and  contacts,  nearly  30  years' 
experience  on  two  California  dailies, 
seeks  career  extention,  not  premature 
retirement.  Larry  Lavelle,  2624  16th 
St.,  Sacramento,  CA  95818.  (916) 
442-0061. 

SPORTS  REPORTER  with  daily 
experience  seeks  15-30,000  daily  in 
ANY  ZONE.  Also  has  news  experience 
with  Boston's  largest  daily.  Contact: 
Hank  Hryniewicz,  246  Fairmount  Ave¬ 
nue,  Hyde  Park,  MA  02 1 36.  (6 1 7)  364- 
2360. 

TOP  NOTCH  ENTERTAINMENT  WRIT- 
ER  with  hard  news  background  seeks 
full-time  entertainment  slot.  VDT 
experience.  Box  8018,  Editor  &  Pub- 
1  lisher. 


CARTOONIST 


EDITORIAL  CARTOONIST.  Young, 
eager,  talented.  1  year  experience.  Mod¬ 
erate  views.  Will  relocate.  Apple,  Rt.  1 
Box  120,  McCormick,  SC  29835. 


EDITORIAL  CARTOONIST 
Multi-award  winner  looking  to  move  on  to 
larger  newspaper.  Bright,  young, 
talented.  Eager  to  spice  up  your 
editorial/opinion  page.  Write  for  sam¬ 
ples.  Box  8032,  Editor  &  Publisher. 


EXPERIENCED  MIDDLE  EAST  CORRE¬ 
SPONDENT  seeks  dailies  in  U.S.  on  full¬ 
time  or  retainer.  Excellent  clips  and  flex¬ 
ible  on  salary.  S.  Rodan  POB  7575, 
Jerusalem  91704. 
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FEATURE  WRITER  seeks  position  with 
magazine,  newspaper,  corporate  com¬ 
munications  department.  Comes  with 
copyediting  and  proofreading 
experience.  Has  worked  for  the  best. 
Excellent  references,  clips.  Box  7989, 
Editor  &  Publisher. 


VETERAN  NEWSMAN  in  Texas  seeks  job 
change.  Experienced  in  reporting,  edit¬ 
ing,  Tayout.  Prefer  handling  business 
news.  Box  7982,  Editor  &  Publisher. 


WINNER  of  a  dozen  New  Jersey  Press 
Association  awards  as  reporter  and  man¬ 
aging  editor  for  top  Jersey  bi-weekly 
seeks  challenging  position  as  writer  with 
major  daily  in  Zones  1  or  2.  Features, 
Lifestyle  and  Entertainment  are 
specialties.  Nobody  does  it  better.  Box 
7995,  Editor  &  Publisher. 


WRITER-EDITOR,  5  years  solid  hard- 
news,  features  experience,  seeks 
position  in  NYC  or  Westchester.  Married, 
degrees,  references.  Box  7893,  Editor  & 
Publisher. 
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able.  Ck)od  listener.  Sharp  layout  skill. 
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Cooperates.  771  Ruby,  Eugene,  OR. 
Anthony  Vitti  (503)  689-53(11. 


PHOTOGRAPHER 


MULTI-AWARD  WINNING  PHOTO¬ 
GRAPHER  seeks  position  on  a  large 
paper  where  photography  counts.  6 
years  daily  experience.  Box  7899,  Editor 
it  Publisher. 


SHOP  TALK  AT  THIRTY - 


Soviet  editors  visit  New  Engiand 

By  Ted  Holmberg  I  Goo  Gai  Pan  long  after  midnigh 


“There  are  times  when  I  wanted  to 
discontinue  these  exchanges,”  said 
Jon  Breen,  editor  of  the  Telegraph  of 
Nashua,  N.H.,  recalling  the  days 
following  the  downing  of  the  Korean 
jet  last  year. 

“I'm  glad  my  opinion  did  not  pre¬ 
vail.” 

The  occasion  was  the  third  annual 
meeting  of  delegations  from  the  New 
Engiand  Society  of  Newspaper  Edi¬ 
tors  and  Soviet  journalists. 

After  the  dust  and  rhetoric  had  set¬ 
tled  in  Providence  and  then  Boston, 
an  exchange  of  exhibits  of  news 
photographs  (of  everything  from  fires 
to  people  at  work)  had  been  arranged 
and  several  other  exchanges  rein¬ 
forced. 

A  delegation  from  NESNE  was 
invited  to  visit  the  Soviet  Union  once 
again  next  year  (as  it  did  in  1983), 
bringing  with  it  the  New  England 
photographs  and  bringing  back  theirs. 
The  delegation  will  have  with  it  also 
two  young  American  working  jour¬ 
nalists,  who  are  expected  to  remain  in 
the  Soviet  Union  to  work  on  news¬ 
papers  there  for  up  to  five  months. 

Perhaps  as  important  were  the 
human  and  minor  professional  details 
that  emerged. 

They  are  different  people,  these 
Soviets,  different  peoples,  to  be  pre¬ 
cise,  for  once  again  there  was 
diversity.  Bushy-browned  Albertas 
Laurinchukas  from  Lithuania  head¬ 
ing  the  delegation,  the  blue-eyed 
ascetic  Eugene  Makaraov  from  Mos¬ 
cow,  the  mustachioed  Armenian, 
Konstantine  Geivandov. 

We  saw  a  lot  of  them  and  learned 
something  more  as  they  faced  panels 
of  women  journalists  —  one  Soviet 
talked  of  ‘‘the  fair  sex”  and  hackles 
rose  but  another  said  he  shared  house¬ 
work  with  his  wife  —  and  panels  of 
journalism  students  —  Soviets  were 
on  the  defensive  often  about  the  Ko¬ 
rean  jet  and  the  treatment  of  dis¬ 
sidents  in  their  country.  They  heard  a 
governor,  a  senator  and  the  president 
of  a  university. 

We  watched  some  of  them  eat  lobs¬ 
ter  for  the  first  time  at  an  exclusive 
club  and  others  try  some  awful  Moo 

(Holmberg  is  editor  and  publisher  of 
the  Pawtuxet  Valley  Daily  Times  of 
West  Warwick,  R.I.,  and  one  of  11 
American  news  delegates  to  meet  with 
the  Soviet  editors  upon  their  visit  to 
New  England  early  last  month.) 


Goo  Gai  Pan  long  after  midnight  in 
Boston’s  Chinatown. 

We  faced  them  across  the  net  in 
volleyball  (they  are  good  competitors 
but  good  sports  as  well)  and  swam 
with  them  at  a  Narragansett  beach  (a 
lifeguard  had  to  whistle  one  back  to 
more  shallow  water).  We  trudged  the 
Quincy  Marketplace  (they  loved  a 
clown  we  saw)  and  talked  about  their 
alcoholism  and  our  drug  problems. 

We  exchanged  small  gifts  of  books 
and  pens  and  pins  and  an  occasional 
samovar. 

“Accuracy  is  a  duty,  not  merely  a 
virtue,”  said  John  R.  Silber,  presi¬ 
dent  of  Boston  University,  quoting 
A.E.  Houseman  at  a  luncheon. 

But  often  it  was  a  question  of  which 
accuracy,  the  hasty  accuracy  of  a 
competitive  press  in  a  hurry  to  get  the 
news  out  or  the  government-inspired 
accuracy  of  a  press  whose  admitted 
role  is  more  educational  and  positive 
than  informational  and  adversative. 

Yet  there  were  times  of 
understanding  and  learning  as  the 
meetings  and  informal  chats  went  on. 

“I  now  understand  your  belief  that 
health  is  personal  and  private,  even 
that  of  your  leaders,”  said  Lawrence 
M.  Howard,  associate  managing  edi¬ 
tor  of  the  Providence  Journal-Bulle¬ 
tin.  “From  now  on  we  will  try  to 
add  a  line  when  quoting  Soviet  stories 
that  point  out  that  this  reticence  is  a 
Soviet-tradition.” 

Anthony  Austin  of  the  New  York 
Times  advised  both  sides  to  improve 
their  reporting  about  the  other  by 
minimizing  the  idealogical  and 
maximizing  the  realities,  and 
especially  by  not  reporting  the  cliches 
and  stereotypes  of  iS  or  20  years  ago. 

Letters  to  the  Editor  were  the  sub¬ 
ject  of  a  session  and  Americans  were 
surprised  by  the  number  received 
(over  6(X),000  a  year  by  the  newspaper 
Trud  alone,  for  instance,  with  over 
6,000  printed)  and  that  letters  to  the 
editor  are  often  paid  for. 

And  throughout  there  was  the  reac¬ 
tion  to  the  coverage  of  the  meeting;  if 
doctors  are  the  worst  patients  then 
surely  journalists  are  the  worst  sub¬ 
jects  of  news  stories. 

“Part  of  the  training  of  a  young 
journalist  should  be  to  have  a  personal 
story  about  him  appear  on  the  front 
page  of  his  hometown  paper  to  see 
how  it  feels,”  said  one  American  edi¬ 
tor  about  a  negative  report.  “They 
didn’t  say  a  word  about  what  we 
accomplished.” 

The  going  was  sometimes  rough 


(beginning  before  the  start  of  the  con¬ 
ference  when  one  of  the  Soviet  jour¬ 
nalists  was  not  granted  a  visa  by  the 
United  States  State  Department)  and 
the  talks  sometimes  harsh.  But  some¬ 
how  something  was  accomplished. 
Perhaps  it  was  because  between  those 
exchanges  bread  was  broken  or  vol¬ 
leyball  played. 

“It  is  easier  to  chip  an  atom  than  a 
prejudice,”  said  Lev  Yagodin,  the 
secretary  of  the  Union  of  Soviet  Jour¬ 
nalists,  quoting  Einstein.  But  he  too 
was  willing  to  extend  himself  to 
strengthen  the  exchanges  next  year. 

These  developments  include: 

•  An  exchange  of  graduate  students 
in  journalism;  the  Soviets  agreed  to 
reconsider  their  position  that  this 
must  be  through  both  governments. 

•  Two  young  working  journalists 
will  accompany  the  American  delega¬ 
tion  to  the  Soviet  Union  next  year  to 
stay  on  and  work. 

•  Columns  will  continue  to  be 
exchanged  between  NESNE  and  the 
Union  of  Soviet  Journalists  for  dis¬ 
tribution  to  newspapers  in  both  New 
England  and  the  Soviet  Union. 

The  conference  was  the  third 
between  NESNE  and  Soviet  jour¬ 
nalists,  the  first  being  in  New  Hamp¬ 
shire  two  years  ago,  the  second  in 
1983  in  Leningrad.  Brown  University 
and  Boston  University’s  school  of 
communications  were  the  sites  this 
time. 

‘‘There  was  a  conference  and 
dialogue  last  year  between  the  radio¬ 
tv  journalists  of  California  and  the 
Soviet  Union  and  there  is  now  an 
exchange  between  the  American 
Society  of  Newspaper  Editors  and  the 
Soviet  Union,”  said  Laurinchukas, 
chairman  of  the  Soviet  delegation. 
“But  it  all  grew  out  of  the  NESNE 
meeting  in  New  London,  N.H.,  two 
years  ago.” 
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^Acceptance? 

Xenotron 

has  installed  close  to 
10  layout  terminals 
every  month  for  the 
past  five  years!” 


One  of  the  first  questions  our  salesmen 
get  about  Xenotron  video  display  termi¬ 
nals  is  "Who  else  is  using  them?"  It's 
smart  to  ask.  And,  at  Xenotron,  you'll 
find  the  answer  reassuring.  Close  to  500 
Xenotron  systems  have  already  been  in¬ 
stalled  in  the  U.S.  and 
High  perfor- 


overseas 

ll  mance  at  an  affordable 
price  is  why.  Users  range 
j^^HI  ^  from  small  weeklies  to  ma- 
^^■1  i  jor  metropolitan  dailies.  We 
also  have  systems  for  forms 
printers  and  for  periodical 
and  catalog  page  makeup. 

Our  XTPS  7800  newspaper  front- 
end  system  has  won  wide  acceptance, 
too.  Fifty-five  installed  to  date.  Xeno¬ 
tron.  The  broadest  line  of  its  kind  in  thp 
industry.  And,  when  you  take  the  Xeno¬ 
tron  path,  what  you  decide  on  today  you 
can  build  on  tomorrow.  You're  never 
out-dated  . . .  never  at  a  dead  end. 
Write  or  call  for  literature  on  the 
Xenotron  family. 
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